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RISING  ABOVE 


THE  FLOOD 


First  the  water  stopped  flowing. 

To  the  newspaper. 

To  a  city  of 250,000. 

Then  the  lights  went  out. 

□  he  worst  flood  of  the  century  had 
knocked  out  water  and  power  to 
Des  Moines  residents.  It  also  threatened 
to  stop  publication  of  The  Des  Moines 
Register  at  a  time  when  residents  most 
needed  information. 

But  the  newspaper  didn’t  stop.  A 
makeshift  newsroom  was  moved  to  a 
West  Des  Moines  hotel.  Stories,  written 
on  typewriters,  were  faxed  to  the 
production  department  of  the  Register’s 
sister  weekly  newspaper  in  Indianola. 

Pages  were  produced  and  page  neg¬ 
atives  flown  to  another  sister  newspaper, 
the  Iowa  City  Press-Citizen.  There, 
100,000  copies  were  printed  and  trucked 
back  to  the  Des  Moines  area.  An  eight- 
page  ad-ffee  newspaper  the  next  day  told 
readers  what  was  happening. 

It  was  12  days  before  water  was 
restored  to  the  Register  building.  Power, 
supported  by  a 


generator,  kept 
the  newsroom 
operable 
during  that 
i  period. 

4  Editors  and 
^  staffers 


worked  in  steamy  conditions  day  and 
night  to  produce  more  newspapers  run 
off  at  Iowa  City  and  at  a  West  Des 
Moines  Dow  Jones  site.  Circulators 
fought  elements  to  deUver  the  news. 

Every  day  brought  new  stru^es. 
And  every  newspaper  brought  outstand¬ 
ing  journalism  —  even  under  threat  of 
floods  -  to  Iowa  readers. 

That’s  what  serving  the  community  is 
all  about.  That’s  the  long  tradition  of  The 
Des  Moines  Register.  And  that’s  the 
growing  tradition  of  NEWS  2000. 

We  at  Gannett  salute  all  at  the 
Register  for  their  extraordinary  effort  in 
dealing  so  well  with  the  immediate  and 
changing  needs  of  their  readers. 
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For  photographer  Richard  Puchyr  and  his  editors,  an  automobile  accident  became  a  big  story. 


Hearst  Newspapers 


News  happens.  Newspapers  don’t 

In  rural  mid-Michigan  one  night  last  fell,  tion.  He  shared  the  frustrations  and  under- 
Gary  Lxx)se  was  driving  home.  He  dozed  off,  stood  the  pain  that  accompanied  therapy  ses- 
and,  in  a  flash,  his  pickup  and  a  guardrail  were  sions.  He  spent  time  with  the  family  and  felt 
demolished  in  an  accident  that  nearly  took  his  the  joy  of  watching  Lxx)se  take  his  first  step  on 
life.  It  did  cost  him  both  feet  prostheses.  And  he  was  there  when  a  beaming 

As  an  editor  of  a  community  newspaper.  Loose  returned  to  work  for  the  first  time, 
how  would  you  play  this  news  event?  Aphoto  of  When  the  story,  “A  Cross  to  Bear,”  appeared 

the  accident  scene?  A  short  story?  A  local  as  a  16-page  special  tab  recently,  reader  reac- 
roundup  item?  Would  you  pass  on  it?  tion  was  plentiful,  swift  and  positive. 

Photographer  Richard  Puchyr  recognized  News  just  happens.  But  making  a  great 
that  this  story  went  beyond  just  an  accident  newspaper  is  no  accident.  The  Gary  Loose 
report  His  editors  agreed.  Puchyr  followed  story  reflects  a  commitment  we’ve  made  to 
Loose  through  hospitalization  and  rehabilita-  keep  our  readers  better  informed. 


Midland  Dai^  News 

REPRESENTED  NATiONALLY  BY  THE  PAPERT  COMPANIES 


The  1993  E&P  International  \har  Book 
has  a  new  section!  "l/Vh(/s  Where" 


SECTION  I:  U.S.  daily  newspapers,  daily  newspaper 
personnel,  national  newspapers,  tabloid  newspapers,  new 
dailies,  suspensions,  newsprint  statistics,  newspaper 
groups  under  common  ownership,  special  service  dailies, 
action/hot  line  editors,  employee  and  carrier  publications. 
'k  New  for  1993  \s  a  state  map  at  the  beginning  of 
each  state's  listing  which  shows  the  location  of  each 
daily  newspaper  and  the  metropolitan  statistical  areas 
for  each  state. 

SECTION  II:  Weekly  newspapers,  black  newspapers, 
religious  newspapers,  foreign-language  newspapers, 
military  newspapers  and  college  and  university  newspapers. 

SECTION  III:  Canadian  daily  newspapers,  newspaper 
groups  under  common  ownership,  weekly  newspapers, 
foreign-language  newspapers,  tabloids,  carriers  and 
employee  publications,  and  action/hot  line  editors. 


YearBook 
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. . .  ihc  tncyclojK’ciia  of  the 
newspaper  industry. 


SECTION  IV:  Newspapers  of  the  United  Kingdom 
and  Ireland,  newspapers  of  Europe,  the  Caribbean 
region.  Central  America  and  Mexico,  South  America, 
Africa,  the  Middle  East,  Asia  and  the  Far  East,  Australia 
and  New  Zealand  and  the  Pacific  Ocean  Territories. 

SECTION  V:  News,  picture  and  press  services, 
feature,  news  and  picture  syndicate  services,  comic 
section  groups  and  networks,  newspaper-distributed 
magazine  sections,  and  art  and  mat  services. 

SECTION  VI:  Equipment,  suppliers  and  services  with 
a  directory  of  company  names,  products  and  services, 
plus  production  personnel  pay  scales  and  top  minimum 
scales  for  reporters. 

SECTION  VII:  NAA  roster,  associations  and  clubs, 
representatives,  various  membership  directories,  schools 
of  journalism,  newspaper  films,  brokers,  appraisers, 
clipping  bureaus,  unions,  promotion  services,  ombuds¬ 
men,  press  and  radio-tv  correspondents,  US. 
Correspondents  Association  Association  of  American 
Correspondents  in  London,  and  more. 

*  NEW  SECTION  FOR  1993 

SECTION  VIII:  Who's  Where:  a  complete  listing 
of  all  daily  and  weekly  newspaper  personnel  in  alpha¬ 
betical  order  by  last  name  with  their  title,  newspaper  at 
which  they  are  located,  and  their  telephone  number. 

Order  your  own  E&P 
International  Year  Book  today! 

Look  for  the  enclosed  order  card  in  this  issue  of  E&P  am 
mail  it  along  with  your  payment  to: 

Editor  &  Publisher,  YearBook,  11  West  19th  Street 
New  York,  NY  10011-4234. 

Or  to  charge  your  order  to  your  Visa/MC  account  call 
(212)675-4380. 
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CALENDAR  OF  EVENTS 

SiraMUR 

OCTOMR 

NOVEMBER 

S  M  T  W  T  F  S 

S  M  T  W  T  F  S 

S  M  T  W  T  F  S 

12  3  4 

1  2 

1  2  3  4  5  6 

5  6  7  8  9  ion 

3  4  5  6  7  8  9 

7  8  9  10  11  1213 

12  13  14  15  16  1718 

10  11  12  13  14  1516 

14  15  16  17  18  1920 

19  20  2)  22  23  24  25 

17  18  19  20  21  22  23 

21  22  23  24  25  26  27 

26  27  28  29  30 

H^,25  26  27  28  2930 

28  29  30 

SEPTEMBER 

8“  1  O — International  Newspaper  Marketing  Association  European 
Conference,  Lillehammer,  Norway. 

1  0“  1 2 — National  Lesbian  and  Gay  Journalists  Association  Nation¬ 
al  Conference,  Grand  Hyatt  Hotel,  New  York,  N.Y. 

1  5"1  ^ — Interstate  Advertising  Managers  Association  Fall  Adver¬ 
tising  Conference,  Loews  Hotel,  Annapolis,  Md. 

1  S"  1  8 — National  Newspaper  Association  Convention  and  Trade 
Show,  Clarion  Hotel,  Cincinnati,  Ohio. 

1  8“  1  8 — Michigan  Press  Association  Display  Advertising  Confer¬ 
ence,  St.  Clair  Inn,  St.  Clair,  Mich. 

20-23 — Associated  Press  Managing  Editors  Convention,  Hyatt  Re¬ 
gency  Hotel,  Minneapolis,  Minn. 

23-24 — Pennsylvania  Newspaper  Publishers  Association  Meeting, 
Hilton  Hotel,  Pittsburgh,  Pa. 

23-2S — Western  Newspaper  Production  Conference,  Hilton  Ho¬ 
tel,  Reno,  Nev. 

23- 26 — New  England  Newspaper  Operations  Association  Confer¬ 
ence,  Sheraton  Tara  Hotel,  Danvers,  Mass. 

29 — Newspaper  Features  Council  Meeting,  Sheraton  Society  Hill 
Hotel,  Philadelphia,  Pa. 

29- 1  0/2 — American  Association  of  Sunday  and  Feature  Editors 
Convention,  Sheraton  Society  Hill  Hotel,  Philadelphia,  Pa. 

29- 10/3  — New  York  Press  Association  Fall  Convention,  Otesaga 
Hotel,  Cooperstown,  N.Y. 

30- 10/2  — International  Newspaper  Marketing  Association  Cen¬ 
tral  Region  Conference,  Wyndham  Hotel,  Itasca,  Ill. 

30-10/3— Women  in  Communications  National  Conference  and 
Exposition,  Westin  William  Penn  Hotel,  Pittsburgh,  Pa. 

OCTOBER 

9- 1  3 — Advertising  Media  Credit  Executives  Association  Confer¬ 
ence,  Great  Smokies  Hilton  Hotel,  Asheville,  N.C. 

1  3- 1  6 — Society  of  Professional  Journalists  National  Convention, 
Sheraton  Bal  Harbour  Resort,  Miami,  Fla. 

1  6 — National  Federation  of  Press  Women  Regional  Conference, 
University  of  Delaware,  Newark,  Del. 

2 1  -24 — Society  of  Environmental  Journalists  National  Conference, 
Duke  University,  Durham,  N.C. 

24- 26 — Inland  Press  Association  Meeting,  Inter-Continental  Ho¬ 
tel,  Chicago,  Ill. 

NOVEMBER 

4-6 — International  Newspaper  Marketing  Association  Latin  Amer¬ 
ican  Conference,  Buenos  Aires,  Argentina. 

4- 6 — International  Newspaper  Marketing  Association  Southern  Re¬ 
gion  Conference,  Omni  Hotel,  Richmond,  Va. 

5- y — International  Newspaper  Marketing  Association  Eastern  Re¬ 
gion  Conference,  Hilton  Hotel,  Mystic,  Conn. 

1  4- 1  y — Southern  Newspaper  Publishers  Association  Convention, 
Boca  Raton  Resort  &  Club,  Boca  Raton,  Fla. 

1 4- 1 8 — Inter  American  Press  Association  General  Assembly,  Hol¬ 
iday  Inn  Crowne  Plaza  Resort,  San  Carlos  de  Bariloche,  Argentina. 

1  y-20 — International  Newspaper  Marketing  Association  Western 
Region  Conference,  Hilton  Beach  Resort,  Huntington  Beach,  Calif. 
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Journalists  want 
more  training 

by  Debra  Qersh 

MORE  TRAINING  COULD  not  only  help  journalists  be 
better  prepared  when  writing  stories  but  could  help  improve 
newsroom  morale  and  overall  newspaper  quality,  according 
to  a  study. 

The  study  found,  however,  that  far  less  training  is  being 
provided  than  journalists  say  they  want. 

According  to  “No  Train,  No  Gain;  Continuing  Education 
in  Newspaper  Newsrooms,”  80%  of  respondents  said  they 
would  participate  in  in-house  training  programs  offered 
from  two  to  12  times  a  year,  while  81%  would  take  part  in 
outside  seminars  with  the  same  regularity. 

Among  those  surveyed,  38%  said  their  newspapers  offer 
no  in-house  training,  and  outside  programs  are  not  available 
to  31%. 

The  report  is  the  first  part  of  the  Freedom  Forum’s  Na¬ 
tional  Project  on  Newsroom  Staff  Development  for  the 
1990s.  The  survey  of  650  weekly  and  daily  newspaper  em¬ 
ployees  was  conducted  by  the  Roper  Center  for  Public 
Opinion  Research. 

With  42%  of  the  respondents  saying  they  sometimes  feel 
ill-equipped  to  develop  a  story  completely,  the  report  con¬ 
cluded  that  professional  training  could  improve  the  quality 
of  the  news  report,  as  well  as  boosting  morale  and  stemming 
turnover. 

Ethics  topped  the  list  of  subjects  respondents  would  like 
to  see  taught.  Other  topics  included  computer-assisted  re¬ 
porting  and  issues  of  race,  gender  and  the  environment. 

The  most  likely  time  for  training,  when  starting  a  new 
job,  was  the  time  few  respondents  received  more  than  an 
employee  handbook  and  a  desk. 

The  report  found  that,  while  two-thirds  of  respondents 
wanted  more  training  when  they  were  hired,  13%  received 
none  and  70%  were  given  only  a  company  handbook  or  pol¬ 
icy  statement. 

The  situation  worsened  as  respondents  moved  to  new 
jobs,  where  60%  received  some  help,  and  25%  got  no  train¬ 
ing. 

The  report  concluded  that  a  number  of  causes  of  dissatis¬ 
faction  with  the  profession  can  be  linked  to  training  — 
such  as  lack  of  promotion,  flexibility,  a  better  newspaper 
and  recognition  —  but  said  training  is  merely  a  means,  not 
an  end. 

While  only  3%  of  respondents  said  more  training  alone 
would  keep  them  in  the  business,  lack  of  training  is  a  factor 
in  dissatisfaction  with  things  such  as  promotions,  salaries, 
and  the  quality  of  the  newspaper. 

New  Saturday  paper  in  Houston 

A  NEW  SATURDAY  newspaper.  This  Weekend,  is  being 
distributed  through  the  Houston  Chronicle. 

The  paper  is  delivered  to  subscribers  and  non-subscribers. 
Non-subscribers  receive  the  paper  in  a  special  bag  that  also 
contains  an  entertainment,  home  and  real  estate  sections 
and  a  special  Classified  Extra.  Initial  distribution  is  745,000. 
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Young  Columbus  teaches  students  things  they  can't  the  ages  of  12  and  18  who  are  either  newspaper  carriers 

learn  in  any  classroom.  As  one  participant  put  it,  "You  or  enrolled  in  Newspaper  in  Education  programs.  It's  easy 

can't  appreciate  a  different  culture  unless  you  experience  to  participate— unique  contests  can  be  designed  or  use 

it  firsthand."  But  Young  Columbus  is  more  than  a  10-day  existing  ones  like  "carrier  of  the  year,"  read-a-thons  and 

educational  trip  to  Europe  for  up  to  150  lucky  students;  essay  contests.  Parade  will  even  supply  support  materials, 

it's  also  an  emotional  experience  that  enhances  personal  5q  ^0  gf  Young  Columbus.  For  the  lucky  winners, 
growth  and  broadens  horizons.  jj'g  adventure  of  a  lifetime.  For  newspapers,  it's  an 

Give  a  deserving  student  in  your  community  that  ideal  way  to  generate  interest  in  your  programs— and 
opportunity.  The  competition  is  open  to  students  between  your  pages. 

For  more  information  about  the  Young  Columbus  program,  call  Liz  Manigan  at  212-573-7058.  ©1993  Parade  Publications,  Inc. 


‘  IF  THEY  RE  PREOlCTINdi  THAT  QRinH^  NEWS 
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COMICS,  FASHION  .'editorials, OP- EP,  CLASSIFIED 
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9  Lawyer  Says  It’s 
OK  To  Lie 
To  The  Media 

The  attorney  for  Amy  Fisher,  who  shot 
her  lover’s  wife,  says  he  has  no  qualms 
about  misleading  reporters  to  benefit 
his  client. 


15  qONNA  BE  MORE 
SAtlSFYWR^  AND  INFORMATIVE 
THAN  READIHQ  IT  WHEN  AND  WHERE 
\  WANT  TO  IN  m  PAPER- 


1 1  Direction  of 
Britain’s  Daily  Mirror 
Under  Question 

In  the  aftermath  of  Robert  Maxwell’s 
death,  a  columnist  resigns  over  a  spiked 
column  and  a  board  member  leaves 
over  policy  differences. 

12  Revamping 
Journalism  Education 

A  joint  panel  of  professors  and  jour¬ 
nalists  suggests  new  curriculum  and  the 
elimination  of  traditional  faculty. 

14  Not  Much  Change 
In  Job  Market 
For  J'School  Grads 

Survey  results  are  released  at  a  journal¬ 
ism  educators  conference. 


30  Syndicates/News  Services— 
Rare  cartoon  art  is  unearthed  in  office 


36  Classified 


18  Midwest  Flooding 

Rivets  News  Consumers 

Sixty-five  percent  of  those  surveyed 
said  they  closely  followed  the  story. 

28  Minorities 

Managing  Minorities 

Black  managers  say  the  problems  deal¬ 
ing  with  black  journalists  and  white 
journalists  differ  dramatically. 


2  Calendar 


6  Editorial 


7  Letters  to  the  Editor 


Page  1 1  Daily  Mirror’s  direction 


7  Newspaperdom 


1  6  Weekly  Editor 
Catalina  Island  newspaper  wars. 


Avalon  urges  bicycle 
safety  program 


CHANNEL  CHAMPS 
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1  9  Legally  Speaking 
Who’s  liable  when  the  product  is  infor¬ 
mation? 


20  Newspeople  in  the  News 

22  Advertising/Promotion — New 
York  Times  adopts  new  policy  on  real 
estate  ads;  Ad  Scene. 


27  Stock  Tables 


24  News  Tech — Rockwell  forces  44  Shop  Talk  at  Thirty 
DEV  bankruptcy;  New  in  platemaking  Uneven  verification  invites  hoax  say  a 
from  Western  Litho;  Orders  and  instaU  majority  of  U.S.  editors  surveyed  by 
lations.  j -school  professor. 
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In  Brief 

Globe  union 
rejects  offer 

THE  BOSTON  GLOBE’S  largest 
union  has  roundly  rejected  manage¬ 
ment’s  “final”  offer  for  the  second  time 
in  a  year,  despite  company  threats  to 
withdraw  lifetime  job  guarantees. 

Employees  voted  Aug.  19  541'tO'363 
to  reject  the  amended  final  offer.  It  was 
the  second  defeat  for  essentially  the 
same  offer  with  a  few  sweeteners 
thrown  in. 

Both  union  leadership  and  manage¬ 
ment  remained  neutral  on  the  vote  by 
mutual  consent. 

The  rejection  leaves  over  1,000  full- 
and  part-time  employees  represented  by 
the  Boston  Globe  Employees  Associa¬ 
tion  without  a  contract.  Their  last  con¬ 
tract  expired  in  1990  and  since  May 
they  have  been  working  under  condi¬ 
tions  imposed  by  management. 

The  last  offer  included  lifetime  job 
guarantees  and  improved  benefits  for 
most  current  workers,  9%  pay  raises 
over  three  years  and  increased  health 
and  pension  benefits.  In  exchange  it  al¬ 
lowed  management  to  pay  new  employ¬ 
ees  lower  wages,  to  contract  for  labor 
and  other  concessions. 

The  company  said  the  offer  would 
have  raised  the  average  union  member’s 
pay  to  $49,000,  from  $45,000,  excluding 
benefits. 

Management  called  its  offer  “one  of 
the  best  in  the  industry  and  in  this 
marketplace,  particularly  in  this  slug¬ 
gish  economy”  and  said  it  was  “disap¬ 
pointed”  with  the  outcome. 

The  Globe  said  it  would  make  good 
its  threats  to  withdraw  from  the  bar¬ 
gaining  table  offers  of  lifetime  job  guar¬ 
antees  and  increased  payments  to  the 
union  health  fund. 

BGEA  president  Robert  A.  Jordan 
said  the  new  rejection  “sends  a  strong 
message  to  Globe  management  that  the 
membership  rejects  not  only  its  ‘Re¬ 
vised  Final  Offer’  but  the  vote  is  also  a 
repudiation  of  the  company’s  efforts  to 
force  union  members  to  accept  an  un¬ 
fair  contract  through  coercion  and  in¬ 
timidation.” 

He  called  for  new  talks  to  resolve  is¬ 
sues  of  two-tier  wages,  subcontracting 
and  health  insurance. 

The  sides  have  been  talking  for  32 
months,  20  of  them  under  federal  me¬ 
diation. 


In  May,  management  declared  an  im¬ 
passe  and  began  enforcing  most  of  the 
terms  of  its  final  offer,  except  retroac¬ 
tive  pay  raises  and  lifetime  job  guaran¬ 
tees. 

The  BGEA  was  the  only  one  of  the 
paper’s  11  unions  to  fail  to  reach  an  ac¬ 
cord  in  the  last  two  years.  The  compa¬ 
ny  has  already  begun  negotiations  to 
extend  contracts  with  the  other  unions. 

Management  said  it  sought  “flexibili¬ 
ty”  from  the  BGEA  in  telemarketing, 
sick  time,  subcontracting  and  wages  “to 
remain  competitive  in  a  changing  econ¬ 
omy  and  industry.” 

The  union,  one  of  a  few  indepen¬ 
dent,  in-house  newspaper  unions,  rep¬ 
resents  newsroom,  advertising,  circula¬ 
tion,  business  and  other  employees.  In 
September  1992,  members  voted  817-to- 
57  to  reject  the  then-final  offer. 

Members  have  voted  to  merge  with 
the  Newspaper  Guild,  but  the  merger 
was  put  on  hold  pending  the  contract 
vote. 

Retroactive  pay  increases  are  still  on 
the  table  but  lifetime  job  guarantees  are 
no  longer  on  the  table,  said  Globe 
spokesman  Richard  Gulla,  who  said 
management  planned  to  confer  with 
federal  mediators  about  restarting  talks. 

The  Globe  and  its  corporate  parent. 
Affiliated  Publications  Inc.,  have  agreed 
to  be  acquired  by  the  New  York  Times 
Co.  in  a  transaction  expected  to  close 
later  this  year. 

Small  gains  for 
El  Diario  staff 

AFTER  TWO  YEARS  without  a  con¬ 
tract,  the  New  York  Newspaper  Guild 
local  and  El  Diario/La  Prensa  have  set¬ 
tled  on  a  contract  calling  for  7%  in  pay 
raises  over  five  years. 

The  agreement,  retroactive  to  June 
1991,  when  the  last  contract  expired, 
freezes  pay  from  1991  through  this  year 
and  gives  workers  a  7%  one-time  bonus 
and  wage  increases  of  2%  in  1994  and 
5%  in  1995. 

The  contract  affects  104  workers  in 
news^  advertising  and  clerical  opera¬ 
tions.  Members  voted  4Tto-ll  to  ratify 
the  agreement. 

“This  is  a  belt-tightening  contract 
that  recognized  the  difficult  economic 
climate  affecting  the  entire  newspaper 
industry,”  said  Carlos  Ramirez,  publish¬ 


er  of  the  Spanish-language  paper, 
which  circulates  48,000  papers  daily. 

Union  business  agent  Dona  Fowler 
said  that  management  had  contended 
the  paper  was  in  danger  of  closing  from 
financial  hardship  and  opened  its  books 
to  the  union.  Management  originally 
sought  $4.2  million  in  concessions,  in¬ 
cluding  staff  cuts. 

“We  beat  back  management  de¬ 
mands  for  giant  cutbacks  and  despite 
the  paper’s  financial  situation,  won  im¬ 
proved  benefits  and  a  contract  we  can 
be  proud  of,”  she  said. 

The  union  preserved  strong  job  secu¬ 
rity  provisions  that  bar  economic  layoffs 
and  for  the  first  time  won  two  seats  on 
the  editorial  board. 

The  contract  also  requires  manage¬ 
ment  to  conduct  a  study  of  ergonomic 
conditions  at  its  New  York  City  head¬ 
quarters  and  to  devote  25%  of  its  capi¬ 
tal  expenditures  to  improving  offices  in 
accordance  with  recommendations  of  a 
study.  The  pact  also  improved  bereave¬ 
ment  leave  and  ended  terms  allowing 
company  doctors  to  visit  workers  on 
sick  leave. 

NPRA  merges 

THE  NEWSPAPER  PERSONNEL  Re¬ 
lations  Association  (NPRA)  has  voted 
to  merge  with  the  Society  for  Human 
Resource  Management  (SHRM). 

NPRA,  the  Reston,  Va.-based  non¬ 
profit  association  for  human  resources 
and  personnel  professionals  in  news¬ 
papers,  will  become  a  professional  em¬ 
phasis  group  within  the  Alexandria, 
Va.-based  SHRM. 

SHRM  provides  education  and  infor¬ 
mation  services  to  53,000  members. 

Samoan  editor  quits 

MONICA  MILLER,  EDITOR  of  the 
Samoa  News  for  the  past  eight  months, 
resigned,  citing  philosophical  differ¬ 
ences  with  publisher  Lewis  Wolman, 
according  to  general  manager  Patty 
Page. 

Wolman  reassumes  the  title  of  editor. 
Page  said. 

Miller  plans  to  do  special  assign¬ 
ments  for  the  newspaper  and  will  write 
for  international  publications.  She  con¬ 
tinues  as  president  of  the  Pacific  Islands 
News  Association.  —  AP 
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®  The  Fourth  Estate 

End  of  the  ‘‘D^-notice 

FOR  MANY  YEARS,  U.S.  journalists  have  had  sympathy  for  British  col¬ 
leagues  who  occasionally  would  write  that  the  government  had  slapped  a  “D- 
notice”  on  a  story  because  it  involved  national  security  and/or  government  se¬ 
crets.  The  inability  to  disclose  information  to  readers  was  widely  regarded  as 
a  form  of  censorship. 

We  are  now  told  by  UK  Press  Gazette  that  neither  of  those  assumptions  was 
true.  Nevertheless,  the  system  has  been  changed  and  the  “D-notice”  is  out.  We 
are  happy  on  both  counts. 

A  review  by  the  Defence,  Press  and  Broadcasting  Advisory  Committee 
brought  about  a  change  in  the  system.  Editors,  producers,  publishers  and  offi¬ 
cials  have  been  notified  —  and  it  is  all  now  in  the  public  domain,  explana¬ 
tions  and  all.  There  is  no  mystery  anymore. 

Committee  members  —  senior  civil  servants  and  editors  from  national  and 
regional  newspapers,  periodicals,  news  agencies,  television  and  radio  —  said 
they  shared  the  belief  that  there  is  a  continuing  need  for  a  system  of  guidance 
and  advice  and  that  a  voluntary,  advisory  basis  is  the  best  system. 

In  practice,  an  editor  will  call  the  committee  secretary  and  ask  for  advice  on 
a  piece  of  information.  The  secretary  may  offer  no  advice  or  may  offer  guid¬ 
ance  on  whether  the  information  falls  within  the  six  categories  likely  to  breach 
national  security  (there  used  to  be  eight  categories).  The  editor  is  then  on  his 
own. 

With  the  end  of  the  Cold  War  and  the  breakup  of  the  Soviet  Union  and  the 
Warsaw  Pact,  there  should  not  be  many  confrontations  between  press  and  gov¬ 
ernment  over  national  security,  and  therefore  few  opportunities  to  test  the  sys¬ 
tem.  That  is  a  great  deal  better  than  it  used  to  be. 

Planning  ahead 

OTHER  MEDIA  IN  recent  years  have  grabbed  off  huge  chunks  of  regional 
and  state  political  advertising  that  used  to  be  placed  in  newspapers.  Califor¬ 
nia  daily  and  weekly  newspapers  have  gotten  together  to  do  something  about 
it,  beginning  with  elections  this  fall.  The  effort  is  timely  and  makes  one  won¬ 
der  why  more  newspapers  have  not  developed  a  joint  project  such  as  this 
before. 

Forty-two  dailies  and  over  100  weeklies  have  signed  up  for  the  project, 
called  Campaign  Advertising  Plan,  which  offers  three  ads  for  the  price  of  one 
and  includes  one  order  and  one  bill.  It  is  pitched  to  congressional,  judicial, 
proposition  and  initiative,  and  other  statewide  campaigns.  An  advertiser  must 
buy  ads  in  at  least  five  newspapers  to  get  the  three-for-one  deal. 

CNPA  asserts  that  this  program  will  make  newspapers  more  affordable  than 
broadcast  media  and  that  it  represents  a  cost  per-thousand  substantially  below 
direct  mail. 

Newspapers  in  other  states  with  strong  associations,  like  California’s,  can 
copy  this  idea  profitably.  If  the  CNPA  project  is  successful,  as  we  believe  it  will 
be,  you  can  bet  it  will  be  copied  elsewhere. 
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Letters  tD  the  Editor 


Letter  on  Earl  Brian 
missed  the  point 


AS  A  FORMER  employee  of  United 
Press  International,  I  was  both  in¬ 
trigued  and  pleased  to  see  your  cover¬ 
age  of  the  complaint  against  former 
UPI  CEO  Earl  Brian  and  other  one¬ 
time  officials  of  the  FNN  group.  But  a 
letter  on  the  story  in  your  July  24  issue 
by  Gene  Mitchell  misses  the  real  point. 

Mitchell  says  the  next  time  he  com¬ 
mits  a  crime  he  wants  the  kind  of  con¬ 
sensual  deal  Brian  got  without  admit¬ 
ting  or  denying  any  wrongdoing.  The 
real  point  of  all  this  ought  to  be  that  as 
the  complaint  was  brought,  UPI,  al¬ 
ready  a  shell  of  its  former  self,  was 
about  to  be  gutted  even  more  by  its  cur¬ 
rent  Mideast  owners. 


Newspaperdom. 

50  YiARS  AGO  .  .  .  Henry  J. 
Taylor,  representing  the  North 
American  Newspaper  Alliance,  un¬ 
wittingly  crashed  the  international 
conference  at  the  Chateau  Fron- 
tenac,  Quebec,  and  spent  the  day 
with  Gen.  Bill  Donovan,  Gen.  Hap 
Arnold,  Averill  Harriman,  Brendan 
Bracken,  etc.,  before  any  one  discov¬ 
ered  he  shouldn’t  be  there.  He  had 
made  an  engagement  for  tea  with 
Field  Marshall  Sir  John  Dill,  who 
held  off  the  Canadian  Mounties 
who  wanted  to  eject  Taylor  until 
that  ceremony  was  completed. 

Sonia  Tomara,  New  York  Herald  Tri¬ 
bune  war  correspondent,  became  the 
first  woman  war  writer  and  the  sec¬ 
ond  woman  correspondent  to  fly  on 
a  bombing  mission  over  enemy  terri¬ 
tory.  She  flew  over  a  Japanese  base 
at  Hankow  on  the  Yangtze  River. 
Margaret  Bourke-White,  Life  pho¬ 
tographer,  had  flown  in  an  Ameri¬ 
can  bomber  over  Tunis  eight  months 
before. 
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While  it  may  be  gratifying  to  current 
and  former  Unipressers  to  see  manage¬ 
ment  called  into  question  for  what  hap¬ 
pened  to  UPI,  it  is  certainly  not 
enough. 

All  one  needs  do  to  see  who  bears 
perhaps  even  more  responsibility  for 
UPI’s  demise  is  look  at  former  owners 
before  Brian.  As  chronicled  in  Doum  to 
the  Wire  by  Gregory  Gordon  and 
Ronald  Cohen,  UPI  owners  Doug  Ruhe 
and  Bill  Geissler,  and  the  company  that 
sold  UPI  to  them,  Scripps  Howard, 
have  as  much  to  do  with  UPI’s  downfall 
as  Brian.  Scripps  Howard  began  it  with 
the  sale,  and  Ruhe-Geissler  sealed  it 
with  their  management.  It  only  got 
worse  from  that  point  on. 

It  is  a  shame  for  Unipressers  that 
they  had  to  suffer  lost  jobs,  pay  cuts  and 
countless  other  problems  due  to  Brian, 
Ruhe-Geissler  and  Scripps  Howard’s 
sale. 

Andrew  Blum 

New  York  City 

Reaching  high 
school  students 

GLORIA  GROVE  OLMAN  makes  a 
compelling  case  (“Shop  Talk  at  Thirty’J 
July  17)  for  the  need  to  support  journal¬ 
ism  education. 

There  are  too  many  teachers  out 
there  trying  to  do  a  job  for  which  they 
are  poorly  prepared. 

One  thing  we  journalists  must  do 
better  is  communicate  our  love  and  ex¬ 
citement  about  this  business  with  jour¬ 
nalism  educators  and  students.  If  we  are 
going  to  attract  the  best  and  the  bright¬ 
est,  we  need  to  be  more  aggressive. 

One  thing  we  have  done  that  holds 
much  promise  is  production  of  a  series 
of  10  video  programs  featuring  lectures 
and  instruction  by  staff  members  of  the 
Dayton  (Ohio)  Daily  News. 

The  programs  were  produced  during 
the  newspaper’s  annual  “Beyond  the 
Front  Page”  seminars  conducted  each 
summer  for  high  school  students.  The 
fast-moving  videos  were  produced  in 


cooperation  with  Greater  Dayton  Pub¬ 
lic  Television,  the  local  PBS  station, 
with  the  help  of  a  grant  from  the  James 
M.  Cox  Jr.  Foundation. 

The  tapes  will  be  available  at  low 
cost  sometime  early  in  1994.  As  a  for¬ 
mer  university  journalism  professor,  I 
have  never  seen  anything  better  to  in¬ 
troduce  students  to  the  excitement  and 
importance  of  journalism  as  a  career. 

Inquiries  can  be  addressed  to  Patty 
Thompson,  Dayton  Daily  News,  45  S. 
Ludlow  St.,  Dayton,  Ohio,  45402. 

Max  Jennings 

(Jennings  is  editor  of  the  Dayton  Daily 
News.) 


Bogus  paper 

IN  VANCOUVER,  B.C.,  a  group  call¬ 
ing  itself  Guerrilla  Media  recently  pub¬ 
lished  a  four-page  satirical  newspaper 
called  the  Vancouver  Stump  and  placed 
it  in  Vancouver  Sun  vending  machines. 

The  layout  and  typeface  were  similar 
to  those  of  the  Sun. 

A  Page  One  story  had  the  socialist 
New  Democratic  Party  government 
merging  with  a  forestry  company  and 
logging  on  the  sound.  Another  item 
had  the  former  president  of  a  loggers’ 
union  offering  tips  on  cooking  the  en¬ 
dangered  spotted  owl. 

A  Sun  spokesman  said,  “It’s  a  piece  of 
political  satire,  and  political  satire  has  a 
long  history.  The  thing  we  object  to  is 
using  our  name  and  going  into  our  box¬ 
es.” 

Weekly  Sold 

JOHN  STRAWN,  PUBLISHER  of  the 
Lakefield  (Minn.)  Standard,  has  pur¬ 
chased  the  Enterprise-Record  of  State 
Center,  Iowa,  from  Duane  and  Patricia 
Holub.  The  broker  was  John  E.  van  der 
Linden  of  Spirit  Lake,  Iowa. 

Professor  writes  book 

LINDA  LOTRIDGE  LEVIN,  an  associ¬ 
ate  professor  of  journalism  at  the  Uni¬ 
versity  of  Rhode  Island,  has  written  To 
Understand:  The  History  of  a  10-year 
Dialogue  Bettveen  New  England  and  So¬ 
viet  Editors. 

The  book  details  the  experiences  of 
editors  who  traveled  through  the  for¬ 
mer  Soviet  Union  from  1982  to  1992 
under  the  auspices  of  the  New  England 
Society  of  Newspaper  Editors. 
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Peter  Lantaigne,  Union-News  and  Sunday  Republican  Former  NHL  star,  Paul  Fenton,  reads  at  the  Read  Aloud, 

newscarrler  and  Young  Columbus  Winner,  reads  to  a 
captive  audience. 


Pc«The 
Love  Of 


Reaiong 

At  the  Union-News  and  Sunday  Republican,  we’re  concerned 
about  literacy.  That’s  why  we’ve  developed  several  ways  to  help 
children  and  adults  become  better  readers. 

~  Our  Annual  Read  Aloud  brings  local  celebrities  together  to 
read  to  an  attentive  audience  of  wide-eyed  children. 

~  On  International  Literacy  Day,  we  publish  a  comprehensive 
package  of  stories,  which  includes  a  directory  of  local  literacy  services. 

~  Throu^out  the  year,  our  Newspaper  in  Education  department 
presents  a  variety  of  programs  for  local  schools,  including 

newspaper  activity  pages  that  can  be  done  in  the  class-  NCWS 

room  or  at  home.  - 


We've  made  a  solid  commitment  to  literacy.  It’s  just 

one  Western  Massachusetts’  best  newspapers  reach  ^60  Main  Street,  Springfield,  MAOllOl 
out  to  make  a  difference  in  the  communities  we  serve.  R«^resented  nationally  hy  Newhouse  New^japers 
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Lawyer  Says  It’s 

OK  to  Lie 
To  the  Media 

Attorney  for  woman  who  shot  her  lover’s  wife  has  no  qualms 
about  misleading  reporters  to  benefit  his  client 


by  M.L,Stein 

THE  LAWYER  FOR  Amy  Fisher,  the 
“Long  Island  Lolita,”  who  shot  her 
lover’s  wife,  said  he  has  no  qualms 
about  misleading  reporters  to  benefit 
his  client. 

“The  truth  is  between  me  and  my 
client,”  Long  Island,  N.Y.,  attorney  Eric 
Naiburg  told  a  Kansas  City  audience  of 
journalism  educators,  journalists  and 
lawyers. 

Naiburg,  who  acted  as  both  public 
relations  man  and  attorney  for  Fisher 
in  orchestrating  a  campaign  to  win 
public  sympathy  for  her,  said  in  reply  to 
an  audience  response  that  questioned 
his  ethics;  “If  I  give  you  deliberate  mis¬ 
information  on  behalf  of  a  client  and 
you  print  it,  that’s  your  problem.” 

Naiburg  appeared  on  a  panel,  “Prac¬ 
ticing  Public  Relations  on  the  Court¬ 
house  Steps,”  at  the  annual  convention 
of  the  Association  for  Education  in 
Journalism. 

The  attorney  said  he  routinely  — 
and  successfully  —  manipulates  “sym¬ 
pathetic”  reporters  to  write  stories  fa¬ 
vorable  to  his  clients.  Getting  airtime 
on  such  tabloid  TV  shows  as  Hard 
Copy  and  A  Current  Affair  is  even  eas¬ 
ier,  he  added. 

The  Fisher  case,  Naiburg  said,  creat¬ 
ed  a  media  “feeding  frenzy.” 

“It’s  frightening  . . .  the  hunger  that’s 
out  there,  whether  it  be  the  print  me¬ 
dia  or  television,”  Naiburg  declared. 

In  representing  Fisher,  he  claimed, 
“I  could  take  a  nothing,  put  it  in  a  fan¬ 
cy  wrapper  and  get  it  on  television.  It 


Amy  Fisher  leaves  the  courthouse  with 
her  lawyer  Eric  Naiburg  in  tow,  prior  to 
pleading  guilty  to  shooting  the  wife  of  her 
alleged  lover.  Naiburg  told  journalists 
recently  that  he  condones  giving  the 
press  deliberate  misinformation  about  his 
clients. 


was  as  simple  as  that.” 

Naiburg  disclosed  that  it  was  his 
idea  to  sell  Fisher’s  movie  rights  to 
raise  the  $2  million  hail  to  spring  her 
from  jail  after  her  arrest. 


“I  have  found,  to  some  extent,  that 
media  people  can  be  used,”  Naiburg 
observed. 

He  cited  the  case  of  a  previous  client 
who  had  murdered  her  just-born  child. 
The  attorney  recalled  that  he  phoned 
a  “sympathetic”  reporter  from  Newsday 
and  another  from  a  local  TV  station  to 
give  them  an  exclusive  interview  with 
the  woman. 

“I  felt  I  had  the  right  audience  in 
these  two  reporters  and  a  good  story  to 
tell,”  Naiburg  continued.  The  result,  he 
said,  was  a  “full-blown”  three-  or  four- 
page  story  that  “discussed  my  client  in 
a  very,  very  sympathetic  fashion.” 

According  to  Naiburg,  the  grand 
jury,  which  had  read  or  heard  about 
the  stories,  indicted  his  client  for 
manslaughter  rather  than  second-de¬ 
gree  murder,  “which  would  have  been 
likely  and  probable  had  it  not  been  for 
the  newspaper  article.  That  was  favor¬ 
able  press  and  that  helped.” 

However,  even  an  unfavorable  story 
can  be  an  advantage  for  a  defendant 
because  it  enables  a  defense  attorney 
to  weed  out  potential  jurors  who  have 
read  it  and  believe  his  client  is  guilty, 
Naiburg  asserted. 

His  public  relations  role  drew  a  dis¬ 
mayed  reaction  from  another  panelist, 
Wichita  Associated  Press  correspon¬ 
dent  Michael  Bates. 

Bates,  who  covered  the  high-profile 
trial  in  the  death  of  activist  Karen 
Silkwood  and  the  Topeka  abortion 
protests,  commented:  “1  suppose  it 
could  happen  that  the  attorney  who’s 
got  the  best  publicist  gets  the  best  cov- 
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erage.  That’s  kind  of  scary.  I  wonder, 
too,  if  PR  practitioners  will  end  up  be¬ 
ing  so  helpful,  providing  so  much  back¬ 
ground  information,  that  they  remove 
some  of  the  edge  of  good  reporters, 
who  have  prepared  thoroughly,  to  cov¬ 
er  something.” 

The  AP  reporter  said  it  also  bothers 
him  that  “the  attorneys  who  are  hun¬ 
griest  for  publicity  are  usually  those 
who  have  the  most  to  gain  in  future 
business  from  the  publicity.” 

What  most  concerns  him.  Bates 
went  on,  is  that  “lawyers  will  come  to 


view  media  as  a  tool,  as  another 
weapon  in  the  litigation  arsenal.” 

Bates  charged  Naiburg  with  helping 
to  create  the  media  “feeding  frenzy”  in 
the  Fisher  shooting. 

In  this  kind  of  situation.  Bates  said, 
he  must  be  careful  to  avoid  being  used 
by  PR  people  but,  at  the  same  time,  if 
the  hoopla  contains  news  value  “and  1 
write  a  balanced  story,  that’s  OK.” 

A  third  panelist,  Richard  Stack,  an 
attorney  and  professor  of  public  com¬ 
munication  at  American  University  in 
Washington,  D.C.,  said  “litigation  pub¬ 
lic  relations”  is  quite  common  in  major 
trials. 

He  called  the  process  the  “behind- 
the-scenes  communication  support  the 
advocate  needs  to  win  cases  in  the  glo¬ 
rious  court  of  public  opinion.” 

It  also  can  win  cases  in  court  or  ob¬ 
tain  a  reduced  charge  or  sentence. 
Bates  said.  He  cited  the  trial  of  former 
Washington  Mayor  Marion  Barry,  who 
was  videotaped  smoking  crack  cocaine 
and  charged  with  lying  to  a  federal 
grand  jury. 

Yet,  said  Bates,  he  was  acquitted  of 
12  of  13  drug-related  counts  and  his 
political  career  largely  salvaged  be¬ 
cause  he  had  an  attorney  who  “never 
missed  an  opportunity  to  pitch  his  case 
to  the  media”  to  the  point  where  he 
“put  the  federal  government  on  trial 
for  being  overzealous  in  pursuit  of  his 
client.” 

Similarly,  Stack  claimed,  publicity 
played  a  large  part  in  the  acquittal  on 
a  rape  charge  of  William  Kennedy 
Smith. 

The  speaker  said  Smith  hired  as  a 
personal  publicist  former  New  York 
Times  reporter  Barbara  Gamarekian, 


who  set  up  the  widely  used  photo  of 
Smith  playing  frisbee  on  the  beach 
with  his  Labrador  retriever  “to  recreate 
Camelot,”  and  also  distributed  to  the 
media  a  profile  of  defense  counsel  Roy 
Black  that  ran  in  the  feature  sections 
of  many  newspapers. 

What  can  be  learned  from  all  this. 
Stack  observed,  is  that  litigation  pub¬ 
lic  relations  can  help  defendants  and 
that  lawyers  need  PR  experts,  along 
with  psychologists,  jury  selection  con¬ 
sultants  and  forensic  specialists. 

The  problem,  the  attorney  contin¬ 


ued,  is  that  such  talent  is  employed 
solely  by  clients  who  can  afford  it. 

“If  it’s  good  for  the  rich  it  should  be 
good  for  the  poor,”  Stack  contended.  “1 
would  like  to  see  communication  slots 
opened  up  for  legal  aid  societies  and 
public  defender  offices  to  balance  the 
scales,  especially  when  the  prosecutors 
have  such  an  early  and  frequent  shot  at 
getting  their  cases  known.” 

The  panel’s  moderator,  Susanne 
Roschwalb,  an  American  University 
professor  and  former  public  relations 
practitioner,  said  PR  assistance  in  a 
sensational  trial  can  be  a  boon  to  re¬ 
porters  in  accessing  information. 

“The  sheer  volume  of  media  cover¬ 
age  in  high-profile  cases  does  cause  lo¬ 
gistical  problems,”  she  explained.  “One 
of  the  roles  of  the  publicist  is  to  be  that 
of  logistical  tender  —  to  be  a  gatekeep¬ 
er,  organizer  or  detail  person.  He  or 
she  can  make  sure  that  the  massive 
numbers  of  media  calls  can  be  screen¬ 
ed  and  effectively  dealt  with.”  lEOT 

Appeal  for 
photojournalist 

THE  RUSSIAN  NEWS  agency  ITAR- 
TASS  is  appealing  to  journalists  world¬ 
wide  to  help  ailing  photographer 
Sergei  Chistyakov,  who  has  suffered  for 
13  years  with  the  blood  disease  aplastic 
anemia. 

He  urgently  needs  surgery  which  can 
be  performed  only  in  the  United  States. 
A  doctor  has  agreed  to  perform  the  pro¬ 
cedure,  but  $30,000  is  needed  to  cover 
hospital  expenses.  An  account  has  been 
set  up  in  Chistyakov’s  name  at  the  Key 
Bank  of  New  York,  Buffalo. 


Strike  looming 
in  Philadelphia 
come  August  31 

KNIGHT-RIDDER  INC.’S  Philadelphia 
Inquirer  and  Philadelphia  Daily  News 
are  preparing  to  publish  in  the  event  10 
unions,  representing  3,000  workers, 
strike  when  their  contracts  expire  Aug. 
31. 

Three  unions,  lead  by  Teamsters  dri¬ 
vers,  have  voted  to  empower  their  exec¬ 
utives  to  call  a  strike. 

The  drivers  have  lost  work  as  a  result 
of  Philadelphia  Newspapers  Inc.  switch¬ 
ing  to  a  system  of  19  distribution  sites, 
from  65. 

The  Newspaper  Guild,  the  company’s 
largest  union  with  over  1,100  workers  in 
news,  circulation  and  advertising,  also 
approved  a  strike. 

Management,  which  has  told  the 
unions  the  papers  will  continue  to  pub¬ 
lish  during  a  strike,  has  trained  supervi¬ 
sors  in  the  publishing  process,  hired  a 
security  company  and  plans  to  hire 
temporary  replacement  workers  if  there 
is  a  strike. 

Philadelphia,  the  most  struck  news¬ 
paper  town  in  America,  according  to 
the  Daily  News,  has  been  hit  with  at 
least  12  newspaper  walkouts  since  1970. 

But  this  time  PNI  is  taking  a  differ¬ 
ent  tack  than  it  did  when  a  46-day 
strike  in  1985  shut  down  both  papers 
and  cost  an  estimated  $50  million  in 
lost  revenues. 

The  papers  sell  over  700,000  copies  a 
day. 

Talks  on  pay  raises  are  on  hold  pend¬ 
ing  resolution  of  non-economic  mat¬ 
ters. 

For  the  Guild  local,  the  key  issue  is 
200  suburban  stringers,  a  source  of  la¬ 
bor  friction  for  years.  The  Guild  has 
told  the  National  Labor  Relations 
Board  that  a  majority  of  stringers  have 
signed  cards  seeking  a  union  and  have 
requested  an  election. 

For  Teamsters  Local  628,  represent¬ 
ing  450  full-  and  175  part-time  drivers, 
switching  distribution  systems  cut  the 
equivalent  of  64  jobs,  the  union  said. 
Some  workers  have  lost  health  insur¬ 
ance  benefits  because  their  hours  were 
cut.  An  arbitrator  has  upheld  the  com¬ 
pany. 

Teamsters  Local  1414,  which  repre¬ 
sents  700  mailers,  has  also  lost  work  as 
a  result  of  the  new  distribution  system 
and  of  the  company’s  new  $300  million 
printing  plan,  which  includes  sophisti¬ 
cated  inserting  equipment. 


“If  I  give  you  deliberate  misinformation  on  behalf 
of  a  client  and  you  print  it,  that’s  your  problem.” 
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Direction  of 
Britain’s  Daily  Mirror 
Under  Question 

In  aftermath  of  Robert  Maxwell’s  death,  columnist  resigns  over 
spiked  column;  board  member  leaves  over  policy  differences 


by  Robert  O’Connor 

THE  DIRECTION  OF  Britain’s  Daily 
Mirror  is  under  question  after  the  res¬ 
ignations  of  a  left-wing  columnist  and 
a  member  of  the  board  of  directors 
who  is  a  prominent  supporter  of  the 
Labor  Party. 

Paul  Foot,  who  had  had  a  campaign¬ 
ing  weekly  column  in  the  Mirror  for  13 
years,  quit  after  a  confrontation  that 
began  when  Mirror  editor  David  Banks 
spiked  a  column  Foot  had  written  criti¬ 
cizing  the  Mirror  management.  In  the 
column.  Foot  had  attacked  the  “vic¬ 
timizations,  union-busting  and  general 
macho  management”  of  the  Daily  Mir¬ 
ror.  He  also  noted  that  dozens  of  jour¬ 
nalists  have  left  the  newspaper,  either 
voluntarily  or  through  firing,  in  recent 
months.  “All  is  gloom  and  fear,”  Foot 
wrote.  “No  one  knows  where  next  the 
ax  will  fall.” 

The  second  resignation  was  that  of 
Lord  Hollick,  a  businessman  who  had 
been  a  non-executive  director  of  Mir¬ 
ror  Group  Newspapers. 

“I  have  for  several  months  voiced 
my  concerns  about  a  number  of  gover¬ 
nance  and  policy  matters  which  I  be¬ 
lieve  to  be  important  in  the  long-term 
commercial  and  editorial  success  of 
Mirror  Group  Newspapers,”  Hollick 
said  in  a  statement.  “Unfortunately  it 
has  not  been  possible  to  resolve  these 
matters.” 

Hollick  played  a  part  in  bringing  in 
David  Montgomery  as  Mirror  Group 
chief  executive  last  year.  The  appoint¬ 
ment  of  Montgomery,  a  former  editor 
with  Rupert  Murdoch’s  News  Interna¬ 
tional  stable  of  tabloids,  was  resented 
by  Mirror  staff  members,  who  feared 
that  he  would  move  the  paper  away 

(O’Conner  is  a  free-lance  writer.) 
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The  turmoil  at  the  Daily  Mirror  is  an¬ 
other  aftereffect  of  the  death  of  its  pub¬ 
lisher,  Robert  Maxwell,  who  drowned 
in  1991. 


from  the  newspaper’s  traditional  sup¬ 
port  for  the  Labor  Party. 

Since  his  arrival,  Montgomery  has 
brought  in  many  of  his  former  col¬ 
leagues  from  Murdoch’s  Today  newspa¬ 
per.  Some  former  Mirror  journalists 
have  moved  to  Today. 

The  Mirror  Group  is  the  only  source 
of  tabloid  support  for  the  Labor  Party. 
Mirror  newspapers  include  the  Daily 
Mirror,  The  People,  a  Sunday  tabloid; 
the  Sunday  Mirror;  and  the  Daily 
Record  and  the  Sunday  Mail  in  Scot¬ 
land. 

The  turmoil  at  the  Daily  Mirror  is 
another  aftereffect  of  the  death  of  its 
publisher,  Robert  Maxwell,  who 
drowned  in  1991. 

After  his  death,  it  was  found  that 
Maxwell  had  looted  the  Mirror  pen¬ 
sion  fund.  The  banks  that  had  been 
Maxwell’s  creditors  found  they  were 
the  effective  owners  of  the  newspaper 


on  the  strength  of  stock  that  Maxwell 
had  pledged  as  collateral  for  loans. 

Montgomery  was  hired  by  a  court- 
appointed  administrator,  with  the  sup¬ 
port  of  the  banks.  The  eventual  aim  is 
to  improve  the  paper’s  financial  perfor¬ 
mance  and  sell  it.  Analysts  have  pre¬ 
dicted  that  this  process  will  involve 
major  cost  cuttings,  including  large- 
scale  job  reductions. 

Five  people  are  facing  criminal 
charges  in  connection  with  Maxwell’s 
activities.  They  are  Maxwell’s  sons 
Kevin  and  Ian;  Larry  Trachtenberg,  a 
former  Maxwell  financial  adviser;  and 
Robert  Bunn  and  Albert  Fuller,  who 
served  as  executives  with  Maxwell 
Communication  Corp.  The  trials  are 
not  expected  to  begin  until  1994. 

Foot  responded  to  the  Mirror’s  re¬ 
fusal  to  publish  his  column  by  having  it 
printed  in  Mirror  format,  with  the 
headline  “Look  in  the  Mirror!”  above 
a  picture  of  Montgomery  as  the  villain. 
Foot  then  handed  the  column  to  puz¬ 
zled  passers-by  outside  the  Mirror 
building.  Banks  responded  by  offering 
Foot  sick  leave  “so  he  can  have  a  peri¬ 
od  of  rest.” 

”We  sincerely  hope  he  seeks  profes¬ 
sional  help  during  this  time,”  Banks 
said  in  a  statement,  “and  MGN  [Mir¬ 
ror  Group  Newspapers]  will  continue 
to  pay  his  £55,000  [about  $82,000] 
salary.  All  of  us  at  the  Mirror  are  very 
sympathetic  toward  Paul’s  condition.” 

Banks’  statement.  Foot  responded, 
“is  yet  another  example  of  the  depths 
to  which  the  Mirror  management  are 
prepared  to  sink  when  they  are  criti¬ 
cized.  Rather  than  deal  with  the  factu¬ 
al  criticisms  of  their  management  in 
my  unpublished  column,  they  resort  to 
the  foulest  possible  personal  libel.”  In 


(See  Mirror  on  page  33) 
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Revamping 
Journalism  Education 

Joint  panel  of  professors  and  journalists  offers  ideas 


by  M.L.  Stein  cation  in  Journalism  and  Mass  Com-  journalism  department  chairman  at 

munication  (AEJMC)  in  Kansas  City.  Rutgers  University,  agreed,  saying, 
JOURNALISM  EDUCATION  needs  a  The  panel  was  moderated  —  and  “We  need  a  bold  new  alliance,  and  to 
sweeping  overhaul,  including  a  totally  goaded  —  by  Jean  Gaddy  Wilson,  ex-  make  it  work.” 

new  curriculum,  the  elimination  of  ecutive  director  of  New  Directions  for  Atwater  said  j -schools  must  share 
traditional  faculty  and  becoming  a  ere-  News,  the  newspaper-sponsored  think  some  of  the  blame  for  the  arms-length 
ator  of  new  ideas  for  newspapers  in-  tank  based  at  the  University  of  Mis-  relationship  between  them  and  the 
stead  of  the  other  way  around.  souri  School  of  Journalism.  media. 

J-students  would  be  taught  to  be-  The  rationale  for  the  conference  is  “We  have  not  done  as  much  as  pos- 

come  multilingual,  assigned  to  inner-  that  j -schools  are  not  keeping  pace  sible  in  getting  information  out  about 
city  internships  and  have  cross-cul-  with  the  powerful  changes  taking  place  ourselves,”  he  explained, 
tural  experiences  in  other  countries,  among  newspapers  and  their  readers.  Calling  for  more  broadly  educated 
Journalism  schools  and  departments  “There  must  be  ways  for  journalism  students,  David  Lipman,  chairman  of 
would  have  much  closer  links  to  news-  schools  to  access  information  much  Pulitzer  2000  at  the  St.  Louis  Post-Dis' 
papers.  more  quickly,”  said  John  S.  “Jack”  patch  and  a  journalism  graduate,  said, 

“We  don’t  speak  the  same  Ian-  Driscoll,  vice  president  and  editor  of  “Journalism  education  is  education, 
guage,”  said  Orange  County  Register  the  Boston  Globe.  He  suggested  that  period.” 

editor  Tonnie  Katz  at  a  unique,  free-  the  schools  and  newspapers  trade  He  urged  journalism  schools  to  “cre- 
for-all  think  session  that  brought  equipment  and  interns.  ate  as  well  as  collect  knowledge”  and 

together  a  delegation  of  American  At  the  same  time,  Driscoll  asserted  share  it  with  the  industry. 

Society  of  Newspaper  Editors-spon-  that  the  prejudice  many  editors  have  Katz  advised  j-schools  to  be  risk-tak- 
sored  newspaper  executives  and  heads  against  j-schools  is  20  years  out  of  ers,  commenting,  “They  should  be 
and  teachers  of  college  journalism  pro-  date.”  teaching  us  innovation.” 

grams,  who  called  for  the  reforms.  “We  just  need  more  mix,”  he  added.  The  educators  joined  the  chorus. 

The  18  participants  gathered  for  the  contending  that  the  workshop  was  a  “Let’s  teach  skills  but  cut  across  in¬ 
video  taped  workshop  at  the  annual  good  start.  dustry  skills,”  said  Lee  Becker  of 

convention  of  the  Association  for  Edu-  AEJMC  president  Tony  Atwater,  the  Ohio  State  University.  “We  don’t  have 


Everette  Dennis  Jack  Driscoll  Tonda  Rush 
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Thomas  Qreer 


to  follow  industry  models.” 

“But  we  need  industry  partnerships 
to  allow  us  to  transform  ourselves,”  ob¬ 
served  Charles  C.  Self  of  Texas  A&M 
University. 

There  was  a  strong  feeling  among 
both  the  teachers  and  newspaper  rep¬ 
resentatives  that  journalism  students 
should  be  reoriented  to  better  under¬ 
stand  the  society  they  will  cover. 

“We  have  to  change  their  mind-set 
so  they  know  the  human  side  of  what 
we  are  all  about,”  said  Thomas  Greer, 
vice  president  and  senior  editor  of  the 


vamping  journalism  education: 

•  Replace  professorship  with 
“teams”  of  experts  in  various  fields, 
not  just  journalism. 

“The  faculty  reward  system  of  tenure 
and  promotion  has  to  go,”  said  Carol 
Oukrop,  director  of  Kansas  State  Uni¬ 
versity’s  School  of  Journalism  and 
Mass  Communications. 

•  Change  the  present  journalism 
curriculum  to  include  a  variety  of  in¬ 
formation  to  give  students  “a  better 
sense  of  reality.” 

•  Newspaper  companies  should  give 
journalism  schools  “state-of-the-art 
equipment.” 

•  J-schools  should  develop  stronger 
ties  with  high  school  journalism  teach¬ 
ers  and  advisers  so  would-be  journal¬ 
ism  majors  are  better  prepared. 

•  Put  more  emphasis  on  critical 
thinking  in  j-schools  and  pay  more 
attention  to  human  values  and  less  to 
technology. 

•  Introduce  courses  in  basic  ethics. 
“Business  schools  are  way  ahead  of  us 
in  teaching  basic  ethics,”  said  Frank 
Denton,  editor  of  the  Wisconsin  State 
Journal  in  Madison. 

There  was  across-the-board  agree¬ 
ment  that  newspapers  and  journalism 
education  programs  are  too  far  apart. 

“There  is  a  lack  of  mutual  respect,” 
Katz  stated.  “We  don’t  like  each  other 
very  much  but  we  must  cooperate  with 
the  schools  and  vice  versa.” 


J-students  would  be  taught  to  become  multi- 
lingual)  assigned  to  inner-city  internships  and  have 
cross-cultural  experiences  in  other  countries. 


Cleveland  Plain  Dealer.  “Graduates 
whose  calling  is  a  Pulitzer  are  coming 
into  the  business  for  the  wrong  rea¬ 
son.” 

Taking  up  this  viewpoint,  Dean  Sha¬ 
ron  Murphy  of  Marquette  University 
suggested  students  apply  for  an  intern¬ 
ship  with  Mother  Teresa  “so  they  can 
learn  how  it  is  to  be  poor  and  despised 
and  to  cope  with  the  world  they  live 
in.” 

“They  could  also  learn  a  lot  by 
working  for  [Mafia  boss]  John  Gotti,” 
cracked  Everette  E.  Dennis,  the  Free¬ 
dom  Forum’s  media  director  and  a  for¬ 
mer  University  of  Oregon  journalism 
professor. 

From  their  general  discussion  and 
breakout  sessions,  the  panelists  came 
up  with  these  recommendations  for  re- 


This,  she  said,  includes  giving  mon¬ 
ey  to  journalism  programs  in  return  for 
getting  more  knowledgeable  and  more 
thoroughly  trained  graduates. 

The  danger  in  not  changing  journal¬ 
ism  training  is  that  “we  will  become  an 
anachronism,”  warned  Tony  Atwater. 

The  relationship  between  news¬ 
papers  and  journalism  education  also 
came  under  scrutiny  at  another  AE- 
JMC  session. 

“Why  aren’t  we  talking?”  asked 
Tonda  Rush,  chief  executive  officer  of 
the  National  Newspaper  Association. 

One  subject  that  both  newspapers 
and  the  academy  should  be  discussing 
is  how  to  make  readers  out  of  non¬ 
readers,  she  said. 

Identifying  the  industry  as  the  jour¬ 
nalism  schools’  market.  Rush  stated 


David  Lipman 


that  newspapers  make  little  effort  to 
work  with  the  schools.  The  reason,  she 
said,  is  that  “you’re  failing  to  reach 
your  market”  by  not  supplying  what 
the  papers  need  most:  research  with 
practical  application. 

Rush,  who  teaches  journalism  part- 
time,  said  some  j-schools  furnish  state 
press  associations  with  valuable  press- 
bar  guidelines  and  provide  editors  with 
helpful  research  on  student  aspira¬ 
tions. 

But,  she  lamented,  the  schools  gen¬ 
erally  ignore  studies  on  fairness  and 
balance  in  news  stories  and  how  news 
affects  events  or  vice  versa.  Also  ig¬ 
nored,  Rush  claimed,  are  studies  on 
how  news  content  should  be  shaped. 

The  result  is  that  newspapers  turn  to 
other  sources,  such  as  professional  re¬ 
search  organizations,  for  this  kind  of 
information,  she  noted. 

The  industry  also  wants  effective 
teaching.  Rush  went  on. 

“It  pays  taxes  for  that  and  sometimes 
endows  chairs.  It  knows  who  the  great, 
revered  teachers  are  in  your  midst  and 
wonders  why  there  are  not  more.  It 
wants  the  22-year-old  to  emerge  with 
some  idea  of  how  the  world  works,  who 
can  turn  on  a  computer,  find  area 
codes  in  the  phone  book,  hail  a  cab  in 
the  city,  ask  delicate  questions  without 
offending  someone,  and  comb  his  hair 
before  he  stands  in  front  of  500  people 
with  a  Nikon  in  his  hand.” 

Also  sought  by  editors  are  graduates 
who  know  about  Watergate,  the  impor¬ 
tance  of  Omaha  Beach  in  World  War 
II,  how  Congressional  districts  are  set¬ 
up  and  why  names  must  be  spelled  cor- 
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Not  Much  Change 
In  Job  Market 
For  J'School  Grads 

Survey  results  released  at  journalism  educators  conference 


by  M.L.  Stein 

A  WEAK  JOB  market  greeted  1992 
journalism  graduates,  although  the 
number  of  students  finding  work  in  the 
newspaper  industry  held  steady  at  8% 
from  the  previous  year,  according  to  an 
annual  Ohio  State  University  survey. 

The  unemployment  rate  for  B.A. 
journalism  degree  holders  remained  at 
16%,  nearly  double  what  it  was  four 
years  ago,  with  broadcast  majors  suffer¬ 
ing  the  highest  rate  of  unemployment. 

The  results  of  the  survey,  which  in¬ 
cluded  6,016  graduates  from  82  journal¬ 
ism  programs  nationwide,  were  an¬ 
nounced  at  the  annual  convention  of 
the  Association  for  Education  in  Jour¬ 
nalism  and  Mass  Communication  (AE- 
JMC)  in  Kansas  City. 


Principal  investigators,  professors 
Lee  B.  Becker  and  Gerald  Kosicki  of 
Ohio  State’s  School  of  Journalism,  said 
that  while  most  graduates  found  work, 
many  were  forced  to  take  part-time  jobs 
until  they  landed  something  better. 

Overall,  the  pair  added,  the  wages  of 
the  graduates  are  lower  in  “real  dol¬ 
lars”  than  those  who  entered  the  job 
market  a  year  or  two  earlier. 

For  the  1992  crop  with  full-time 
jobs,  the  median  weekly  salary  was 
$350,  reflecting  almost  no  change  since 
1989.  The  106  master’s  degree  recipi¬ 
ents  reported  a  median  salary  of  $476 
last  year,  up  from  $423  in  1991.  Howev¬ 
er,  in  1990,  the  figure  was  $481.  The 
researchers  said  they  found  no  evi¬ 
dence  that  African-American,  Asian- 


American  or  Hispanic  graduates  had  a 
harder  time  finding  jobs  than  whites 
but  there  also  was  no  proof  they  did 
any  better,  despite  affirmative  action 
efforts  claimed  by  employers. 

Other  findings  in  the  survey: 

•  Graduates  who  specialized  in  news 
editorial  were  more  likely  to  find  work 
in  the  newspaper  industry  than  stu¬ 
dents  with  other  specialties  were  to 
find  jobs  in  their  fields. 

•  Graduates  reported  a  wide  range 
of  benefits  but  few  got  child  care  or  the 
use  of  a  company  car. 

•  Journalism  enrollment  dipped 
sharply  in  1992  compared  with  a  year 
earlier  but  the  number  of  degrees 
granted  —  36,000  —  has  been  steady 
for  the  past  three  years. 

•  The  decline  in  the  percentage  of 


students  choosing  news  editorial  jour¬ 
nalism  halted.  However,  the  number  of 
students  working  on  campus  news¬ 
papers  dropped.  Approximately  eight 
out  of  10  graduates  had  interned  at  a 
newspaper  or  other  medium. 

•  The  percentage  of  students  going 
into  producing  or  ad  sales  was  6.2.  For 
public  relations,  it  was  13.0. 

Funding  for  the  study  was  provided 
by  the  Dow  Jones  Newspaper  Fund, 
National  Association  of  Broadcasters, 
AEJMC,  AEJMC’s  Council  of  Affili¬ 
ates,  and  the  Ohio  State  j -school. 

In  another  survey.  Professor  Marion 
Tuttle  Marzolf  of  the  University  of 
Michigan  reported  that,  according  to 
the  editor-respondents  —  several  of 
them  women  —  a  growing  number  of 


women  are  attaining  high-level  news¬ 
room  positions. 

Moreover,  women  staffers  are  making 
a  “significant  difference”  in  defining  the 
news  and  expanding  the  range  of  topics 
considered  news  such  as  sexual  harass¬ 
ment  and  discrimination,  family  and 
child  care,  elder  care,  and  women’s 
health. 

Marzolf  said  the  number  of  women 
editors  who  responded  to  the  survey 
was  greater  than  their  representation  in 
newsroom  management,  but  she  noted 
that  “One  of  six  supervising  editors  is 
female  in  the  typical  daily  newsroom  to¬ 
day.  Furthermore,  18  of  them  were  at 
the  level  of  assistant  managing  editor  or 
above,”  including  15  at  papers  of 
100,000-250,000  circulation. 

Editors  told  Marzolf  that  their  news¬ 
papers  are  providing  more  “people-ori¬ 
ented  coverage”  because  women  are  on 
the  city  desk.  They  added  that  more 
stories  concerning  women-related  is¬ 
sues  are  now  on  the  front  page  and  in 
metro,  not  in  just  the  feature  sections. 

Elevating  more  women  to  manage¬ 
ment  also  has  changed  the  newsroom 
environment,  the  editors  disclosed, 
along  with  these  comments: 

•  “Cheesecake  has  virtually  disap¬ 
peared.  Sexist,  off-color  jokes  are  out  — 
totally.” 

•  “News  meetings  are  a  bit  less  con¬ 
frontational.  The  newsroom  is  more 
collaborative  in  style,  more  like  the  real 
world,  more  team-oriented.” 

•  “Women  have  better  people  skills.” 

Marzolf  commented,  “Women  al¬ 
ready  have  made  a  difference  in  the 
newsroom  and  the  potential  for  greater 
change  is  there  ...” 

However,  she  said  that  further  studies 
are  needed  to  learn  more  about  the  ex¬ 
periences  and  motivation  of  women  su¬ 
pervisors,  as  well  as  their  values  and 
editing  styles.  lE^P 


Overall,  the  pair  added,  the  wages  of  the  graduates 
are  lower  in  “real  dollars”  than  those  who  entered 
the  joh  market  a  year  or  two  earlier. 
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Differences  Settled 

Dispute  between  Chicago  Sun-Times  columnist 
Vernon  Jarrett  and  his  editors  is  resolved, 
ending  three  days  of  protest  by  African-American  groups 


by  Mark  Fitzgerald 

THE  CHICAGO  SUN^Times  and  its 
premier  black  columnist  settled  their 
differences  after  three  days  of  highly 
visible  pressure  from  African-Ameri¬ 
can  groups. 

In  press  releases  and  demonstra¬ 
tions,  on  talk  radio  and  the  front  page 
of  the  black-oriented  daily  Chicago 
Defender,  African-American  activists 
repeatedly  charged  that  the  Sun-Times 
was  trying  to  fire  longtime  columnist 
Vernon  Jarrett. 

Just  as  repeatedly  and  just  as  vigor¬ 
ously,  Sun-Times  editor  and  executive 
vice  president  Dennis  A.  Britton  de¬ 
nied  the  tabloid  had  any  intention  of 
dumping  Jarrett,  a  Sun-Times  colum¬ 
nist  since  1983. 

“It’s  nothing  that  has  ever  been  dis¬ 
cussed  here,”  Britton  said. 

Britton  traced  the  dispute  to  a  dis¬ 
cussion  between  Jarrett  and  editors 
about  his  absences  from  editorial  board 
meetings.  In  the  tag  line  of  his  columns 
for  the  last  several  years,  Jarrett  has 
been  identified  as  a  member  of  the 
newspaper’s  editorial  board. 

“His  pride  was  apparently  wounded 
by  that,”  Britton  said. 

The  dispute  suddenly  moved  beyond 
the  newsroom  Aug.  18,  Britton  said, 
when  “our  switchboard  was  swamped 
with  calls”  from  people  who  said  they 
had  heard  the  paper  planned  to  fire 
Jarrett. 

Fueling  the  anger  of  many  callers 
was  the  fact  that  Jarrett’s  three-days-a- 
week  column  was  not  published  as 
scheduled  Aug.  18. 

The  next  day,  a  front-page  Defender 
story  carried  the  banner  headline,  “Jar¬ 
rett’s  Post  in  Jeopardy?” 

The  story  by  Marian  Moore  quoted 
a  “source  close  to  Jarrett”  as  saying  that 
the  paper  had  “a  hit  list  of  black  peo¬ 
ple  they  want  to  get  rid  of  because  they 
speak  their  minds.” 

An  organization  called  “Vernon  Jar¬ 
rett  Support  Committee/Fairness  in 
the  Media”  was  established  by  black 
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A  day  after  Jarrett’s  column  was  not 
published  as  scheduled,  a  front-page 
Chicago  Defender  story  carried  the  ban¬ 
ner  headline,  “Jarrett’s  Post  in 
Jeopardy?”  The  story  by  Marian  Moore 
quoted  a  “source  close  to  Jarrett”  as 
saying  that  the  paper  had  “a  hit  list  of 
black  people  they  want  to  get  rid  of  be¬ 
cause  they  speak  their  minds.” 

political  activist  Edward  “Buzz”  Palmer. 

Another  group,  Chicago  Black 
United  Communities,  dumped  copies 
of  the  Sun-Times  in  front  of  the  paper’s 
building. 

The  Chicago  Association  of  Black 
Journalists  issued  a  statement  of 
“strong  criticism”  against  the  newspa¬ 
per. 

“CABJ  would  like  an  explanation 
from  Chicago  Sun-Times  publisher 
Sam  S.  McKeel  for  the  absence  of  Mr. 
Vernon  Jarrett’s  column  in  the  Chicago 
Sun-Times,”  said  the  statement  issued 
by  CABJ  president  Art  Norman,  a  re¬ 
porter  and  anchorman  for  WMAQ-TV. 

Operation  PUSH,  a  group  estab¬ 
lished  by  the  Rev.  Jesse  Jackson,  also 
criticized  the  paper,  and  Jarrett  was  the 
number  one  topic  for  call-in  shows  on 
the  black-oriented  radio  station 
WVON-AM. 


In  an  interview  the  day  the  dispute 
hit  the  Defender,  Britton  said  that  the 
Jarrett  controversy  had  emerged  from 
a  combination  of  “three-quarter  truths, 
half-truths  —  and  no  truths.” 

For  his  part,  Jarrett’s  attorney,  for¬ 
mer  U.S.  District  Court  Judge  George 
Leighton,  submitted  a  letter  to  the 
Sun-Times  saying  the  columnist  was  re¬ 
signing  as  a  member  of  the  editorial 
board. 

Jarrett’s  current  personal  services 
contract,  dating  back  to  1986,  did  not 
require  him  to  serve  on  the  editorial 
board,  Leighton  said  in  a  telephone  in¬ 
terview.  The  columnist  had  agreed 
only  to  serve  on  the  board  on  a  “vol¬ 
untary,  temporary  basis,”  the  attorney 
said. 

In  any  case,  Leighton  said,  the  issue 
of  attending  editorial  board  meeting 
was  a  red  herring. 

“That  was  used  by  [editorial  page 
editor]  Mark  Hornung  to  kind  of  ‘get’ 
Vernon  Jarrett,”  Leighton  said. 

Hornung  joined  the  Sun-Times  from 
Crain's  Chicago  Business  earlier  this 
year.  Many  of  the  black  groups’  accusa¬ 
tions  against  the  Sun-Times  center  on 
Hornung’s  supposed  efforts  to  cut  the 
frequency  of  Jarrett’s  columns  or  re¬ 
place  the  columnist  altogether. 

“Absolutely  untrue  on  both  counts,” 
editor  Britton  said. 

“We  think  we  need  to  add  minority 
voices  to  the  paper  —  not  replace 
them,”  he  added. 

Britton  acknowledged,  however, 
that  “part  of  the  problem  was  precipi¬ 
tated  by  a  personality  conflict”  be¬ 
tween  Jarrett  and  Hornung. 

“I  know  them  both  to  be  men  of 
good  will  and  strong  opinions,  and  I 
am  sure  they  will  work  to  put  this  be¬ 
hind  them,”  Britton  said. 

The  dispute  was  settled  at  an  Aug. 
20  meeting  between  Leighton,  Sun- 
Times  attorneys  and  representatives  of 
the  Newspaper  Guild,  which  repre¬ 
sents  editorial  employees  at  the  paper. 

(See  Settled  on  page  33) 
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Weekly  Editor 

Catalina  Island 
newspaper  wars 


by  James  Raia 

WITH  A  LEISURELY  one-hour  boat 
ride,  you  can  leave  the  smog-filled 
skies  and  maddening  traffic  jams  of 
Southern  California  and  arrive  at  a 
paradisiacal  island  called  Santa  Catali¬ 
na.  There  are  quaint  beachfront 
restaurants,  cobblestoned  streets  and 
inviting  beaches. 

The  air  is  fresh,  and  the  slower  pace 
of  life  is  refreshing.  However,  even  on 
this  historic,  sleepy  nugget  20  miles 


into  the  Pacific  Ocean  off  the  coast  of 
Long  Beach,  competition  in  the  news¬ 
paper  industry  is  fierce. 

While  the  conflict  may  not  involve 
the  savvy  strategies  and  sophisticated 
marketing  ploys  of  periodicals  pursuing 
the  Los  Angeles  Times’  dominance,  the 
war  is  equally  vicious  between  the 
long-standing  Catalina  Islander,  pub¬ 
lished  on  Fridays,  and  the  Avalon  Bay 

(Raia,  a  former  Sacramento  Bee  staff 
ujriter,  is  a  Sacramento-  based  free-lance 
journalist.) 


News,  published  on  Thursdays. 

At  stake  are  the  advertising  dollars 
of  local  businesses,  the  subscription 
revenues  of  the  island’s  3,000  perma¬ 
nent  residents  and  the  fluctuating 
newsrack  and  shuttle-boat  sales  to 
tourists,  who  increase  the  island’s  pop¬ 
ulation  to  four  times  its  normal  size 
during  peak  seasons. 

“Our  advertising  inches  are  much 
greater  than  theirs,”  asserts  Chris  Abel, 
publisher  of  the  Catalina  Islander.  “So 
I  know  we  do  a  better  job  than  they 
do.  We  have  a  bigger  circulation.  We’re 
older  and  we’re  more  established.” 

Until  Aug.  9,  1990,  the  Catalina  Is¬ 
lander,  published  weekly  since  1914, 
was  the  island’s  only  local  newspaper. 
However,  on  that  date  the  inaugural 
24-page  edition  of  the  Avalon  Bay 
News  was  published  in  the  aftermath 
of  bitterness  and  accusations  between 
the  Islander's  new  owners  and  several 
employees. 

The  bad  feelings  began  shortly  after 
retiring  Donald  Haney  and  his  wife, 
Ann,  after  35  years  of  family  owner¬ 
ship,  sold  the  paper  to  Independent 
News  Corp.,  a  Rhode  Island-based 
company  that  owns  numerous  commu¬ 
nity  weeklies  and  shoppers. 

Lenni  Hill,  who  was  the  Islander’s 
office  manager,  was  one  of  four  em¬ 
ployees  who  quit  the  day  after  the  new 
owners  took  charge.  Hill,  now  co-pub¬ 
lisher  and  editor  of  the  Avalon  Bay 
News,  said  she  and  other  employees 
had  been  reprimanded  by  the  compa¬ 
ny’s  new  president  for  leaving  the  busi¬ 
ness  unattended  during  lunchtime. 
Hill,  who  also  accused  the  new  owners 
of  sexual  harassment,  simply  walked 
out,  but  did  not  sit  still. 

She  set  out  for  revenge  and,  one 
week  later,  the  first  issue  of  the  Avalon 
Bay  News  came  out. 

Success  has  come  slowly.  According 
to  Abel,  the  Islander  has  a  total  circu¬ 
lation  of  6,100,  with  2,500  paid  circula¬ 
tion  on  the  mainland  and  about  1,300 
on  the  island.  The  remaining  copies 


are  free. 

Meanwhile,  Hill  claims  that  2,500 
copies  of  the  Bay  News  are  printed 
weekly,  with  about  650  paid  subscribers 
and  another  350  copies  sold  through 
vendors.  “We’re  selling  over  1,000  a 
week;  we  have  to  in  order  to  get  our 
second-class  permit,”  declares  Hill. 
“We’ve  been  doing  it.  I’ve  got  my 
records.” 

Although  the  first  issue  of  the  Bay 
News  was  pasted  up  and  printed  in  an 
island  shop,  following  issues  were  com¬ 
posed  on  two  card  tables  in  the  living 
room  of  Barbara  Crow,  the  co-publish¬ 
er  and  advertising  director.  Both  news¬ 
papers  are  now  composed  on  the  is¬ 
land,  but  printed  on  the  mainland. 

Eventually,  the  Bay  News  set  up  of¬ 
fices  in  a  former  plumbing  store  on  a 
side  street  no  more  than  a  five-minute 
walk  from  the  Islander’s  office  on  the 
main  street  of  Avalon,  the  island’s 
main  city. 


“I  don’t  want  to  sit  here  and  put 
down  the  other  paper,”  says  Abel,  “but 
it  was  started  by  employees  who  left 
this  paper.  Perhaps  out  of  animosity 
they  left  and  decided  to  make  life  mis¬ 
erable  for  us.  I  don’t  know.” 

With  the  island’s  advertisers  given 
two  choices  and  resentment  still  brew¬ 
ing,  the  two  staffs  have  not  exactly  be¬ 
come  chummy. 

“We’re  civil,”  says  Abel  of  the  rela¬ 
tionship.  “It’s  too  small  of  a  town  to 
hold  grudges.  It  really  is.” 

“We  say  hello  to  each  other,  but 
that’s  about  it,”  Hill  acknowledges. 
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Beyond  exchanging  pleasantries,  the 
papers  have  little  in  common.  The  Is¬ 
lander  has  four  full-time  employees  and 
a  stable  of  free-lancers.  News  stringers 
are  paid  $20  per  story,  and  photogra¬ 
phy  stringers  get  $5  a  photo. 

The  Bay  News'  staff  is  comprised  of 
three  women.  Residents  and  mainland- 
ers  often  contribute  articles,  but  free¬ 
lancers  are  not  compensated. 

The  Islander  sells  for  500  a  copy,  and 
a  yearly  subscription  is  $27.06  for  is¬ 
land  residents,  $30.31  for  mainland 
Californians,  and  $28  for  out-of- 
staters. 

Single  copies  of  the  Bay  News  cost 
600,  $30  for  yearly  subscriptions. 

Likewise,  the  newspapers’  editorial 
policies  could  not  be  more  different. 
The  Islander  adheres  to  The  Associat¬ 
ed  Press  Stylebook  and  has  been  influ¬ 
enced  by  the  modular  graphics  of  USA 
Today.  Its  stories  are  short,  often  boxed 
with  tints,  charts  or  pictures. 

“Very  few  of  their  stories  are  dupli¬ 
cated  in  our  paper,”  says  the  Islander’s 
Abel.  “Being  a  community  newspaper, 
we  rely  on  the  community  to  bring  us 
information  —  births,  deaths,  wed¬ 
dings.  You  will  see  a  difference.  They 
tend  not  to  do  any  sort  of  research  or 
investigative  reporting. 

“They  won’t  write  on  a  Council 
meeting.  They  will  print  Council  ac¬ 
tion,  written  by  the  county  clerk,  but 
they  will  not  follow  up  on  the  story, 
which  we  will.  That’s  the  main  differ¬ 
ence.  We  will  go  after  what  you  would 
commonly  call  hard  news,  or  as  hard  as 
it  gets  on  the  island.  Our  headline  sto¬ 
ry  one  week  will  be  about  a  state  gam¬ 
bling  law;  theirs  will  be  about  an  art 
festival.  They  do  a  lot  of  nostalgia 
things.” 

The  Bay  News  publishes  with  a 
“personal  touch,”  according  to  Hill. 
News  stories  often  use  first  names  only 
on  the  second  reference  and  after. 

“When  we  started,  we  wanted  a  pa¬ 
per  that  would  be  like  People  maga¬ 
zine,”  says  Hill  —  “a  lot  of  pictures. 
People  love  to  see  pictures  of  them¬ 
selves  in  the  paper.” 

Poetry  and  cartoons,  submitted  of¬ 
ten  by  fledgling  locals,  are  published. 
Hill,  who  writes  most  of  the  staff-pro¬ 
duced  copy,  interjects  opinions  into 
news  reports. 

Consider  one  entry  from  the  news¬ 
paper’s  Crime  Watch  column:  “Charles 
Stanifer  of  Avalon  left  his  wallet  in  the 
restroom  near  Coney  Island  West.  It 
was  gone  on  his  return  and  he  lost  ap¬ 
proximately  $155.  Well,  Charles,  1 
warned  everyone.  I  can’t  help  it  if  you 


don’t  take  my  advice!” 

“We  just  try  to  write  our  paper  as 
journalistically  true  as  we  possibly  can, 
you  know,  using  AP  stylebooks  and  go¬ 
ing  by  those  rules,”  says  Abel.  “I’m  not 
sure  they’re  aware  of  the  rules.” 

Surprisingly,  however,  the  newspa¬ 
per’s  philosophies  appear  to  reverse  in 
their  respective  crime  logs.  The  Bay 
News  prints  accused  offenders’  names. 
The  Islander  does  not.  The  Islander’s 
policy  is  that  the  island  is  small  and 


residents’  sensitivities  should  be  con¬ 
sidered.  The  Bay  News  ,  which  views 
itself  as  the  voice  of  the  people,  be¬ 
lieves  publishing  offenders’  names  is  a 
deterrent  to  crime. 

“We’re  on  a  personal  level;  we’re  not 
trying  to  be  the  Los  Angeles  Times, 
which  we  feel  they  are,”  says  Hill.  “We 
do  a  lot  of  stories  about  the  past,  about 
old  Catalina.  ‘Remember  when?’  kinds 
of  stories.  In  fact,  we  started  those  sto¬ 
ries,  and  then  they  started  copying 
them.  They’ve  copied  us  on  every  sin¬ 
gle  thing  we’ve  done.  It’s  amazing.  But 
they  really  don’t  know  anything  about 


THE  LOS  ANGELES  Times  may  be 
looking  for  a  new  home,  giving  up 
Times  Mirror  Square,  a  city  landmark 
since  1935  when  the  building  opened. 

After  a  search,  a  task  force  of  the 
Metropolitan  Water  District  of  South¬ 
ern  California  selected  the  Times  build¬ 
ing,  which  houses  the  newspaper  and  its 
parent.  Times  Mirror,  for  its  new  central 
offices.  Times  Mirror  has  not  said  no. 

Times  publisher  and  CEO  David 
Laventhol  said,  “No  decision  has  been 
made  on  whether  or  not  it  would  be  de¬ 
sirable  to  relocate  ...  to  another  down¬ 
town  location.” 

Laventhol  added  that  the  water  dis¬ 
trict  was  told  that  Times  Mirror  had  no 
objections  to  “exploratory  conversa¬ 
tions”  but  made  no  commitment  to  sell 
the  building. 


history  and  they  don’t  care.” 

Norma  Beche  Carlyon,  the  Bay 
News’  production  assistant,  says  the 
newspapers’  similarities  have  become 
the  subject  of  office  jokes. 

“I  remember  when  we  first  got  start¬ 
ed,  we  didn’t  have  enough  stories  to  fill 
the  newspaper,”  says  Beche  Carlyon, 
whose  name  was  spelled  incorrectly  in 
the  staff  box  of  one  recent  issue.  “So 
we  would  just  put  things  in  to  fill  the 
pages.  We  put  in  a  crossword  puzzle  for 


a  filler  and,  two  weeks  later,  they  had  a 
crossword  puzzle.” 

Not  surprisingly,  both  staffs  have 
their  pride  and  their  opinions  about 
whether  two  weeklies  can  survive  on 
one  small  island. 

“I  don’t  think  the  island  can  support 
two  papers,”  says  Abel,  “but  if  the  oth¬ 
er  paper  continues  to  publish,  that’s 
their  business.  I  can’t  make  that  deci¬ 
sion  for  them.” 

“I’d  like  it  if  there  was  only  one  pa¬ 
per  and  it’s  obvious  which  one,”  says 
Crow.  “We’re  paying  our  bills,  and  we’ll 
just  see  what  happens.”  BE^P 


Laura  Morgan,  Times  Mirror’s  direc¬ 
tor  of  corporate  communications,  told 
E&P  said  that  while  no  decision  had 
been  made,  the  company  is  giving 
thought  to  the  need  for  parking  and  the 
safety  of  employees  in  considering  a 
move.  She  pointed  out  that  the  Times 
no  longer  prints  at  the  downtown  head¬ 
quarters,  having  recently  built  a  huge 
plant  in  another  section  of  the  city. 

Times  Mirror  Square  covers  an  entire 
block. 

Scripps  scholars 

THE  SCRIPPS  HOWARD  Foundation 
said  it  has  awarded  scholarships  totaling 
$354,750  to  343  students  for  the  1993-94 
school  year. 


‘‘I  don’t  want  to  sit  here  and  put  down  the  other 
paper,”  says  Abel,  “but  it  was  started  by  employees 
who  left  this  paper.  Perhaps  out  of  animosity  they 
left  and  decided  to  make  life  miserable  for  us.  I 
don’t  know.” 


New  home  for  Los  Angeles  Times? 
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Midwest  Flooding 
Rivets  News  Consumers 


by  Debra  Qersh 

COVERAGE  OF  THE  Midwest  floods 
has  captured  the  close  attention  of 
more  Americans  than  any  other  news 
story  so  far  this  year. 

Sixty-five  percent  of  those  surveyed 
said  they  very  closely  followed  news  of 
the  flooding,  with  another  27%  report¬ 
ing  they  watched  the  story  fairly  close¬ 
ly,  according  to  the  latest  Times  Mirror 
News  Interest  Index. 

Responses  to  the  August  1993  poll 
from  the  Times  Mirror  Center  for  the 
People  &  the  Press,  Washington,  D.C., 
place  news  of  the  flooding  as  the 
eighth  most-closely  watched  story 
since  the  survey  began  in  1986. 

Although  8%  of  respondents  said 
there  was  too  much  coverage,  most 
thought  the  press  did  an  excellent 
(38%)  or  good  (44%)  job  reporting  the 
flood. 

The  president’s  decision  to  ease  the 
ban  on  homosexuals  in  the  military 
was  watched  by  81%  of  those  surveyed, 
who  said  they  very  closely  (44%)  or 
fairly  closely  (37%)  followed  that  news. 

Ironically,  although  that  was  the  sec¬ 
ond  most  closely  followed  story,  nearly 
a  quarter  of  those  surveyed  (24%)  said 
it  received  too  much  coverage. 

No  other  story  discussed  in  the  Au¬ 
gust  report  garnered  more  than  an  8% 
response  to  the  question  of  too  much 
coverage,  although  46%  responded 
they  could  not  say. 

Respondents  generally  were  pleased 
with  coverage  of  the  lifting  of  the  mili¬ 
tary’s  ban  on  homosexuals,  however, 
with  18%  saying  the  press  did  an  excel¬ 
lent  job  covering  the  story,  and  42% 
rating  coverage  good. 

Interest  in  reports  about  the  U.S. 
economy  inched  up  from  the  last  sur¬ 
vey,  as  41%  in  August  said  they  very 
closely  followed  this  news,  compared 
with  37%  who  answered  similarly  in 
May. 

The  press  did  not  fare  as  well  in  as¬ 
sessments  of  coverage  of  the  economy, 
however,  as  only  8%  said  coverage  was 
excellent,  38%  rated  it  as  good,  35% 


said  it  was  only  fair  and  18%  called  it 
poor.  The  remaining  1%  responded 
“don’t  know.” 

During  the  survey  period,  July  29  to 
Aug.  1,  less  than  one-third  (30%)  of 
respondents  very  closely  followed  news 
of  the  debate  in  Congress  over  the  pro¬ 
posed  budget.  Nevertheless,  that  was 
more  than  double  the  12%  who  very 
closely  followed  the  budget  debate. 

While  just  over  a  quarter  of  those 
surveyed  (27%)  very  closely  followed 
the  news  of  the  White  House  task 
force  on  health  care  reform,  interest 
there  has  shown  little  change  from  the 


28%  who  very  closely  followed  the  sto¬ 
ry  in  June  or  the  30%  who  said  the 
same  in  May. 

Both  the  news  of  network  television 
decisions  to  air  warnings  before  violent 
programs  and  the  story  of  Baby  Jessica, 
the  adopted  child  ordered  by  the 
courts  to  be  returned  to  her  natural 
parents,  drew  26%  of  respondents  who 
said  they  very  closely  followed  those 
reports. 

Interest  in  the  civil  war  in  Bosnia 
waned  since  May,  when  23%  said  they 
very  closely  followed  that  story,  al¬ 
though  at  that  time  the  U.S.  was  con¬ 
sidering  air  strikes  against  Bosnia.  The 
latest  figure  of  19%  who  very  closely 
followed  news  of  Bosnia  is  closer  to 
earlier  figures  showing  the  same  re¬ 
sponse  at  15%  in  both  January  and 
February. 

The  nomination  of  recently  con¬ 
firmed  U.S.  Supreme  Court  Justice 
Ruth  Bader  Ginsburg  was  followed 
very  closely  by  only  18%  of  respon¬ 
dents.  Two  years  ago,  33%  said  they 
very  closely  followed  the  appointment 
of  Justice  Clarence  Thomas,  and  41% 
very  closely  followed  the  later  allega¬ 
tions  of  sexual  harassment  against 


Thomas  by  law  professor  Anita  Hill. 

Charges  of  embezzlement  against 
Rep.  Dan  Rostenkowski  (D-  Ill.)  drew 
the  very  close  attention  of  13%  of  re¬ 
spondents,  as  did  news  of  the  suicide  of 
White  House  aide  Vincent  Foster  Jr. 

The  G-7  economic  summit  in  Tokyo 
was  a  distant  last,  drawing  the  very 
close  attention  of  only  7%  of  respon¬ 
dents,  while  41%  said  they  followed  it 
“not  at  all  closely.” 

When  it  came  to  the  issue  of  fair¬ 
ness,  66%  said  the  media  were  fair  in 
their  coverage  of  President  Clinton. 
That  marked  an  increase  from  51%  in 


June,  which  was  the  lowest  score  since 
January  1988,  when  66%  said  the  press 
was  fair  to  Ronald  Reagan. 

Among  the  21%  in  the  latest  report 
who  said  coverage  was  unfair  to  Clin¬ 
ton,  31%  said  the  press  focused  on  the 
negative  or  was  usually  negative,  29% 
said  the  press  was  not  giving  the  presi¬ 
dent  a  chance,  and  22%  called  the 
press  biased,  not  truthful  or  one-sided. 

When  asked  in  which  businesses  re¬ 
spondents  believed  competition  and  ri¬ 
valries  among  people  at  the  top  is  nas¬ 
tiest  and  meanest,  the  news  media 
were  chosen  by  only  9%. 

Coming  in  first  were  politics  in 
Washington,  49%;  followed  by  big 
business,  20%;  the  news  media;  profes¬ 
sional  sports,  7%;  and  the  entertain¬ 
ment  world,  6%.  ■ES’P 

Weeklies  Close 

SHORE  LINE  NEWSPAPERS  of  Guild¬ 
ford,  Conn.,  has  closed  the  weekly 
Durham  Gazette  and  Middlesex  Mer¬ 
chant.  The  company  said  that  while 
revenues  were  up  from  last  year,  so 
were  operating  costs. 


Flooding  was  the  eighth  most  closely 
watched  story  since  the  Times  Mirror  survey 
began  in  1986. 
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W  hen  you  think  of  the  poten¬ 
tial  claims  that  may  be  brought 
against  a  publisher,  you  probably 
think  of  traditional  allegations  such 
as  libel,  invasion  of  privacy  and  copy¬ 
right  infringement. 

It  is  less  likely  you  would  think 
about  product  liability,  usually  associ¬ 
ated  with  things  such  as  exploding  gas 
tanks  or  soda  bottles  with  foreign  ob¬ 
jects  inside. 

However,  the  reality  is  that  claims 
are  increasingly  being  made  that  the 
publication  of  a  book  or  a  magazine  or 
newspaper  article  or  advertisement  has 
caused  personal  injuries  to  a  reader 
who  relied  on  the  information  present¬ 
ed. 

Fortunately  for  publishers,  the  courts 
so  far  have  not  given  much  credence  to 
such  claims,  which  continue,  as  re¬ 
flected  in  the  May  13  decision  by  the 
Texas  Court  of  Appeals  in  Jan  Way  v. 
Boy  Scouts  of  America. 

The  September  1988  issue  of  Boys' 
Life  magazine,  published  by  the  Boy 
Scouts,  included  an  advertising  supple¬ 
ment  on  shooting  sports.  It  was  spon¬ 
sored  by  the  National  Shooting  Sports 
Foundation  Inc.  (NSSFI)  and  included 
ads  by  Remington  Arms  Co.  Inc.  and 
other  firearms  and  ammunition  manu¬ 
facturers. 

Articles  —  such  as  “Earn  Your 
Straight  Shooter  Award”  and  “Getting 
Started  in  the  Shooting  Sports”  — 
provided  information  about  earning 
merit  badges  for  shooting;  the 
biathlon,  an  Olympic  shooting  sport; 
and  the  Presidential  Sports  Award, 
earned  for  shooting  accomplishments. 
The  supplement  also  included  a  check- 


( Saveli  is  a  products  liability  lawyer  with 
Chadboume  &  Parke  and  sits  on  the 
media  law  committees  of  the  New  York 
State  and  City  bar  associations.) 


LEGALLY  SPEAKING 

by  Lawrence  Saveli 

Who^s  liable  when  the 
‘^prcxluct’^  is  information? 


list  on  firearm  safety. 

After  reading  the  supplement,  12- 
year-old  Rocky  William  Miller  and  sev¬ 
eral  of  his  friends  located  an  old  rifle 
and  a  .22-caliber  cartridge.  On  Nov.  19, 
1988,  Rocky  was  killed  when  the  rifle 
accidentally  discharged. 

Rocky’s  mother,  Jan  Way,  sued  the 
Boy  Scouts,  NSSFI,  and  Remington. 
Way  claimed  that  publication  of  the 
supplement  was  negligent  and  that  the 
information  in  it  made  the  magazine  a 
defective  product.  She  alleged  that  the 
supplement’s  presentation  of  informa¬ 
tion  about  the  power  and  speed  of 
firearms,  with  images  promoting  the 
fun  and  excitement  of  shooting  to  boys 
of  Rocky’s  age,  motivated  him  to  exper¬ 
iment  with  the  rifle. 

The  defendants  asked  the  court  to 
dismiss  the  suit  without  a  trial.  They 
argued,  among  other  things,  that  ( 1 ) 
Texas  law  does  not  recognize  negligent 
publication  claims;  (2)  there  was  no 
duty  to  warn  of  the  allegedly  danger¬ 
ous  nature  of  the  supplement;  (3) 
Boys’  Life  and  its  supplement  were  not 
“products”  under  products  liability  law; 
and  (4)  the  First  Amendment  barred 
Way’s  claims. 

IT  he  trial  court  granted  the  defen¬ 
dants’  motions.  Way  appealed.  The 
Court  of  Appeals  affirmed,  concluding 
that  Texas  law  does  not  recognize  a 
cause  of  action  for  publishing  an  arti¬ 
cle  or  ad  that  allegedly  causes  harm 
under  such  circumstances. 

Way’s  negligence  claims  required 
proof  of:  a  legal  “duty”  owed  by  one  to 
another,  a  breach  of  that  duty  and  re¬ 
sulting  damages. 

To  determine  whether  a  “duty”  ex¬ 
ists,  Texas  courts  apply  a  “risk-utility” 
balancing  test.  This  involves  weighing 
the  foreseeable  risk  against  the  social 
utility  of  the  actor’s  conduct  and  the 
burden  of  guarding  against  injury. 


The  court,  concluding  that  the  de¬ 
fendants  owed  no  duty  to  Rocky,  decid¬ 
ed  that  his  experimentation  with  the  ri¬ 
fle  was  not  a  reasonably  foreseeable 
consequence  of  the  publication.  Way 
herself  had  characterized  Rocky’s  con¬ 
duct  with  the  rifle  and  cartridge  as  an 
“experiment”  and  said  Rocky  and  the 
other  boys  were  not  supervised  by  an 
adult  when  the  rifle  fired.  By  contrast, 
the  articles,  photographs  and  ads  pre¬ 
sented  firearm  use  as  a  supervised, 
structured  and  safety-conscious  activity. 

lUI 

mwm oreover,  on  the  utility  side  of 
the  equation,  the  court  concluded  that 
encouraging  safe  and  responsible  use  of 
firearms  by  minors  with  the  Boy  Scouts 
and  as  part  of  other  supervised  activi¬ 
ties  was  of  significant  social  value. 

Thus,  the  defendants  had  no  duty 
either  to  refrain  from  publishing  the 
supplement  or  to  add  any  warning 
about  the  danger  of  firearms. 

Turning  to  the  “strict  liability”  — 
that  is,  liability  without  regard  to  the 
defendant’s  “fault”  claims  —  the  court 
again  upheld  the  trial  court’s  rejection 
of  Way’s  arguments. 

Under  Texas  law,  a  manufacturer 
may  be  responsible  for  physical  harm 
caused  by  a  defective  product  or  a  mis¬ 
representation  concerning  the  quality 
of  the  product. 

However,  the  essence  of  a  product’s 
liability  claim  under  either  theory  is 
the  existence  of  a  “product”  as  defined 
by  such  laws. 

Way  did  not  complain  about  the 
supplement’s  physical  properties  —  the 
toxicity  of  the  ink  or  the  sharpness  of 
the  paper.  She  alleged  that  the  ideas 
and  information  encouraged  children 
to  engage  in  dangerous  activities. 

Ruling  them  “intangible  characteris¬ 
tics,  not  tangible  properties,”  the  court 


(See  Legally  on  page  35) 
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Newspeople  in  the  News  <  Compiled  by  Ian  E.  Anderson 


Vicki  Qowler 


Alan  S.  Eisner 


Royalynne  J.  Hunter 


Chris  Frey 


Vicki  Gewler,  managing  editor  of 
the  Palm  Beach  County  edition  of  the 
Miami  Herald,  has  been  named  vice 
president  and  executive  editor  of  the 
Duluth  (Minn.)  NewS'Tribune. 

Alan  S.  Eisnar,  managing  editor  of 
the  Boston  Herald,  has  been  named  ed¬ 
itor. 

He  succeeds  Marlin  Dunn,  who 
now  is  editor  in  chief  of  the  New  York 
Daily  News. 

Andrew  F.  Costello  Jr.,  Herald 
assistant  managing  editor,  succeeds 
Eisner  as  managing  editor. 

Royalynne  J.  Hunter,  Eastern  re¬ 
gion  director  of  human  resources  at 
Wang  Laboratories  Inc.,  New  York,  has 
been  appointed  vice  president  of  hu¬ 
man  resources  at  Philadelphia  Newspa¬ 
pers  Inc.,  publishers  of  the  Philadel¬ 
phia  Inquirer  and  Philadelphia  Daily 
News. 

Christopher  Frey,  vice  president 
and  associate  media  director  at  Ross 
Roy  Advertising  in  Bloomfield,  Mich., 
has  been  appointed  retail  sales  devel¬ 
opment  manager  for  Gannett  National 
Newspaper  Sales  (GNNS).  He  is  based 
in  Troy,  Mich. 

Jane  Burglass,  sales  manager  for 
the  New  York  sales  promotion  firm 
Merchandising  Workshop,  joined 
GNNS  as  an  account  executive. 

Nick  Bernardo,  New  York  sales 
supervisor  at  GNNS,  was  promoted  to 
New  York  sales  manager. 

Gary  Gyss,  regional  sales  director 
with  Medical  Publishing  Enterprises  in 
Fairlawn,  N.J.,  has  been  named  adver¬ 
tising  sales  vice  president  of  Interna¬ 


tional  Medical  News  Group,  publisher 
of  medical  newspapers  for  doctors. 

Cheryl  Arvidsen,  communications 
director  of  the  Blue  Cross  and  Blue 
Shield  Association  in  Washington, 
D.C.,  and  a  former  Washington  bureau 
chief  of  the  Dallas  Times  Herald,  joins 
the  Freedom  Forum’s  Public  Affair  De¬ 
partment  as  director  of  media  rela¬ 
tions. 

Marie  Anne  Colucci,  manager  of 
special  sections  and  ad  promotions  at 
the  Montreal  Gazette,  was  elected 
chairperson  of  the  Newspaper  Special 
Sections  Network  at  the  annual  meet¬ 
ing  in  Chicago. 

Also  elected  were  Alton  Helm,  ad¬ 
vertising  supplements  manager  of  the 
Washington  Post — president;  Joe 
NeronI,  special  section  supervisor  of 
the  Cleveland  Plain  Dealer — vice  presi¬ 
dent;  Gerard  Carroll,  special  section 
manager  for  Syracuse  (N.Y.)  Newspa¬ 
pers — secretary;  and  Frank  Hen¬ 
nessey,  U.S.  co-op  marketing  pro¬ 
grams  manager  for  Thomson  Newspa¬ 
pers,  Des  Plains,  Ill. — treasurer. 

Robert  Doherty,  head  of  Reuters 
America  Inc.’s  foreign  policy  reporting 
unit  in  Washington,  D.C.,  has  been 
appointed  Washington  news  editor. 

He  succeeds  Keith  Stafford,  who 
was  assigned  to  the  foreign  policy  unit 
from  London. 

Brian  Bain,  managing  editor  in 
New  York,  is  posted  to  Hong  Kong  to 
take  charge  of  world  desk  operations 
for  Reuters  Asia. 

John  Abell,  Boston  bureau  chief, 
was  named  coordinator  of  the  Reuters- 
Variety  Entertainment  Report  based  in 
Variety’s  Los  Angeles  office. 


Christopher  Wilson,  Amsterdam 
bureau  chief,  takes  over  in  Boston. 

Pascal  Fletcher,  Reuters  corre¬ 
spondent  in  Havana,  Cuba,  was  ap¬ 
pointed  chief  correspondent  in  Brazil. 

He  succeeds  Katharine  Mollns- 

kl,  who  is  taking  up  a  Neiman  Fellow¬ 
ship  at  Harvard  University. 

Frances  Kerry,  Paris  bureau  chief, 
takes  over  in  Havana. 

Marlin  Walk,  presently  working 
in  New  York  on  the  Reuter  Business 
Report,  is  now  Seattle  bureau  chief. 

He  succeeds  Sam  Perry,  who  has 
been  assigned  to  the  financial  report¬ 
ing  unit  in  London. 

Cynthia  Oslermann,  who  has 
been  on  a  six-month  leave  of  absence 
with  the  United  Nations  relief  agency 
CARE  in  Somalia,  has  been  appointed 
Vancouver  bureau  chief. 

She  succeeds  Jen  Ferry,  who  re¬ 
signed. 

Jeremy  Gaunt,  a  member  of  the 
Reuter  Business  Report  in  New  York, 
joins  the  Brussels  bureau  to  cover  Eu¬ 
ropean  Community  activities  there. 

Maureen  McGuire,  press  secretary 
for  U.S.  Representative  Sam  Gejden- 
son,  D-Conn.,  and  former  Norwich 
(Conn.)  Bulletin  reporter,  is  public  re¬ 
lations  associate  at  Children’s  Hospital, 
Newington,  Conn. 

Booth  Gardner,  former  Washington 
state  governor,  William  Heneysett, 

vice  president  of  operations  for  Mc- 
Clatchy  Newspapers,  and  Fred  Rulx, 
president  and  chief  executive  officer  of 
Ruiz  Food  Products  Inc.,  Dinuba, 
Calif.,  have  been  named  to  the  board 
of  McClatchy  Newspapers  Inc.,  Sacra¬ 
mento,  Calif. 
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Roger  C.  Kain,  promotion  director 
at  the  Richmond  (Va.)  TimeS'Dispatch, 
has  been  named  to  the  newly  created 
position  of  sales  and  marketing  direc¬ 
tor. 

Robert  A.  Beasley,  national  ad¬ 
vertising  manager,  now  is  promotion 
director. 

Henry  T.  Banks  Jr.,  classified  ad¬ 
vertising  manager,  was  promoted  to 
advertising  director. 

He  succeeds  Reger  H.  Clapp,  who 
retired. 

Gary  Conner,  retail  advertising 
manager,  was  appointed  display  adver¬ 
tising  manager. 

Mark  Pankewski,  copy  editor  at 
the  Orlando  (Fla.)  Sentinel,  has  been 
named  business  editor  at  the  Tallahas¬ 
see  (Fla.)  Democrat. 

L.K.  Mirror,  assistant  news  editor, 
was  promoted  to  graphics  editor. 

Bob  Andres,  photo/graphics  editor 
at  the  Peninsula  Times  Tribune,  Palo 
Alto,  Calif.,  joined  the  Democrat  as  di¬ 
rector  of  photography. 

Keith  Thomas,  a  reporter  at  the 
Atlanta  Journal  and  Constitution,  was 
named  a  projects  reporter  and  opinion 
page  columnist  at  the  Democrat. 

Jeffrey  Green,  advertising  director 
at  the  Winston-Salem  (N.C.)  Journal, 
has  been  named  advertising  director  at 
the  Tampa  (Fla.)  Tribune. 

Previously  he  worked  at  the  Milwau¬ 
kee  Journal,  the  Wisconsin  State  Journal 
and  Capital  Times  and  the  Washington 
Times. 

Albert  R.  Hunt,  executive  Washing¬ 
ton,  D.C.,  editor  of  the  Wall  Street 
Journal  and  Dow  Jones  &  Co.  Inc.,  has 
been  elected  to  the  board  of  directors 
of  Ottaway  Newspapers  Inc. 

Ken  Davis,  a  newspaper  consultant 
whose  clients  include  the  Cleveland 
Plain  Dealer  and  the  Sacramento 
(Calif.)  Union,  has  been  named  na¬ 
tional  circulation  director  of  the 
American  Publishing  Co.,  which  pub¬ 
lishes  more  than  140  newspapers  in 
the  United  States. 

Previously  he  was  the  circulation  di¬ 
rector  at  the  Daily  Oklahoman,  Okla¬ 
homa  City. 

Tina  Hounlgringar,  advertising 
sales  manager  at  the  New  York  Daily 
News,  and  John  Polisano,  advertis¬ 
ing  sales  representative  have  been 
named  co-retail  advertising  managers. 


H.  Kenneth  Clouse,  advertising  di¬ 
rector  of  the  Arizona  Republic  and 
Phoenix  Gazette,  has  been  named  ad¬ 
vertising  director  of  the  Union  Leader 
and  New  Hampshire  Sunday  News  in 
Manchester,  N.H. 

Previously  he  was  national  advertis¬ 
ing  manager  for  the  San  Francisco 
Newspaper  Agency. 

Carol  Pierce,  director  of  operations 
and  membership  services  for  the  Na¬ 
tional  Association  of  Partners  in  Edu¬ 
cation,  Alexandria,  Va.,  has  been 
named  director  of  programs  and  educa¬ 
tion  for  the  National  Newspaper  Asso¬ 
ciation,  Washington,  D.C. 

Aileen  Gelpi,  Latino  media  liaison 
for  Bronx  (N.Y.)  Borough  President 
Fernando  Ferrer,  has  been  named  met¬ 
ropolitan  editor  of  the  New  York  Span- 
ish-language  daily  El  DiariolLa  Prensa. 

Paul  Wahl,  managing  editor  and  co¬ 
production  manager  of  the  weekly  San¬ 
ta  Ynez  Valley  News,  Solvang,  Calif., 
has  been  named  publisher  of  five  cen¬ 
tral  California  weeklies:  the  Reedley 
Exponent,  Sanger  Herald,  Parlier  Post, 
Orange  Cove  and  Mountain  News  and 


Fowler  Ensign. 

He  succeeds  Resumary  Kalllo, 

who  is  retiring. 

Jenkin  L.  Jones,  publisher  emeritus 
of  the  defunct  Tulsa  (Okla.)  Tribune, 
has  been  named  chairman  of  Tri¬ 
bune/Swab-Fox  Cos.,  which  has  inter¬ 
ests  in  newspapers  and  magazines. 

Howard  G.  Barnett,  president 
and  chief  operating  officer,  was  elected 
to  the  additional  post  of  chief  execu¬ 
tive  at  T/SF. 

Barnett  was  also  named  chairman 
and  chief  executive  of  Tribune/Swab- 
Fox  Communications  Corp.,  a  72%- 
owned  subsidiary  of  T/SF.  He  retains 
the  title  of  president  and  chief  operat¬ 
ing  officer. 

They  succeed  G.  Douglas  Fox, 

who  resigned  from  all  four  posts. 

Martin  A.  Vaughan,  a  director  at 
T/SF,  was  named  to  the  newly  created 
position  of  vice  chairman. 

Lillian  K.  Miranda,  city  editor  and 
acting  managing  editor  at  the  Ham¬ 
mond,  La.,  Daily  Star,  has  been  ap¬ 
pointed  managing  editor. 

She  succeeds  Dennis  Gruse,  who 
retired. 


Cowles  Media  Company  has  sold 

The  Scottsdale  Progress 

(Daily  Circulation  17,500) 

To  Cox  Enterprises 

We  are  proud  to  have  represented 
Cowles  Media  Company  in  this  transaction. 

DirkSt  Van  Essen  &  Associates 
313-646-4230 
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New  York  Times 
adopts  new  policy 
on  real  estate  ads 

Stems  from  1 989  lawsuit  under  the  Fair  Housing  Act 


by  Ann  Marie  Kenvin 

AS  PART  OF  a  lawsuit  settlement,  the 
New  York  Times  has  adopted  a  new 
policy  to  police  its  real  estate  classified 
ads  to  avoid  violations  of  fair  housing 
laws. 

The  lawsuit,  filed  in  1989,  alleged 
that  the  newspaper  had  violated  the 
Fair  Housing  Act  by  continuously  pub¬ 
lishing  racially  discriminatory  adver¬ 
tisements  for  housing. 

The  suit  charged  that  the  majority 
of  the  real  estate  ads  published  by  the 
newspaper  since  the  Fair  Housing  Act 


was  enacted  in  1968  used  only  white 
models  to  depict  residents,  and  exclud¬ 
ed  the  equal  housing  opportunity  logo 
(a  graphic  of  a  house  underneath 
which  are  the  words  “equal  housing 
opportunity”). 

Almost  none  of  the  models  featured 
in  the  thousands  of  display  ads  in  the 
real  estate  section  were  black,  despite 
the  fact  that  a  significant  portion  of  of 
the  city’s  population  is  black. 

The  Fair  Housing  Act  prohibits  the 
publication  of  any  real  estate  advertise¬ 
ment  that  intends  to  indicate  or  “that 
indicates  any  preference,  limitation  or 
discrimination  based  on  race,  color,  re¬ 
ligion,  sex,  handicap,  familial  status  or 
national  origin.” 

The  Times’  new  policy  will  require 
that  people  pictured  in  housing  adver¬ 
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tisements  be  proportionally  represen¬ 
tative  of  the  metropolitan  area’s  mul¬ 
tiracial  population. 

Census  statistics,  included  in  the 
settlement,  show  that  the  population 
of  New  York’s  metropolitan  area  is  70% 
white,  20%  black,  and  10%  other 
races. 

The  suit  was  brought  by  four  black 
professionals,  and  the  Open  Housing 
Center  Inc.,  a  not-for-profit  fair  hous¬ 
ing  organization  that  works  to  elimi¬ 
nate  discriminatory  housing  practices. 
The  four  professionals,  Luther  M.  Ra- 
gin  Jr.,  Dr.  Deborah  Fish  Ragin,  Dr. 


Jerome  F.  Cuyler,  and  Renaye  Cuyler, 
were  looking  for  housing.  The  suit  as¬ 
serted  that  the  ads  appealed  only  to 
white  readers  and  that  the  newspaper 
should  be  held  legally  responsible. 

During  the  four-year  legal  battle,  the 
Times  denied  any  fault  or  liability,  say¬ 
ing  the  inappropriate  ads  were  created, 
produced  and  submitted  by  third-party 
advertising  agencies  and  real  estate  de¬ 
velopers,  and  that  the  newspaper 
merely  published  the  ads  as  submitted. 

The  newspaper  also  argued  that  to 
require  it  to  monitor  ads  violates  the 
.  First  Amendment  and  that  restrictions 
on  the  advertisements  were  a  violation 
of  the  advertisers’  free  speech  rights 
(E&P,  Feb.  9,  1991,  P.  18). 

However,  federal  courts  ruled 
against  the  newspaper,  saying  no  in¬ 


fringement  of  press  freedoms  would  oc¬ 
cur  if  a  newspaper  were  required  to 
refuse  advertisements  that  “to  the  or¬ 
dinary  reader  indicate  a  racial  prefer¬ 
ence.” 

The  plaintiffs  each  will  be  paid 
$150,000  by  the  Times  and  the  Open 
Housing  Center  will  receive  $300,000 
worth  of  free  advertising  space  to  sup¬ 
port  fair  housing  efforts.  The  individ¬ 
ual  plaintiffs  said  they  will  donate  their 
portion  of  the  settlement  payment  to 
support  fair  housing  efforts  by  the 
Open  Housing  Center  and  by  the 
NAACP  Legal  Defense  and  Educa¬ 
tional  Fund. 

Under  the  terms  of  the  settlement, 
the  Times  will  not  accept  real  estate 
advertising  that  conveys,  through  the 
use  of  human  models  or  otherwise,  dis¬ 
criminatory  messages.  The  newspaper 
agreed  to  conduct  quarterly  reviews  of 
the  advertising  of  regular  advertisers. 
Frequent  advertisers  who  refuse  to 
comply  with  the  policy  would  be 
warned  and  would  risk  having  their  ad¬ 
vertisements  rejected. 

The  specifics  of  this  policy  are  set 
forth  in  the  Times’  revised  Standards 
of  Advertising  Acceptability.  Real  es¬ 
tate  advertisements  which  fail  to  con¬ 
form  to  the  newspapers  revised  policy 
will  be  rejected.  The  Times  will  publi¬ 
cize  the  policy  in  the  newspaper,  in  let¬ 
ters  to  advertisers  and  other  publish¬ 
ers,  and  at  a  meeting  it  will  co-sponsor 
with  the  Open  Housing  Center. 

In  a  reaction  to  lawsuits  filed  against 
four  of  its  advertisers  several  years  ago, 
the  Baltimore  Sun  recently  adopted 
and  published  a  new  policy  to  insure 
fair  housing  laws  were  enforced  in  its 
real  estate  ads. 

If  a  newspaper  does  not  have  a  poli¬ 
cy  that  requires  advertisers  to  comply 
with  fair  housing  laws,  it  is  vulnerable 
to  costly  litigation  because  the  Federal 
Fair  Housing  Act  puts  the  burden  of 
compliance  on  both  the  advertiser  and 
the  publisher,  according  to  Vicki  Kem¬ 
per  Franz,  real  estate  sales  manager. 

“Newspapers  are  having  to  become 
more  educated  about  the  law  and  so 
are  becoming  more  responsible,”  she 
said. 

A  basic  rule  to  remember  is  to  de¬ 
scribe  the  property,  not  the  seller, 
landlord  or  appropriate  buyers  and 
tenants,  Franz  said. 


(See  Real  estate  on  page  34) 
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Guilty  pleas  in 
coupon  scam 

SLOAN’S  SUPERMARKET  INC.  and 
two  former  officers  pleaded  guilty  to  op¬ 
erating  a  coupon  scam  that  allegedly 
defrauded  manufacturers  of  at  least  $3.5 
million  over  10  years,  according  to  fed¬ 
eral  prosecutors. 

The  Wall  Street  Journal  reported  that 
Sloan’s,  a  New  York  supermarket  chain 
now  called  CMKR  Corp.,  agreed  to  for¬ 
feit  $5  million  under  terms  of  the  guilty 
plea. 

The  two  officers,  Gary  Meyer,  Sloan’s 
secretary/treasurer,  and  Stephen 
Karsch,  vice  president,  pleaded  guilty  to 
one  count  of  conspiracy. 

Former  vice  president  Jules  Rose  still 
faces  charges  that  include  racketeering, 
money  laundering  and  mail  fraud.  He 
has  pleaded  innocent. 

Court  papers  filed  by  the  prosecutors 
say  that  Sloan’s  bought  in  bulk  coupons 
clipped  from  newspapers  for  about  40% 
of  their  face  value.  The  store  allegedly 
turned  in  the  coupons  for  redemption 
to  national  coupon  clearinghouses  or 
directly  to  manufacturers,  as  if  they  had 
been  used  by  supermarket  customers. 

Second-quarter 
coupons,  up  2% 

MANUFACTURERS  DISTRIBUTED 
2%  more  coupons  in  the  second  quar¬ 
ter  of  1993  than  they  did  in  the  same 
quarter  of  1992,  according  to  coupon 
redemption  center  CMS,  Winston- 
Salem,  NC. 

In  that  quarter  for  1993,  86  billion 
coupons  were  distributed  versus  84  bil¬ 
lion  in  1992.  Even  with  the  increase, 
however,  midyear  coupon  trends  show 
distribution  is  down  5%  from  last  year’s 
midpoint  at  a  total  of  169  billion  com¬ 
pared  to  178  billion  distributed  in  the 
first  half  of  1992. 

FSIs  continue  to  expand,  and  now 
account  for  89%  of  all  coupons  distrib¬ 
uted,  up  from  86%  at  the  end  of  1992. 

“The  increase  in  FSIs  is  most  likely 
due  to  the  new  competitive  entries  into 
that  method,  which  is  pushing  down 
prices,”  said  Sharon  Joyce-Payne,  vice 
president  of  marketing  and  account 
management  services.“Manufacturers 
are  taking  advantage  of  the  cost  effi¬ 


ciencies  brought  on  by  the  stiffer  com¬ 
petition  among  the  FSI  companies.” 

Redemption  rates  for  FSIs  for 
midyear  1993  have  softenedto  2.2%, 
down  from  1992’s  average  of  2.3%. 

Overall  redemption  of  coupons  in 
the  first  half  of  the  year  is  holding 
steady  at  1.9  billion  coupons  per  quar¬ 
ter,  which  was  also  the  amount  re¬ 
deemed  in  three  out  of  four  quarters  in 
1992.  Third  quarter  redemption  in 
1992  was  2.2  billion  coupons. 

NCH  Promotional  Services,  Dun  & 
Bradstreet’s  coupon  information  unit, 
reports  that  American  consumers  re¬ 
deemed  3.7  billion  coupons  in  the  first 
half  of  1993. 

“During  the  first  six  months  of  this 
year,  the  coupon  market  is  off  by  10% 
from  the  dramatic  growth  we  saw  in 
mid-1992,”  said  jane  Perrin,  NCH  se¬ 
nior  vice  president  of  marketing. 
“However,  redemptions  are  still  higher 
than  the  pre-recession  levels  seen  in 
1990.” 

No  cut  coupons 

THE  A&P  SUPERMARKET  chain 
is  testing  a  “cutless  coupon”  in  a  few 
New  York  City  area  stores. 

Based  on  the  chain’s  electronic  mar¬ 
keting  capabilities,  the  program  gives 
shoppers  a  Bonus  Savings  membership 
card  and  alerts  them  to  product  dis¬ 
counts  in  newspaper  ads  or  circulars. 
The  savings  are  automatically  deducted 
when  the  card  is  scanned  at  the  check¬ 
out  counter  and  recorded  on  receipts. 

Priests  ad  stirs  furor 

A  ROMAN  CATHOLIC  priest  tried  to 
run  an  ad  in  the  Mobile  (Ala.)  Register 
advocating  the  killing  of  doctors  who 
perform  abortions.  The  newspaper  re¬ 
fused  the  ad. 

The  priest,  the  Rev.  David  Trosch,  57, 
told  the  paper  he  designed  the  ad  with 
the  tagline,  “justifiable  Homicide”  to 
depict  a  man  pointing  a  gun  at  a  doctor 
who  is  holding  a  knife  over  a  pregnant 
woman. 

“If  100  doctors  need  to  die  to  save 
over  1  million  babies  a  year,  I  see  it  as  a 
fair  trade,”  he  told  the  Register. 

His  boss,  Archbishop  Oscar  Lip¬ 
scomb,  has  issued  a  statement  saying  he 
has  given  Trosch  “the  alternative  of 


publicly  abiding  by  my  judgment  on  this 
erroneous  teaching  or  relinquishing  his 
public  position  in  the  churcb.” 

Trosch  is  pastor  of  St.  John  the  Bap¬ 
tist  Catholic  Church  in  Magnolia 
Springs,  Ala.,  about  30  miles  from  Pen¬ 
sacola,  Fla.,  where  Dr.  David  Gunn  was 
shot  to  death  in  March  outside  the 
clinic  where  he  worked.  —  AP 

Buyer  network 

FORBES  NEWSPAPERS  IS  starting  a 
marketing  program  called  Buyer’s  Net¬ 
work,  which  allows  businesses  to  target 
exisiting  and  prospective  buyers  in  a 
cost-effective  way. 

It  follows  a  major  market  research 
project  that  tried  to  determine  buyer 
shopping  patterns  in  Central  New  jer¬ 
sey. 

The  results  showed  that  while  some 
towns  have  clear  boundaries,  shopping 
patterns  are  less  limited  by  geography. 
The  network  looks  at  where  people  live, 
work  and  shop  to  create  distribution 
zones  with  a  combination  of  local 
weekly  newspapers  and  buyers  guides 
delivered  to  every  home  in  a  zone. 

Valassis  plans  ’95 
co-op  inserts 

THE  1995  SCHEDULE  of  co-op  free¬ 
standing  inserts  was  announced  by 
Valassis  Inserts,  a  division  of  Valassis 
Communications,  Livonia,  Mich.  The 
schedule  includes  46  publishing  dates, 
including  every  “non-holiday”  Sunday 
in  the  year. 

The  schedule  “demonstrates  our  con¬ 
fidence  that  the  FSI  industry  will  regain 
stability,  and  that  Valassis  will  continue 
to  service  its  customers  and  earn  their 
support  far  into  the  future,”  said  Alan  F. 
Schultz,  executive  vice  president,  sales 
and  publishing. 

The  company  also  plans  to  continue 
with  its  VIP  Insert  program,  which  pub¬ 
lishes  inserts  as  customers  demand. 

The  schedule  includes  the  following 
dates:  January  8,15,22,29;  February 
5,12,19,26;  March  5,12,19,26;  April 
2,9,23,30;  May  7,14,21;  June  4,11,18,25; 
July  9,16,23,30;  August  6,13,20,27;  Sep¬ 
tember  10,17,24;  October  1,8,15,22,29; 
November  5,12,19,26;  and  December 
3,10,17. 
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Rockwell  wins 
injunction;  forces 
DEV  bankruptcy 


by  Mark  Fitzgerald 

ROCKWELL  GRAPHICS  SYSTEMS 
has  won  a  federal  court  injunction  that 
effectively  bars  DEV  Industries  from 
selling  clones  of  Goss  printing  presses 
for  two  years. 

The  court  victory,  however,  was 
largely  symbolic  since  DEV,  based  in 
Bensonville,  Ill.,  has  gone  out  of  busi¬ 
ness  and  has  put  all  its  physical  assets 
up  for  auction  to  satisfy  debtors  (E&P, 
July  24,  1993,  P.  34). 

In  another  development  in  the  long, 
tangled  legal  fight,  Rockwell  and  other 
creditors  forced  DEV  into  federal 
bankruptcy  court  with  a  petition  filed 
Aug.  2. 

However,  at  an  Aug.  10  hearing  in 
Chicago,  a  federal  judge  converted 
DEV’s  bankruptcy  status  from  the  in¬ 
voluntary  Chapter  7  liquidation  re¬ 
quested  by  creditors  to  Chapter  11  re¬ 
organization. 

Rockwell  hailed  the  injunction  on 
selling  printing  presses  that  was  grant¬ 
ed  by  U.S.  District  Judge  Ann  Claire 
Williams  in  Chicago  July  27. 

“This  ruling  is  particularly  signifi¬ 
cant  because  it  shows  that  valuable 
trade  secrets  can  and  will  be  protected 
by  the  courts.  Rockwell  had  a  long  and 
arduous  nine-year  fight  against  DEV, 
and  its  vigilance  was  rewarded,”  said 
Rockwell  attorney  Michael  O.  War- 
necke  of  the  Chicago  firm  Keck, 
Mahin  &  Cate. 

The  injunction  was  short  of  the  re¬ 
lief  Rockwell  had  requested,  however. 
Rockwell  sought  either  a  permanent 
injunction  or  one  lasting  six  to  eight 
years  that  would  bar  the  production  or 
sale  of  DEV’s  Horizon  1400,  2300  and 
2400  single-width  presses. 

A  federal  jury  last  December  deter¬ 
mined  that  these  presses  —  similar  to 
Rockwell’s  Goss  Community  and  Goss 


Urbanite  presses  —  were  manufac¬ 
tured,  in  part,  based  on  43  piece-part 
drawings  stolen  from  Rockwell,  now 
based  in  Westmont,  III.  The  jury 
awarded  Rockwell  $2.7  million. 

In  her  order,  however,  Williams  said 
she  did  not  impose  a  longer  injunction 
because  of  “evidence  that  DEV  made 
independent  contributions  to  the  press 
industry.”  Further,  she  limited  the  in¬ 
junction  only  to  presses  “based  upon, 
or  substantially  derived  from,  Rock¬ 
well’s  trade  secret  information.” 

“During  the  two-year  period  of  the 
injunction,  DEV  is  free  to  use  its  re¬ 
sources  to  independently  design  a 
competing  press,  or  to  focus  on  other 
areas  of  its  business  such  as  folder 
sales,”  Williams  wrote. 

One  of  DEV’s  attorneys,  Stephen  P. 
Carponelli,  said  the  limited  injunction 
amounted  to  a  victory. 

“If  DEV  were  still  viable,  I  would 
look  on  this  as  a  victory,”  Carponelli 
said.  “If  DEV  were  healthy  and  they 
were  in  business,  a  two-year  injunction 
limited  to  the  43  parts  would  not  be  a 
bad  thing.  I’ve  kind  of  always  thought 
we  did  a  heck  of  a  job  on  the  verdict. 

“My  feeling  is  we  won  the  case,” 
Carponelli  said. 

Williams’  order  was  not  entirely  kind 
to  DEV,  however. 

She  said  there  was  “credible  evi¬ 
dence  of  both  theft  and  bribery”  by 
DEV  and  Robert  Fleck,  a  former  DEV 
president  who  once  worked  for  Rock¬ 
well. 

“The  court  rejects  [DEV’s]  sugges¬ 
tion  that  this  court’s  order  might  be  re¬ 
sponsible  for  putting  DEV  out  of  busi¬ 
ness,"  Williams  wrote. 

“If  that  unfortunate  result  occurs,  it 
will  be  due  to  defendants’  unlawful  ac¬ 
tions  —  not  this  court’s  legitimate  ex¬ 
ercise  of  discretion  in  awarding  equi¬ 
table  relief.”  lEd?? 


Supplier  honor  roll 

THE  CHICAGO  TRIBUNE  reserved 
half  a  page  of  its  July  27  edition  for  an 
ad  naming  winners  of  its  1992  Supplier 
Recognition  Awards,  a  program  de¬ 
signed  to  reward  “consistently  . .  .  supe¬ 
rior  customer  service.” 

The  25  winners  include  Flint  Ink 
Corp.,  NewsBank  Inc.,  R.R.  Donnelley 
&  Sons  Co.,  Rockwell  Graphics,  Stone 
Consolidated  Newsprint  Inc.,  Sullivan 
Graphics,  Sun  Graphics  Inc.  and  West¬ 
ern  Lithotech. 

AM  drops  Schriber 

AM  GRAPHICS  NO  longer  sells  new 
Schriber  presses  and  collator  equip¬ 
ment  but  continues  to  sell  parts  for,  and 
to  service,  Schriber/Harris  machinery. 
The  Dayton,  Ohio-based  firm  said  the 
decision  conforms  to  its  strategy  to  fo¬ 
cus  on  core  Sheridan  bindery  and 
newspaper  mailroom  systems. 

NewsBank  adds 
three  dailies 

NEWSBANK  INC.  HAS  put  the  full 
text  of  the  Fort  Worth  Star- Telegram, 
Palm  Beach  Post  and  the  Record  of 
Hackensack,  N.J.,  on  read-only  com¬ 
pact  disks.  Back  files  date  from  1984  for 
the  Record,  1988  for  the  Post  and  1991 
for  the  Star'Telegram. 

DuPont  recycles 
chemical  totes 

DUPONT  INTRODUCED  220-gallon 
returnable  containers  for  three  plate 
and  press  chemicals;  Howson  Positive 
Machine  Developer  for  Howson  Super 
Amazon,  Triton  and  Primera  plates, 
SM/MR  Machine  Developer  for  How¬ 
son  HMR  and  SuperMarathon  plates 
and  Fount  405  fountain  solution  for 
lithographic  press  dampening  systems. 

The  reusable  totes  will  be  shipped  to 
customer  sites,  and  empty  totes  will  be 
returned  to  DuPont  for  recycling.  The 
program,  which  eliminates  paid  dispos¬ 
al  of  55 -gallon  drums  and  other  packag¬ 
ing,  will  he  expanded  to  include  other 
products  consumed  in  sufficient  quanti¬ 
ties  to  be  purchased  in  220-gallon  lots. 
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New  in  platemaking 
from  Western  Lithotech 

MIS,  SAX,  OPB  join  Lith-X-Pozer  7 


by  Jim  Rosenberg 

THE  LITH-X-POZER  7  leads  a  list  of 
new  platemaking  products  unveiled  by 
Western  Lithotech. 

Like  its  predecessor,  the  Litho-X- 
Pozer  10,  the  new  offset  plate  exposure 
unit  is  fully  automatic  and  designed  for 
high-speed,  high-volume  color  print¬ 
ing.  In  fact,  the  Lith-7  was  described  as 
basically  a  budget  version  of  the  Lith- 
10  by  Todd  Roblin,  technical  services 
representative  of  the  St.  Louis-based 
manufacturer. 

The  company  unveiled  its  new  line¬ 
up  at  the  Nexpo  show  in  New  Orleans 
in  June. 

Newspaper  product  manager  Keith 
E.  Walker  said  the  Lith-7  was  devel¬ 
oped  “to  make  it  more  acceptable  to 
midsize  to  large  newspapers.” 

Many  major  metros  began  using  the 
Lith-X-Pozer  10  with  newly  acquired 
color  offset  presses,  including  TKS 
(Newark  S tar' Ledger ) ,  MAN  Roland 
Colorman  (Toronto  Star)  and  Goss 
Colorliner  (Baltimore  Sun). 

Able  to  handle  double  trucks,  the 
lower-cost  Lith-X-Pozer  7  targets  other 
big  dailies  with  high  color  content.  For 
example,  while  at  least  half  of  all  Goss 
Colorliner  installations  use  the  Lith- 
10,  the  first  announced  Lith-7  order 
came  from  Clan'n,  Argentina’s  largest 
newspaper.  Last  year  it  became  the 
first  to  buy  presses  from  Rockwell 
Graphic  Systems  consisting  entirely  of 
more  economical  Goss  MetroColor 
units. 

Western  Litho  claims  0.001"  film-to- 
plate  tolerance  for  its  240  single-  or 
120  double-size  plate-per-hour  system, 
which  loads  up  to  400  plates  and  100 
negatives. 

Roblin  said  the  Lith-7  employs  a 
sealed  rodless  cylinder  and  mechanical 
stop  shocks  in  place  of  the  Lith-lO’s 
servo  motor  and  ball  screw,  maintain¬ 
ing  mechanical  accuracy  and  sacrific¬ 
ing  some  speed  —  according  to  Walk¬ 
er  about  20  plates  per  hour. 

Cylinders  require  little  maintenance 
and  resist  ultraviolet  light. 

Lith-10  and  Lith-7  exposure  systems 
are  the  same,  but  the  new  model  uses  a 


cooled  8-kilowatt  lamp  instead  of  10- 
kilowatt.  Roblin  said  that  while  it 
draws  less  power,  the  Lith-7’s  lamp 
generates  the  same  UV  output,  leaving 
exposure  times  unchanged. 

Other  features  of  the  new  unit  in¬ 
clude  ergonomic  design,  push-button 
controls,  automatic  film  return  and  off¬ 
line  loading  on  a  portable  cabinet. 

For  lower  volumes  or  as  backup  for 
Lith-10  users,  the  new  Semi-Automat¬ 
ic  Exposure  (SAX)  system  can  handle 
120  to  180  plates  per  hour,  with  two 
twin-axis,  dowel-pinned  platens  and 
three-pin  plate  and  film  register  pro¬ 


viding  registration  accuracy  of 
±0.0015",  according  to  Western  Litho. 

In  an  improvement  over  the  Lith-4 
and  Litho-Lite,  plates  exit  the  rear  of 
the  SAX  directly  to  the  processor. 
Roblin  attributed  its  faster  throughput 
to  more  streamlined  operation,  includ¬ 
ing  multiple  exposures.  Film  automati¬ 
cally  returns  to  the  front  of  the  unit. 

Prior  to  making  or  mounting  single¬ 
size  plates,  negatives  or  bent  plates,  re¬ 
spectively,  can  be  checked  for  color 
register  on  the  Manual  Inspection  Sta¬ 
tion.  Using  two  video  cameras,  MIS 
reads  lead  and  tail  register  marks  on  a 
pinned  plate  or  film,  Roblin  said.  It  lo¬ 
cates  any  misregister  as  an  error  in  film 
stripping  or  plate  bending,  allowing 
correction  before  plates  are  made  or  a 
print  run  is  started.  Operators  view 
two  monitors,  which  verify  registration 
marks  and  track  saved  data. 

Results  are  stored  in  memory  for 
comparison  to  user-supplied  tolerances 
to  identify  misregister,  locate  equip¬ 
ment  problems  or  schedule  mainte¬ 
nance.  An  option  links  page  number 
to  plate  data  to  track  recurrent  on- 
press  problems. 

Using  a  video  system  like  that  in  the 
MIS,  the  Optical  Punch  Bender  was 
designed  to  eliminate  misregister  from 
inaccurate  film  or  film-to-plate  expo¬ 


sure.  Press  notches  are  punched  into  a 
plate  after  the  vision  system  locates  the 
plate’s  press  register  marks.  The  idea, 
said  Roblin,  is  to  punch  in  relation  to 
an  existing  image  instead  of  imaging  in 
relation  to  the  placement  of  notches. 

The  same  unit  uses  the  same  regis¬ 
tration  marks  to  bend  the  plate.  The 
configuration  avoids  removing/reposi¬ 
tioning  a  plate  or  using  registration 
holes  that  can  allow  slippage.  Align¬ 
ment  and  punch  repeatability  was  put 
at  ±0.0005". 

Since  a  manufacturer’s  presses,  like 
any  other  machines,  are  never  perfect 
duplicates  of  each  other  and  can  have 
tiny  dimensional  and  operational  vari¬ 
ations,  said  Machinery  Division  vice 
president  John  Powers,  Western  Litho 
plans  to  enhance  printing  capabilities 
by  using  press  profile  and  imposition 
information  supplied  by  the  manufac¬ 
turer  and  printer. 

By  reading  a  barcode  that  locates  a 
plate  on  press  by  its  page,  section  and 
color,  the  proposed  system  will  draw 


on  stored  information  about  a  particu¬ 
lar  press  to  make  necessary  compensa¬ 
tions  to  a  hypothetical  “perfect  plate” 
for  the  specific  position  of  the  real 
plate. User  would  first  have  to  collect 
and  report  press  data. 

Once  all  compensations  are  record¬ 
ed  in  the  database,  said  Powers,  opera¬ 
tion  could  proceed  from  a  daily  impo¬ 
sition  supplied  by  a  system  such  as 
Goss’  Layout  Assistant.  The  PC-based 
system  would  eliminate  all  but  gross 
misregister  adjustments  on  press  and 
could  even  allow  an  operator  to  simply 
and  inexpensively  dial  in  web  width  re¬ 
ductions,  he  added. 

Essentially,  the  system  would  make 
perfect  plates  imperfect  to  the  extent 
that  they  match  imperfect  press  posi¬ 
tions. 

“We’re  going  to  shake  it  down  at  a 
major  metro,”  said  Powers.  KCT 

Southern  Lithoplate 
adds  to  offerings 

SOUTHERN  LITHOPLATE,  Raleigh, 
N.C.,  announced  a  broader  product 
line,  including  additive  wipe-on  plates 
for  single-width  printers  and  subtractive 
double-width  Lithoplate  systems. 


Plate  exposure  unit  targets  other  big  dailies  with 
high  color  content. 
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Orders  and  installations 

What  was  sold  and  where  it's  going 


Dow  Jones  Voice  Inffomation 
Services, 

Princeton,  N.J. 

Dow  Jones  Voice  Information  Net¬ 
work  for  audiotex  services  at  the  Oak¬ 
land  Press,  Pontiac,  Mich.,  and  Corpus 
Christi  (Texas)  Coiler-Titnes.  VIN  pro¬ 
vides  the  latest  business  and  financial 
news  on  more  than  100  topics  and  50 
major  industries  plus  sports  news, 
weather  forecasts,  soap  opera  and  tv 
updates,  horoscopes  and  movie  re¬ 
views. 

Meed  Date  Centrei, 

Dayton,  Ohio 

Nexis  NewsView  text  library  soft¬ 
ware  for  the  Capital  Gazette,  Annapo¬ 
lis,  Md.,  Arkansas  Democrat-Gazette, 
Little  Rock,  Phoenix  New  Times,  Miami 
New  Times,  Westward,  Denver,  Dallas 
!  Observer  and  South  Bend  (Ind.)  Tri¬ 
bune,  which  also  installed  the  Nexis 
PhotoView  image  archiving  software, 
i  PhotoView  can  now  import  Reuters 
photos  and  captions  carried  by 
PressLink,  and  image  files  can  be 
'  transferred  to  or  from  an  AP  Leafdesk. 
,  The  electronic  text  and  image  li¬ 
braries  were  developed  by  Tribune 
,  Publishing  Co.,  Lewiston,  Idaho.  The 
;  linkable  PC-based  systems  run  on  the 
same  Folio  Views  3.0  search  engine.  In 
their  latest  software  version,  3.0  for 


Windows,  the  libraries  include  file  tai¬ 
loring  and  improved  search  capabili¬ 
ties,  multiple  access  and  editing  on 
client-server  networks,  cut-and-paste 
for  use  with  word  processors,  larger  file 
size,  JPEG  import-export,  a  high-reso- 
lution  image  viewer,  optional  large- 
type,  WYSIWYG  type  control  and 
storage  of  sound  and  graphics. 

DwPonf  Co., 

Wilmington,  Del. 

Two  additional  Crosfield  Pagefax 
writers  for  the  Financial  Times’  London 
production  headquarters  at  St. 
Clement’s  Press,  East  India  Dock 
House,  bringing  the  number  of  Pagefax 
units  serving  the  paper  to  20  and  the 
total  number  of  units  sold  to  500. 

The  FT  distributes  pages  via  Cros¬ 
field  Wydnet  satellite  transmission  and 
Pagefax  page  facsimile  to  print  sites  in 
Bellmawr,  N.J.;  Roubaix,  France; 
Frankfurt;  and  Tokyo.  It  plans  direct 
digital  transmission  of  PostScript  data 
from  its  London  editorial  offices  to  all 
remote  print  sites  using  Wydnet  and 
ISDN  services.  (Earlier,  after  tem¬ 
porarily  and  successfully  resorting  to  a 
fiber-optic  link  to  Tokyo,  the  paper  was 
considering  adopting  fiber-optic  trans¬ 
mission  with  satellite  as  backup.) 

East  India  Dock  House  receives 
pages  via  Wydnet  on  Pagefax  writers 


from  several  contract-printed  dailies 
and  weeklies,  including  a  financial  dai¬ 
ly  transmitted  from  Tokyo.  All  print 
sites  now  have  three  writers,  two  split¬ 
ting  the  incoming  data  stream  and  a 
third  as  backup. 

KBA-Moftvr  Cerp., 

York,  Pa. 

Combinations  of  Colormax  com¬ 
mon  impression  cylinder  and  Color- 
max  mono  flexographic  printing  units 
for  the  44,000-circulation  Herald  &  Re' 
view,  Decatur,  Ill.,  and  the  36,000-cir¬ 
culation  Journal  Times,  Racine,  Wis. 
Totaling  26  printing  couples,  the  Col¬ 
ormax  combinations  will  give  the  Lee 
Enterprises  dailies  flexibility  for  prod¬ 
uct  size  and  color  capacity.  The  low- 
profile  Colormax  was  designed  to  slip 
in  to  existing  letterpress  or  flexo 
presslines. 

In  addition  to  the  printing  units, 
KBA-Motter  will  also  upgrade  the  pa¬ 
pers’  existing  RTPs,  supply  new  press 
drive  controls  and  make  folder  im¬ 
provements. 

CoMpvtexf  Inc.,  Houston,  Texas 
Data  Sciences  Inc.,  Silver  Spring, 
Md. 

CompuText’s  CompuClass  classified 
advertising  and  pagination  systems  and 
CAT  display  ad  makeup  system  for  the 
Northeast  Mississippi  Daily  Journal,  Tu¬ 
pelo.  The  38,347-circulation  paper  is 
the  companies’  first  customer  since 
their  partnership  was  announced  in 
June.  The  Journal  has  used  DSI’s  Pa- 
pertrak-2000  circulation  management 
database  marketing/TMC  package 
since  1991  and  accounting  modules 
since  last  year. 

Monotype  Inc., 

Rolling  Meadows,  Ill. 

PostScript  imaging  systems  at  The 
Enterprise,  Brockton,  Mass.,  consisting 
of  two  RipExpress  RIPs  (Sun-based 
Adobe  Configurable  PostScript  Inter¬ 
preters),  a  pair  of  PaperMasters  (600- 
dpi  proofers),  an  ExpressMaster  3850 
film  recorder  with  punch  registration, 
a  4x4  LaserPlex  multiplexor  and  Laser- 
Bus  interfaces  for  two  additional  108- 
pica  imagers. 

AM  Grnphics, 

Dayton  Ohio 

Inserting  and  conveying  systems  for 
the  Daily  Item  Sunbury,  Pa.,  include  an 
NP630  inserter  (10  hoppers),  NPlOO 
delivery  gripper  conveyor,  two  NP212 
hopper  loaders,  two  MSLP  light  prod¬ 
uct  hoppers  and  ICON  inserter  con¬ 
trol. 
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Inner-city  high  schools 
that  publish  newspapers 
are  on  the  decline 
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EIGHTY-FIVE  PERCENT  of  inner-city  high  schools  still 
publish  a  newspaper  but  an  “alarming”  number  of  papers 
have  folded  in  the  past  five  years,  according  to  a  university 
study. 

This  should  cause  concern  to  the  nation’s  newspapers  try¬ 
ing  to  diversify  staffs  and  create  future  readers  in  the  minor¬ 
ity  communities,  said  the  study’s  author,  Mary  Arnold,  pro¬ 
gram  associate  for  scholastic  journalism  at  the  University  of 
Iowa’s  School  of  journalism  and  Mass  Communication.  Of 
the  school  newspapers  still  being  published,  38%  come  out 
only  four  or  five  times  a  year,  20%  once  a  month,  and  11% 
less  than  four  times  a  year,  according  to  the  survey. 

Arnold,  who  presented  her  findings  at  the  annual  con¬ 
vention  of  the  Association  for  Education  in  Journalism  and 
Mass  Communication  (AEJMC)  in  Kansas  City,  sent  ques¬ 
tionnaires  to  a  random  sample  of  267  metropolitan  high 
schools  last  February.  She  received  responses  from  the  prin¬ 
cipals  of  135  schools  across  the  nation. 

Arnold  said  the  good  news  is  that  127  schools  are  pub¬ 
lishing  a  paper.  The  bad  news  is  that  of  the  19  schools  not 
publishing,  17  of  the  papers  died  in  the  past  five  years,  most¬ 
ly  because  of  lack  of  funding  for  production  costs.  Other 
reasons  included  no  qualified  faculty,  no  money  for  an  ad¬ 
viser’s  salary,  and  little  student  interest. 

Arnold  said  support  for  high  school  newspapers  should 
come  from  the  newspaper  industry  and  colleges  and  univer¬ 
sities  which  seek  to  diversify  their  staffs  and  student  bodies. 

“Without  some  sort  of  help  and  support,  most  programs 
will  continue  to  limp  along  by  providing  old  news  to  disin¬ 
terested  students,”  she  warned. 

Arnold  suggested  that  newspapers  use  as  a  model  the  De¬ 
troit  Free  Press  journalism  program  under  which  20  city  high 
schools  publish  a  page  in  the  paper  once  a  month.  She  also 
praised  a  journalist-in-residence  in  the  Washington,  D.C., 
public  school  system.  Funded  by  the  Freedom  Forum  of  Ar¬ 
lington,  Va.,  the  project  provides  a  full-time  journalist  to 
work  with  the  school  district  in  helping  to  improve  its  high 
school  journalism  programs. 

In  addition  to  seeking  minorities  on  their  staffs,  Arnold 
observed,  newspapers  “naturally  look  to  high  school  news¬ 
papers  as  a  place  that  can  provide  one  of  the  first  opportu¬ 
nities  for  students  to  become  regular  newspaper  readers.” 

Despite  the  number  of  high  school  papers  still  alive, 

Arnold  said  it  would  be  “very  much  overstating  the  case  to 
say  the  papers  are  healthy  or  thriving  since  two-thirds  of 
them  publish  less  than  once  a  month  and  half  once  a  quar¬ 
ter  or  less  frequently  ....  The  most  alarming  concern  is 
whether  the  trend  of  last  five  years  will  continue.” 

Given  the  rate  of  closures  in  the  past  five  years,  she  printed  in  response  to  complaints  from  crime  victims  “whc 
pointed  out,  another  135  papers  or  more  could  shut  down  in  felt  vulnerable  and  in  their  vulnerablilty  felt  they  were  taker 
the  next  five  years.  advantage  of  by  certain  members  of  the  news  media,”  ac- 

“That  would  mean  that  about  one-quarter  of  the  students  cording  to  Hollywood  Police  Chief  Richard  Witt, 
in  inner-city  schools  would  not  have  the  opportunity  to  read  Jim  Ogle,  managing  editor  of  WTVJ-TV  and  president- 
or  work  on  the  newspaper  in  their  home  schools,”  Arnold  elect  of  the  local  chapter  of  the  Society  of  Professional  Jour 
observed.  lE^P  nalists,  has  raised  objections  to  the  brochure.  —  AI 
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(d)  2  for  1  stock  split  -  Jan.  24, 1992 

(e)  2  Iot  1  stock  split  -  june  15, 1992 

Prepared  for  E&P  by  Weitheim  Schroder  &  Company  ItK. 
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Minorities 

Managing  Minorities 

Black  managers  say  the  problems  dealing  with  black 
journalists  and  white  journalists  differ  dramatically 


by  Mark  Fitzgerald 

WASHINGTON  TELEVISION  news 
director  Gary  Wordlaw  calls  it  the  “My 
Brother  Trap.” 

My  Brother,  Wordlaw  says,  is  a  game 
that  some  black  journalists  run  on 
their  black  managers. 

“I  have  had  to  put  out  the  word  that 
I  am  not  going  to  allow  myself  to  be 
sucked  into  that  trap  called  My  Broth¬ 
er.  You  know:  ‘What’s  happening,  my 
brother?  Oh,  I  was  only  five  minutes 
late,  my  brother.  Oh,  you’ll  let  me  slide 
on  that,  my  brother,’  ”  said  Wordlaw, 
news  director  of  WJLA-TV. 

The  My  Brother  syndrome  is  only 
one  of  the  management  complications 
that  are  emerging  as  increasing  num¬ 
bers  of  African-Americans  move  up 
the  corporate  ranks  in  news  organiza¬ 
tions,  according  to  black  managers. 

“The  dynamic  young  people  who 
entered  this  business  three  decades  ago 
have  moved  along  to  positions  as 
frontline  managers,  editors  and  corpo¬ 
rate  executives,”  said  Thomas  H.  Greer, 
a  newspaper  executive  whose  career 
symbolizes  this  African-American  ad¬ 
vancement. 

“1  think  I  am  not  exaggerating  when 
I  say  [the  black  manager/black  journal¬ 
ist  issues]  are  truly  special  problems  — 
wholly  different  from  the  truly  moun¬ 
tainous  problems  of  black  managers  su¬ 


pervising  white  journalists,”  added 
Greer,  vice  president  and  senior  editor 
of  the  Plain  Dealer  in  Cleveland. 

Greer  and  other  black  managers  ex¬ 
plored  these  issues  at  the  recent  Na¬ 
tional  Association  of  Black  Journalists 


“One  of  the  things  I’ve  had  to  deal  with 
as  an  African-American  woman  is  that 
sometimes  when  you  are  firm,  you  are 
considered  a  hitch.  And  sometimes  if  you 
are  nice,  you  are  considered  incompe¬ 
tent.”  —  Pearl  Stewart,  editor  of  the 
Oakland  (Calif.)  Tribune 


convention  in  Houston  during  a  ses¬ 
sion  titled,  “Minorities  Managing  Mi¬ 
norities.” 

Problems  crop  up  from  both 
African-American  managers  and  their 
African-American  charges,  Greer  said. 


“Managers  either  expect  black 
staffers  to  work  harder  than  any  other 
staffer  or  at  the  opposite  pole  they  will 
lower  their  expectations  —  almost  as¬ 
suming  because  they  are  black,  they 
are  not  capable  of  the  same  level  of 


achievement  as  other  staffers,”  Greer 
said. 

Indeed,  while  managers  at  the  NAB] 
session  declared  unanimously  that  they 
would  not  set  different  standards  for 
black  and  white  journalists,  at  least 
one  black  manager  confessed  he  did  in 
a  videotape  produced  by  Louisville 
Courier 'Journal  deputy  managing  edi¬ 
tor  Rochelle  Riley. 

“Yeah,  I  usually  expect  more  from  an 
African-American,”  Curt  Davis,  a 
manager  at  KDFW-TV  in  Dallas,  said. 
“I  feel  like  we  have  so  many  barriers  to 
advancement  that,  yeah,  I  do  expect 
more,”  Davis  added. 

Wordlaw  acknowledged  similar  feel¬ 
ings. 

“If  you  ask  me,  do  I  have  favoritism 
based  on  race  —  the  answer  is  ab¬ 
solutely  not.  But  I  do  like  overachiev¬ 
ers,”  said  Wordlaw,  who  began  his 
management  career  on  newspapers. 

Black  managers  themselves  often 
feel  they  are  held  to  higher  —  or  dif¬ 
ferent  —  standards  because  of  their 
race. 

“One  of  the  things  I’ve  had  to  deal 
with  as  an  African-American  woman  is 
that  sometimes  when  you  are  firm,  you 
are  considered  a  bitch.  And  sometimes 
if  you  are  nice,  you  are  considered  in¬ 
competent,”  said  Pearl  Stewart,  editor 
of  the  Oakland  (Calif.)  Tribune. 

The  key,  argues  Riley,  is  never  “do¬ 
ing  something  to  prove  something.” 

“Don’t  compete  to  be  H.N.I.C. 
rather  than  l.C.  Just  be  fair,”  she  said. 

However,  if  African-American  man¬ 
agers  contribute  to  newsroom  compli¬ 
cations,  so  too  do  the  black  journalists 
they  are  supervising,  several  executives 
said. 

“Sometimes  black  staffers  do  not 
show  their  black  bosses  the  same  kind 
of  respect  they  show  their  white  boss¬ 
es,”  Greer  said. 

At  the  Tribune,  Stewart  said,  black 
journalists  do  not  expect  special  privi¬ 
leges,  but  the  issue  does  arise  occasion- 


“  Sometimes  black  staffers  do  not  show  their  black 
bosses  the  same  kind  of  respect  they  show  their 
white  bosses,”  Greer  said. 
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ally  when  it  comes  to  discipline. 

“One  of  the  things  I  have  had  to 
make  clear  is  that  I  can  be  understand¬ 
ing,  but  I  can  also  be  firm  and  that  ap¬ 
plies  to  everyone,”  Stewart  said. 

A  big  problem,  Stewart  said,  is  that 
black  journalists  —  often  justifiably  — 
tend  to  be  suspicious  of  any  manager. 

“The  people  being  managed  have 
had  huge  problems  with  racism.  They 
approach  management  —  whoever 
they  are  —  with  something  of  a  chip 
on  their  shoulders,”  she  said. 

“I  can  relate  because  I’ve  been 
through  those  experiences  myself,” 
Stewart  added. 

Riley  said  she  sees  different  manage¬ 
ment  approaches  being  taken  to  white 
and  black  journalists. 

“If  people  see  a  promising  white 
journalist  —  that  person  is  a  diamond 
in  the  rough,  with  promise  and  vitali¬ 
ty,”  she  said.  “But  if  they  see  a  black 
journalist  —  that  person  is  in  need  of 
remedial  attention  and  mentors  and 
tutors,”  Riley  said. 

Whatever  the  complications  in  man¬ 
aging  black  journalists,  the  black  man¬ 
agers  at  the  NABJ  session  were  quick 
to  note  that  African-Americans  pre¬ 
sented  relatively  fewer  management 
problems  than  white  journalists. 

“As  an  African-American  woman, 
the  problems  of  managing  white  peo¬ 
ple  are  probably  more  difficult  by  yards 
and  miles  than  the  problem  of  manag¬ 
ing  black,”  Stewart  said.  “Because 
blacks  are  used  to  being  managed  by 
whites,  but  white  men  and  women 
probably  haven’t  had  the  experience  of 
being  managed  by  an  African-Ameri¬ 
can.”  mm 

AP  Olympic  wire 

THE  ASSOCIATED  PRESS  will  offer 
a  separate  Olympic  wire  and  will  trans¬ 
mit  copy  for  members  from  next  year’s 
Winter  Olympics  in  Lillehammer,  Nor¬ 
way. 

AP  members  can  order  services  from 
the  games  from  their  local  bureau  chief 
or  from  sports  editor  Terry  Taylor  or 
deputy  sports  editor  Ron  Sirak,  both  in 
New  York.  The  deadline  for  orders  is 
Dec.  1. 

AP  said  rates  have  not  changed  since 
1988. 

Using  the  transmission  service,  AP 
members  will  be  able  to  dial  into  the 
AP’s  communications  system  from  any 
Olympic  venue  and,  using  a  special 
code,  transmit  via  laptop  computer  to 
their  U.S.  newsroom. 


Black  gay  and  lesbian 
journalists  feel  overshadowed 
by  civil  rights  movement 


by  Mark  Fitzgerald 

IN  THEIR  EFFORTS  to  redress  the 
wrongs  they  say  have  been  inflicted 
upon  them,  African-American  gay  and 
lesbian  journalists  face  an  ironic  barri¬ 
er:  the  black  civil  rights  struggle. 

An  emotional  and  occasionally  rau¬ 
cous  session  at  the  recent  National  As¬ 
sociation  of  Black  Journalists  conven¬ 
tion  was  the  first  direct  attempt  to  fix 
where  black  homosexual  journalists  fit 
inside  the  larger  community  of  black 
journalists. 

Throughout  the  sometimes  heated 
discussion,  this  question  lingered  as 
subtext:  Is  the  gay  liberation  move¬ 
ment  anything  like  the  black  civil 
rights  struggle?  Several  journalists  ar¬ 
gued  vigorously  that  it  is. 


with  the  black  press  was  harder,”  Smith 
continued.  “We  would  send  out  the 
press  releases  and  follow  up  with 
phone  calls  and  nothing  would  ap¬ 
pear.” 

One  reason:  “There’s  a  sense  that 
the  gay  and  lesbian  struggle  is  riding 
on  the  coattails  of  the  African-Ameri¬ 
can  experience,”  Smith  said. 

One  journalist  who  feels  that  way  is 
Chicago  Sun-Times  columnist  and  edi¬ 
torial  board  member  Vernon  Jarrett. 

jarrett  argued  vigorously  —  amid  oc¬ 
casional  hooting  and  catcalls  —  that 
any  comparison  of  the  bloody  black 
civil  rights  movement  and  gay  rights  is 
odious. 

“It  does  trivialize  the  experience  of 
black  people,  which  is  unparalleled,” 
he  said. 


“IVe  never  seen  one  advertisement  a  century 
or  so  ago  that  advertised  ‘homosexuals  for  sale,’  ” 
Jarrett  said. 


“All  the  things  we  [blacks]  have  en¬ 
dured  as  a  people,  we  [gay  blacks]  have 
endured  as  well,”  said  Donald  Suggs  of 
the  Gay  and  Lesbian  Alliance  Against 
Defamation. 

“But  on  top  of  that,”  Suggs  added, 
“we  have  had  to  endure  the  ravages  of 
our  own  community.” 

Black  homosexuals  too  often  find 
themselves  shunned  by  both  the  black 
community  and  gays  and  lesbians,  sev¬ 
eral  gay  and  lesbian  African-American 
journalists  said. 

“Because  we  are  missing  from  the 
picture,  it  seems  that  gay  equals  white,” 
said  Linda  Villarosa,  senior  editor  of 
Essence  magazine  and  a  lesbian. 

Nadine  Smith,  a  former  Tampa 
(Fla.)  Tribune  reporter  turned  full-time 
gay  activist,  was  one  of  the  four  co¬ 
chairs  of  last  spring’s  Washington  gay 
rights  march. 

Yet  the  media  virtually  ignored  her 
and  other  gay  and  lesbian  minorities. 
Smith  said. 

“It  was  a  battle  over  and  over  to  get 
the  media  to  talk  to  someone  who  was 
not  white  and  male,”  she  said.  “The  job 


Homosexuals  were  never  held  as 
slaves,  Jarrett  observed.  They  were 
never  declared  three-fifths  of  a  person 
by  the  U.S.  Constitution,  nor  declared 
property  by  the  U.S.  Supreme  Court, 
nor  made  subject  to  anything  like  the 
Fugitive  Slave  Act,  nor  denied  the 
vote,  Jarrett  said. 

“I’ve  never  seen  one  advertisement  a 
century  or  so  ago  that  advertised  ‘ho¬ 
mosexuals  for  sale,’  ”  Jarrett  said. 

Jarrett  gasped  in  disbelief  when  one 
journalist  allowed  that  early  American 
blacks  perhaps  suffered  “as  much”  as 
homosexuals. 

“As  much?  As  much?”  the  columnist 
muttered. 

Jarrett  said  the  claims  of  homosexu¬ 
als  remind  him  of  white  ethnics  who 
claim  the  privations  suffered  by  their 
immigrant  forebearers  was  somehow 
comparable  to  the  history  of  blacks  in 
America. 

“Everytime  I  look  up,  here’s  some 
European  telling  me  how  hard  his 
grandparents  had  it.  .  .  .  Nothing  on 


(See  Qays  on  page  34) 
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Rare  cartoon  art  is 
unearthed  in  office 

The  drawings  will  be  sold  to  NFC  members,  who  will 
soon  convene  in  Philadelphia  along  with  the  AASFE 


by  David  Astor 

THIS  PAST  SPRING,  two  people  sift¬ 
ing  through  the  storage  area  of  a  Con¬ 
necticut  building  found  a  treasure 
trove  of  cartoon  art. 

The  people  were  Newspaper  Fea¬ 
tures  Council  president  Robert  Reed 
and  executive  director  Corinta  Kotula, 
the  building  was  the  NFC  office  in 
Greenwich  and  the  treasure  trove  was 
44  lithographs  signed  by  some  of 
America’s  best-known  comic  creators. 

The  full-color  lithographs  were 
made  from  original  paintings  done  by 
20  cartoonists  in  the  late  1970s  for  the 
Harry  N.  Abrams  publishing  house 
and  for  the  NFC,  which  was  then 
known  as  the  Newspaper  Comics 
Council.  One,  two  or  three  lithographs 
remain  for  each  of  the  20  paintings; 
hence,  the  44  total. 

Ten  of  the  cartoonists  are  now  de¬ 
ceased,  including  “Nancy”  creator 
Ernie  Bushmiller  (1905-1982),  “Steve 
Canyon”  creator  Milt  Caniff  (1907- 
1988),  “Li’l  Abner”  creator  A1  Capp 
(1909-1979),  “Dick  Tracy”  creator 
Chester  Gould  (1900-1985),  “Prince 
Valiant”  creator  Hal  Foster  (1892-1982) 
and  “Gasoline  Alley”  cartoonist  Dick 
Moores  (1909-1986). 

Many  of  the  other  10  are  still  work¬ 
ing,  including  the  “Mandrake  the  Ma¬ 
gician”  team  of  Lee  Falk  and  Fred 
Fredericks  of  King  Features  Syndi¬ 
cate,  “B.C.”  creator  Johnny  Hart  of 
Creators  Syndicate,  “Barney  Google 
&  Snuffy  Smith”  cartoonist  Fred  Lass- 
well  of  King,  “Miss  Peach”  creator  Mell 
Lazarus  of  Creators  and  “Beetle  Bai¬ 
ley”  creator  Mort  Walker  of  King. 

Reed,  who  is  also  chairman  of  Tri¬ 
bune  Media  Services,  said  the  22x29- 
inch  lithographs  will  be  sold  in  a 
blind-bid  auction.  Minimum  accept¬ 
able  bids  range  from  $300  for  some  of 
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‘Prince  Valiant’  creator  Hal  Foster  (1892- 
1982)  painted  the  most  valuable  lithograph 
found  in  Connecticut. 


the  art  to  $800  for  an  elaborate 
“Prince  Valiant”  castle  tableau. 

Kotula  noted  that  the  limited-edi¬ 
tion  lithographs  are  being  offered  for 
less  than  their  probable  market  value 
as  a  benefit  to  NFC  members.  The 
only  people  eligible  to  submit  sealed 
bids  are  current  members  as  well  as 


Milt  Caniff  (1907-1988)  drew  dozens  of 
’Steve  Canyon’  characters  for  his  News¬ 
paper  Comics  Council  creation. 


those  who  join  the  organization  during 
the  next  few  weeks. 

The  38-year-old  NFC  —  based  at  37 
Arch  St.,  Greenwich,  Conn.  06830  — 
is  composed  of  syndicate  executives, 
newspaper  editors,  cartoonists,  colum¬ 
nists  and  others. 

Winning  bids  will  be  announced  at 
the  NFC’s  Sept.  29  meeting  in  Philadel¬ 
phia’s  Sheraton  Society  Hill  Hotel. 

Also  on  the  meeting  schedule  are 
talks  by  former  Chicago  Tribune  editor 
and  onetime  Ross  Perot  press  aide 
James  Squires,  who  recently  authored 
Read  All  About  It!  The  Corporate 
Takeover  of  America’s  Newspapers;  MIT 
Media  Laboratory  principal  research 
scientist  Walter  Bender,  who  has  been 
asked  to  come  up  with  ways  comics  can 
appear  on  the  new  flat-screen,  hand¬ 
held  computers;  and  Cartoonists  & 
Writers  Syndicate  executive/cartoon¬ 
ist  Jerry  Robinson,  who  will  discuss  the 
work  of  Soviet  artists  during  glasnost. 

Following  the  NFC  meeting  will  be 
the  Sept.  30-Oct.  2  convention  of  the 
American  Association  of  Sunday  and 
Feature  Editors,  whose  current  presi¬ 
dent  is  Sue  Smith  of  the  Dallas  Morn¬ 
ing  News. 

Scheduled  AASFE  speakers  include 
Nancy  Woodhull,  a  founding  USA  To¬ 
day  editor  and  former  Gannett  News 
Service  executive  who  now  heads  her 
own  consulting  firm.  She  will  talk 
about  women  readers.  Also,  author 
Bebe  Moore  Campbell  will  discuss 
good  writing. 

Workshops  will  focus  on  topics  such 
as  the  recession  and  TV  coverage,  with 
the  latter  session’s  speakers  including 
Brad  Bushell  of  United  Media  and 
Tony  Gentile  of  Tribune  Media. 

In  addition,  the  Philadelphia  Inquirer 
is  sponsoring  a  joint  AASFE-NFC  re¬ 
ception  the  evening  of  Sept.  29. 

WPWG  celebrating 
its  20th  anniversary 

THE  WASHINGTON  POST  Writ¬ 
ers  Group  turns  20  on  Sept.  4. 

WPWG,  which  will  mark  the  occa¬ 
sion  with  a  Sept.  8  reception  at  the 
Washington  Post,  started  in  1973  with 
columnist  David  Broder. 

Among  the  syndicate’s  more  than  30 
other  creators  are  Ellen  Goodman, 
William  Raspberry  and  George  Will. 
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A  financial  focus  in 
international  feature 

A  BUSINESS  COLUMN  by  Reginald 
Dale  of  the  International  Herald  Tribune 
is  being  offered  by  the  New  York 
Times  Syndicate. 

The  700-word  “Thinking  Ahead”  fea¬ 
ture  covers  international  finance,  in¬ 
cluding  topics  such  as  free  trade,  the 
Maastricht  treaty  in  Europe,  Japanese 
trade  issues  and  the  “Group  of  Seven.” 

Dale  joined  the  Herald  Tribune  in 
Paris  as  an  international  economics 
correspondent  in  1987  and  became  fi¬ 
nancial  editor  two  years  later. 

He  has  also  worked  for  the  London 
Financial  Times  as  European  Communi¬ 
ty  correspondent  in  Brussels,  European 
editor  and  deputy  foreign  editor  in 
London,  and  U.S.  editor  in  Washing¬ 
ton,  D.C. 

And  Dale  —  who  also  does  TV,  ra¬ 
dio  and  magazine  work  —  has  traveled 
and  reported  extensively  in  Asia, 
Africa,  the  Middle  East,  Canada  and 
Latin  America. 

WPWG  syndicating 
a  recipe  comic  strip 

A  COMIC  STRIP  that  shows  a  car¬ 
toon  chef  demonstrating  various 
recipes  is  being  offered  by  the  Wash¬ 
ington  Post  Writers  Group. 

“Cheap  Thrills  Cuisine”  is  created 
by  executive  chef  Bill  Lombardo  and 
cartoonist  Thach  Bui,  former  next- 
door  neighbors  who  remain  best 
friends. 

Lombardo  has  served  as  executive 


Bill  Lombardo  and  Thach  Bui 


chef  for  one  of  Marriott’s  apartment 
residences  in  Toronto  since  1991.  Pre¬ 
viously,  he  held  culinary  positions  at 
four  different  hotels  and  the  National 
Ballet  School  in  Toronto. 

Bui  is  founder  of  Toronto’s  Artattack 
Studio,  which  has  produced  editorial 
illustrations  and  art  for  newspapers  and 
advertisers  since  1977.  The  Vietnam 
native  has  illustrated  many  books  and 
done  four  other  comics,  including  spe¬ 
cialty  strips  for  publications  such  as  the 
Financial  Post,  Eye  magazine  and  Owl 
magazine. 

Their  feature  already  has  nearly  60 
clients,  including  the  Arkansas  Democ¬ 
rat-Gazette,  Baltimore  Sun,  Buffalo 
News,  Cincinnati  Enquirer,  Columbus 
(Ohio)  Dispatch,  Houston  Chronicle, 
Indianapolis  News,  Milwaukee  Journal, 
Newsday,  Ottawa  Citizen ,  Philadelphia 
Inquirer,  Pittsburgh  Post-Gazette ,  Sacra¬ 
mento  Bee,  San  Antonio  Express-News, 
San  Jose  Mercury  News,  Seattle  Times 
and  Washington  Post. 

Universal  strips  win 
four  comic  surveys 

“FOR  BETTER  OR  For  Worse”  by 
Lynn  Johnston  of  Universal  Press 
Syndicate  won  a  recent  Detroit  Free 
Press  survey  that  drew  nearly  17,000 
reader  responses. 

The  next  four  finishers  were  “Calvin 
and  Hobbes”  by  Bill  Watterson  of  Uni¬ 
versal,  “Sally  Forth”  by  Greg  Howard 
and  Craig  Macintosh  of  King  Features 
Syndicate,  “Peanuts”  by  Charles 
Schulz  of  United  Feature  Syndicate 
and  “Arlo  and  Janis”  by  Jimmy  Johnson 
of  Newspaper  Enterprise  Association. 

A  previous  Free  Press  poll  in  1990 
ranked  “Calvin  and  Hobbes”  first  and 
“For  Better  or  For  Worse”  second. 

In  other  survey  news,  “Calvin  and 
Hobbes”  won  reader  polls  conducted 
by  the  Atlanta  Constitution,  Atlanta 
Journal  and  Owensboro,  Ky.,  Messen- 
ger-Inquirer. 


Tbe  Constitution  runners-up  were 
“The  Far  Side”  by  Gary  Larson  of  Uni¬ 
versal,  “Baby  Blues”  by  Rick  Kirkman 
and  Jerry  Scott  of  Creators  Syndicate, 
“FoxTrot”  by  Bill  Amend  of  Universal 
and  “Garfield”  by  Jim  Davis  of  United. 

Finishing  second  through  fifth  at 
the  Journal  were  “For  Better  or  For 
Worse,”  “Blondie”  by  Dean  Young  and 
Stan  Drake  of  King,  “The  Family  Cir¬ 
cus”  by  Bil  Keane  of  King  and  “Beetle 
Bailey”  by  Mort  Walker  of  King. 

And  the  runners-up  at  the  Messen¬ 
ger-Inquirer  were  “For  Better  or  For 
Worse,”  “Garfield,”  “Blondie”  and 
“Dennis  the  Menace”  by  Hank  Ketch- 
am  of  North  America  Syndicate. 


OUR  POLITICS 


TICKLE 

YOUR  READERS 


The  political  arena  gives  our  award¬ 
winning  cartoonists  Steve  Kelley,  Mike 
Ramirez,  Bruce  Beattie,  Mike  Thompson, 
David  Catrow,  Mark  Cullum,  Bob  Gorrell 
and  Chris  Britt  good  material  for  jabs  and 
pokes. 

Your  readers  will  chuckle  over  their 
quips,  from  conservative  to  liberal,  but 
always  insightful. 

Call  collect  (619)  293-1818  for  a  free 
sample  today.  Get  the  package  that  ties  up 
readership  and  revenues. 
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Syndicates/News  Services 

K-'R  books  to  come 

KNIGHT-RIDDER  ANNOUNCED 
that  it  will  be  putting  out  books  in 
conjunction  with  Andrews  and 
McMeel,  the  publishing  arm  of  Uni¬ 
versal  Press  Syndicate. 

The  effort  will  concentrate  on  mate¬ 
rial  from  27  of  Knight-Ridder’s  newspa¬ 
pers  and  other  publishing  enterprises, 
with  a  focus  on  regional  markets  sur¬ 
rounding  K-R’s  major  papers.  A  num¬ 
ber  of  books  are  due  out  this  year,  in¬ 
cluding  one  from  the  St.  Paul  Pioneer 
Press  on  Minnesota  Twins  star  Dave 
Winfield. 

Jake  Morrissey  will  coordinate  ef¬ 
forts  on  behalf  of  A&M  as  director  of 
newspaper  book  publishing  while  con¬ 
tinuing  to  serve  as  Universal’s  associate 
editor.  Morrissey  has  worked  in  various 
editorial  capacities  for  the  syndicate 
since  1980. 

Reveals  travel  fraud 

“SAVVY  TRAVELER”  COLUMNIST 
Peter  Creenberg  co-produced  a 
lengthy  CBS  travel-fraud  investigation 
that  aired  on  Connie  Chung’s  July  29 
Eye  to  Eye  show. 

The  program  dealt  with  thousands 
of  people  who  pose  as  phony  travel 
agents  to  get  major  discounts  they  do 
not  deserve. 

Creenberg  further  detailed  the  fraud 
in  a  two-part  installment  of  his  Los 
Angeles  Times  Syndicate  column. 

United  has  portraits 

DICK  WRICHT’S  WEEKLY  package 
of  three  political  portraits  has  moved 
from  self-syndication  to  United  Fea¬ 
ture  Syndicate. 

The  package  (E&P,  June  19)  is  used 
by  more  than  50  newspapers. 

Wright  is  an  editorial  cartoonist  for 
the  Providence  (R.I.)  Journal-Bulletin 
and  United. 

Car  columnist  news 

ANNE  FRACASSA  HAS  reached  her 
fifth  anniversary  as  an  auto  road-test 
columnist  with  Avanti  NewsFeatures. 

Her  column  is  carried  by  newspapers 
and  magazines  in  more  than  30  states. 
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Anne  Fracassa 


Fracassa,  whose  road  tests  began 
with  the  Royal  Oak,  Mich.,  Daily  Tri¬ 
bune,  has  covered  the  car  beat  for  vari¬ 
ous  publications  since  1983.  She  also 
writes  about  cars  regularly  for  UPI  in 
Detroit  and  does  some  auto  reporting 
for  UPI  radio  in  Chicago. 

Avanti  is  based  at  29106  Palomino 
Dr.,  Warren,  Mich.  48093. 

On  communication 

A  COLUMN  CALLED  “Communica¬ 
tion  Lines”  has  been  launched. 

Barbara  Garro  said  her  feature  deals 
with  various  communication  issues  in 
the  business  world,  including  writing, 
negotiating,  working  as  a  team,  hiring, 
firing,  telephone  courtesy  and  sexual 
harassment. 

She  also  does  the  “Corp-Talk”  and 


Barbara  Qarro 


“Insurance  Tips”  columns  (E&P,  Oct. 
5,  1991). 

Garro  is  president  of  the  Electric 
Envisions  consulting  firm,  which  is 
based  at  205  Regent  St.,  Suite  900, 
Saratoga  Springs,  N.Y.  12866-3319. 


COVERAGE  OF  THE  chess  match 
between  world  champion  Garry  Kas¬ 
parov  and  British  challenger  Nigel 
Short  is  being  offered  by  the  Times  of 
London. 

The  24-round  match,  which  begins 
Sept.  7  at  the  Savoy  Theatre  in  Lon¬ 
don,  is  being  covered  by  Times  chess 
correspondent  Raymond  Keene. 

For  more  information,  contact 
Ralph  Nodder,  Syndication  Manager, 
Times  Newspapers  Ltd.,  1  Pennington 
St.,  London,  England  El  9XN. 


SELECTED  STORIES  FROM  the  In¬ 
dependent  newspaper  of  London  are  be¬ 
ing  offered  five  days  a  week  by  the 
New  York  Times  Syndicate  (NYTS). 

The  seven-year-old  Independent, 
which  sells  346,000  copies  daily  and 
has  remained  profitable  during  the  re¬ 
cession,  is  known  for  its  unconvention¬ 
al  journalism. 

“The  Independent’s  reporters  don’t 
just  transcribe  events  —  they  question 
and  probe  and  interpret  what’s  hap¬ 
pening,  bringing  context  and  a  wealth 
of  viewpoints  to  the  news,”  said  NYTS 
president  John  Brewer.  “This  com¬ 
pelling,  intensely  personal  style  of  news 
coverage  provides  readers  with  a  sense 
of  reality  that  is  rare  in  U.S.  journal¬ 
ism.” 

In  a  marketing  post 

LISA  RYAN  HAS  been  named  mar¬ 
keting  services  analyst  for  Tribune  Me¬ 
dia  Services  in  Chicago. 

She  will  be  responsible  for  promot¬ 
ing  and  publicizing  the  company’s  syn¬ 
dicated  products  as  well  as  researching 
market  conditions. 

The  30-year-old  Ryan,  who  has  a 
B.A.  in  journalism,  previously  did 
marketing  communications  work  for  ad 
agencies  and  served  as  promotions 
manager  of  a  financial  trade  magazine. 


Chess  match  report 


From  London  paper 
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Settled 

Continued  from  page  15 

According  to  an  account  by  Defend' 
er  reporter  Chinta  Strausberg,  the  set¬ 
tlement  ensures  that  Jarrett’s  column 
will  run  three  times  a  week;  his  base 
pay  will  remain  at  $130,000,  and  disci¬ 
plinary  letters  from  Hornung  will  be 
withdrawn. 

For  his  part,  Jarrett  has  rescinded  his 
resignation  from  the  editorial  board, 
whose  meetings  he  will  attend  at  least 
twice  weekly. 

Leighton  said  the  Defender's  account 
of  the  settlement  was  accurate. 

He  added  that  the  Jarrett  controver¬ 
sy  should  be  an  important  reminder  for 
the  Sun-Times. 

“What  1  think  is  very  important  for 
the  Sun-Times  to  realize  is  they  have 
an  important  person  in  Vernon  jarrett 
—  his  experience,  his  strength,  his 
stature.  1  think  they  overlooked  that,” 
Leighton  said. 

“There’s  an  old  saw  that  ‘familiarity 
breeds  contempt.’  That  seems  to  be  at 
the  bottom  of  Mark  Hornung’s  [ac¬ 
tions]  and  other’s,  too,”  he  added. 

This  is  not  the  first  time  Jarrett  has 
been  at  the  center  of  a  controversy 
that  involved  both  the  newspaper  and 
Chicago  African-American  politics. 

Days  after  the  November  1987  death 
of  Chicago’s  first  black  mayor,  Harold 
Washington,  Jarrett  delivered  an  emo¬ 
tional  and  politically  charged  speech  at 
a  memorial  for  the  mayor  (E&P,  Dec. 
19,  1987,  P.  10). 

“Black  people  can  do  just  as  much 
damage  to  each  other  as  white  people 
do  to  us,”  Jarrett  told  the  crowd  of 
9,000,  most  of  them  black,  “and  if  we 
don’t  do  something  about  it,  then  they 
will  destroy  us  before  the  white  man 
gets  a  chance.” 

Critics  —  including  fellow  Sun- 
Times  columnists  —  charged  that  the 
speech  was  racially  polarizing  during  a 
difficult  time  for  the  city. 

In  a  front-page  Sun-Times  editorial, 
Robert  E.  Page,  then  the  president  and 
publisher,  disavowed  any  newspaper 
connection  to  the  speech.  The  paper 
had  a  policy.  Page  wrote,  against  “the 
running  of  any  particular  column  or  ar¬ 
ticle  that  might  have  the  effect  of  fo¬ 
menting  civil  disturbances  or  violence 
directed  at  any  person  or  organization.” 

Before  joining  the  Sun-Times  in 
1983,  Jarrett  was  a  columnist  for  the 
Chicago  Tribune  for  13  years.  He  began 
his  Chicago  journalism  career  at  the 
Defender  in  1946,  working  there  until 
1970. 


Star  Tribune 
evacuated 

SMOKE  FROM  AN  accidental  con¬ 
struction  fire  forced  the  brief  evacua¬ 
tion  of  400  employees  at  the  Star  Tri¬ 
bune’s  office  in  downtown  Minneapolis 
Aug.  18. 

A  newspaper  spokesman  said  damage 
was  minimal  from  the  fire,  which  was 
started  by  a  construction  worker  using  a 
torch  to  cut  ductwork  near  the  build¬ 
ing’s  roof. 

Record  attendance 

THIS  YEAR’S  GOLD  Coast  Art  Fair, 
sponsored  by  the  Chicago  weekly  Near 
North  News,  set  an  attendance  record 
just  shy  of  one  million. 

Near  North  News  editor  and  publish¬ 
er  Arnie  Matanky,  quoting  Chicago  Po¬ 
lice  estimates  by  Sgt.  Phil  Watzke,  said 
attendance  for  the  three-day  outdoor 
event  was  970,000  —  beating  the  old 
record  of  875,000  set  in  1986. 

Freedom  Forum 
names  scholars 

THE  FREEDOM  FORUM  First 
Amendment  Center  at  Vanderbilt  Uni¬ 
versity  has  selected  the  following  class 
of  visiting  professional  scholars: 

John  Frohnmayer,  former  head  of  the 
National  Endowment  for  the  Arts; 
Sander  Vanocur,  former  network  televi¬ 
sion  correspondent;  Vernon  Jarrett, 
Chicago  Sun-Times  columnist;  Charles 
Haynes,  executive  director  of  the  First 
Liberty  Institute  at  George  Mason  Uni¬ 
versity;  Bill  R.  Phillips,  former  Republi¬ 
can  National  Committee  chairman; 
and  Beverly  Kees,  former  executive  edi¬ 
tor  at  the  Fresno  (Calif.)  Bee. 

Serrill  scholarships 

SIX  COLLEGE  STUDENTS  have  re¬ 
ceived  the  1992-93  National  Newspaper 
Foundation  Ted  and  Peg  Serrill  Schol¬ 
arships,  named  for  the  former  National 
Newspaper  Association  executive  and 
his  wife. 

They  are:  Patricia  E.  Snyder,  Univer¬ 
sity  of  Montana;  David  Coy  Callison, 
Southwest  Texas  State  University; 
Corey  E.  Fyke,  Southern  Connecticut 
State  University;  Susan  L.  Heintzel- 
man.  Lock  Haven  University;  Christo¬ 
pher  M.  Lewis,  Ithaca  College;  Michael 
A.  Beaty,  Ball  State  University. 


Mirror 

Continued  from  page  1 1 

deciding  to  resign.  Foot  said  that  his 
position  had  become  “intolerable.” 

Foot,  a  member  of  the  far-left  So¬ 
cialist  Workers  Party,  used  his  column 
to  campaign  on  behalf  of  ordinary  peo¬ 
ple  who  found  themselves  on  the 
wrong  end  of  institutional  power.  In  a 
BBC  television  interview,  he  said  that 
it  would  have  been  hypocritical  to  con¬ 
tinue  in  the  changed  atmosphere  of 
the  Mirror. 

The  issue  for  the  paper.  Foot  argued, 
was  not  whether  it  continued  to  sup¬ 
port  the  Labor  Party  during  election 
campaigns.  If  the  newspaper  treats 
“trade  unions  with  contempt,  then 
that’s  the  attitude  [it]  is  going  to  have 
to  organized  labor  outside  the  office, 
and  that’s  more  important  than  which 
party  you  happen  to  support  at  elec¬ 
tion  time.” 

The  Independent  newspaper  said 
Foot’s  column  “was  regarded  as  the 
hallmark  of  the  newspaper’s  commit¬ 
ment  to  campaigning  journalism.”  Roy 
Greenslade,  a  former  editor  of  the  Dai¬ 
ly  Mirror,  said  the  column  “stood  for 
compassionate,  campaigning,  inves¬ 
tigative  journalism,  and  its  passing 
marks  the  end  of  the  Mirror  as  a  de¬ 
cent  newspaper.” 

There  is  also  concern  within  the  La¬ 
bor  Party  about  the  direction  of  the 
Mirror.  After  the  resignation  of  Mirror 
political  editor  Alastair  Campbell,  who 
felt  he  was  being  undermined  by  the 
management,  150  Labor  MPs  signed  a 
House  of  Commons  motion  expressing 
“no  confidence”  in  Montgomery.  BE^P 

Cox  invests  in 
Polish  paper 

ATLANTA-BASED  COX  Enterprises 
has  acquired  12.5%  of  the  shares  of 
Poland’s  Agora-Gazeta  in  Warsaw,  pub¬ 
lisher  of  the  country’s  largest  daily, 
Gazeta  Wyborcza. 

Terms  were  not  disclosed. 

Cox  Newspapers  president  David  E. 
Easterly  said  the  company  was  provid¬ 
ing  equity  financing  to  help  modernize 
the  paper.  Construction  began  this 
month  on  a  new  printing  plant,  which 
is  scheduled  for  completion  in  July 

1994. 

“Agora-Gazeta  welcomes  Cox  not 
only  as  an  investor  but  also  as  a  partner 
for  future  development  and  expansion 
in  Poland,”  said  Agora-Gazeta  executive 
director  Wanda  Rapaczynski. 
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Real  estate 

Continued  from  page  22 

She  also  stressed  that  every  newspa¬ 
per  should  draw  up  a  policy  so  that  its 
staff  is  informed  about  the  law. 

Advertisers,  for  the  most  part,  are 
unaware  of  how  to  comply  with  the 
federal  laws.  Newspapers  cannot  afford 
to  be  ignorant  of  the  laws  since  accept¬ 
ing  a  discriminatory  ad  could  cause  a 
lawsuit. 

“Education  of  the  advertisers  is  the 
best  way  to  go  because  you  don’t  want 
to  be  in  the  position  of  having  to  turn 
down  ads.  No  ad  salesperson  wants  to 
turn  down  ads,”  Franz  said. 

“You  also  do  not  want  your  advertis¬ 
ers  involved  in  lawsuits  that  are  going 
to  cost  them  millions  of  dollars  in  legal 
fees  that  they  could  be  spending  with 
you.” 

In  1990,  the  Sun  worked  in  concert 
with  a  local  fair  housing  organization 
to  form  the  Greater  Baltimore  Fair 
Housing  Advertising  Task  Force. 

That  group  brought  together  local 
publishers,  real  estate  companies, 
builders,  trade  associations,  ad  agen¬ 
cies,  community  civil  rights  groups  and 
federal  housing  officials  to  address  ad¬ 
vertising  compliance. 

The  task  force  is  a  way  to  talk  to 
competitors  on  a  different  level,  Franz 
said. 

If  a  newspaper  can  get  its  competi¬ 
tors  to  agree  on  the  number  of  minori¬ 
ties  in  a  market  and  what  would  con¬ 
stitute  compliance  in  that  market,  then 
everyone  is  on  the  same  playing  field, 
she  said. 

Since  the  group  was  formed,  it  has 
raised  awareness  in  the  community,  ed¬ 
ucated  staff  and  clients,  published  a 
booklet  explaining  the  regulations, 
seen  an  increase  in  human  model  ad 
campaigns,  and  seen  improved  use  of 
the  equal  housing  logos  and  statements 
in  print  ads. 

The  Sun  also  conducted  a  workshop 
for  advertisers  of  senior  housing  com¬ 
munities. 

The  workshop  explained  to  atten¬ 
dees  federal  and  state  laws,  the  differ¬ 
ence  between  health  care  facility  ad¬ 
vertising  and  retirement  communities, 
and  how  to  avoid  discriminatory  words 
and  phrases. 

The  task  force  has  published  a  book¬ 
let  interpreting  the  Fair  Housing  Laws 
for  the  Baltimore  area. 

For  a  copy,  contact  Franz  by  mail  at 
the  Baltimore  Sun  and  request  the 
“Fair  Housing  Advertising  &  Market¬ 
ing  Checklist.” 


Times  increases 
stock  buyback 

THE  NEW  YORK  Times  Co.  said  it 
would  increase  expenditures  by  up  to 
$150  million  in  connection  with  its  pre¬ 
viously  announced  plan  to  repurchase 
Class  A  common  stock  prior  to  the  pro¬ 
posed  acquisition  of  Affiliated  Publica¬ 
tions  Inc.,  parent  of  the  Boston  Globe. 

The  company  has  already  spent  near¬ 
ly  all  the  $100  million  of  the  its  original 
stock  repurchase  program,  which  was 
announced  June  21. 

Qays 

Continued  from  page  29 

earth  can  be  compared  to  the  black  ex¬ 
perience,”  Jarrett  said. 

Finding  himself  at  odds  over  a  civil 
rights  issues  is  an  unusual  position  for 
Jarrett,  whose  column  is  easily  the 
most  liberal  one  published  in  the  Sun- 
Times  —  and  often  the  most  contro¬ 
versial. 

“I’ve  never  been  known  as  a  quote, 
gay  basher,  unquote,”  he  said. 

That,  however,  is  exactly  what  he 
was  called  during  the  heated  session. 

“This  kind  of  comment  that  Mr.  Jar¬ 
rett  is  making  is  homophobia  looking 
for  a  rationale,”  Smith  said. 

Suggs  said  the  black  press  has  histor¬ 
ically  been  harsh  on  homosexuality. 

“Black  media  professionals .  .  .  have 
been  responsible  for  frightful  and  hate¬ 
ful  reporting,”  he  said. 

Suggs  recalled  the  reporting  that  fol¬ 
lowed  GLAAD’s  protests  about  the  vi¬ 
olently  anti-gay  remarks  and  songs  of 
Jamaican  rapper  Shabba  Ranks. 

“When  I  spoke  up  against  this  mu¬ 
sic,  I  was  attacked  by  publications  such 
as  the  Amsterdam  News  [the  New  York 
City  black-oriented  weekly],  which 
said  it  was  racist  to  attack  black  musi¬ 
cians,”  Suggs  said. 

“Well,  I  think  it’s  racist  not  to  chal¬ 
lenge  those  kinds  of  lyrics,”  he  added. 

However,  an  unrepentant  Jarrett 
criticized  NABJ  for  spending  time  on 
the  issue  of  black  gay  and  lesbian  jour¬ 
nalists.  Similarly,  he  was  critical  of  lun¬ 
cheon  speaker  Terry  McMillan,  whose 
best-selling  novel  takes  numerous 
swipes  at  the  behavior  of  black  men. 

“I  think  it  is  tragic  that  the  NABJ 
on  the  [90th]  anniversary  of  a  great 
work.  The  Souls  of  Black  Folks,  chose 
to  ignore  [author]  W.E.B.  DuBois  and 
instead  chose  to  honor  a  woman 
for  this  Waiting  to  Exhale,”  Jarrett 

1  said.  BEOT 


St.  Pete  Times 
antes  $57  million 
to  fend  takeover 

WHEN  THE  FINAL  price  is  in,  it  will 
cost  the  St.  Petersburg  Times  in  Florida 
$57  million  to  fend  off  a  1990  takeover 
effort  by  an  investment  group  led  by 
Robert  M.  Bass. 

The  Times  made  the  disclosure  Aug. 
18  after  protecting  terms  of  the  1990 
settlement  with  the  Bass  group  in  ac¬ 
cordance  with  a  secrecy  agreement. 

The  Bass  group,  Poynter-Jamison 
Ventures  L.P.,  in  1988  paid  $28  million 
for  a  40%  stake,  or  200  voting  shares, 
in  Times  Publishing  Co.  in  a  purchase 
from  survivors  of  founder  Nelson 
Poynter. 

The  group  sued  in  federal  court 
claiming  the  company  paid  insufficient 
dividends. 

As  part  of  the  settlement.  Times 
Publishing  repurchased  150  of  the 
shares  for  $53  million  in  1990. 

In  August,  also  as  part  of  the  agree¬ 
ment,  it  executed  an  option  to  buy 
eight  more  shares  for  $3  million.  Those 
shares  had  been  earning  $8,540  each  in 
annual  dividends,  though  their  voting 
rights  have  been  transferred  to  Times 
editor  and  CEO  Andrew  Barnes. 

The  Bass  group  gave  its  remaining  42 
shares  to  Stanford  University.  The 
shares  pay  the  same  dividend,  and 
Barnes  has  their  voting  rights,  and  the 
Poynter  Institute  for  Media  Studies  — 
the  non-profit  school  Poynter  estab¬ 
lished  to  control  his  media  company  af¬ 
ter  his  death  —  plans  to  repurchase 
them  in  1995  for  $1  million. 

In  a  letter  to  employees,  Barnes  said 
most  of  the  $56  million  spent  so  far  was 
paid  from  cash  reserves,  except  for  $9 
million,  which  was  borrowed  in  1990 
and  repaid  a  year  later. 

In  a  separate  transaction  in  1990, 
Times  Holding  Co.,  parent  of  Times 
Publishing,  paid  $13.2  million  for  400 
shares  of  non-voting  minority  holding 
company  stock  in  a  purchase  from 
Poynter’s  widow  Marion,  who  donated 
most  of  the  money  to  a  charitable  trust 
to  benefit  the  Poynter  Institute  after  her 
death. 

When  the  company  repurchases 
shares  from  Stanford  in  1995,  the  Poyn¬ 
ter  Institute  will  own  sole  control  of  the 
Times  Publishing  Co.,  which  also  pub¬ 
lishes  Florida  Trend,  Governing  and 
Congressional  Quarterly  magazines. 

“I  feel  relief  and  satisfaction  that  the 
paper  has  come  through  this  difficult 
time  so  well,”  Barnes  told  employees. 
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Revamp 

Continued  from  page  13 

rectly,  the  speaker  told  her  mainly  fa¬ 
culty  audience. 

“Neither  the  publisher  nor  the  edi¬ 
tor  gives  a  damn  about  how  many  the¬ 
ories  about  electoral  politics  a  kid 
knows  ...  or  whether  he  thinks  old- 
growth  forests  are  essential  for  sur¬ 
vival,”  Rush  continued.  “They’re 
looking  for  pragmatists,  not  eggheads. 
And  finally,  they  want  someone  who 
understands  that  journalism  is  a  craft 
and  a  business  —  not  a  religion.” 

Journalism  research  should  address 
such  industry  needs  as  how  to  make 
news  more  local.  Rush  contended. 

Instead,  she  said,  j-schools  are 
“soaking  up  tremendous  resources 
and  intelligent  peoples’  time  writing 
things  that  the  industry  doesn’t  need.” 

Still,  Rush  said,  the  two  sides  must 
cooperate  with  each  other  because 
newspapers  cannot  afford  to  train 
graduates  for  a  changing  world. 

However,  she  warned,  “if  the  oppor¬ 
tunity  is  to  be  seized,  educators  must 
firmly  claim  the  franchise  and  do  it 
soon  or  the  problems  will  be  solved 
elsewhere.”  lECT 

Legally 

Continued  from  page  19 

said,  “Products  liability  law  is  geared  to 
the  tangible  world.”  It  concluded  that 
the  ideas,  thoughts,  words  and  infor¬ 
mation  in  question  failed  to  qualify  as 
products  under  the  law. 

As  the  Way  court  noted,  the  case 
follows  a  trend  of  courts  refusing  to 
hold  publishers  liable  for  physical  in¬ 
juries  to  readers. 

For  example,  last  year  the  Hawaii 
Supreme  Court  ruled  for  Fodor’s  Trav¬ 
el  Publications  Inc.  and  against  a  read¬ 
er  who  alleged  that  a  travel  guide  failed 
to  warn  of  dangerous  ocean  conditions 
at  a  Kauai  beach,  causing  him  injuries 
when  he  bodysurfed  there.  Fodor’s  did 
not  author  its  publications;  it  printed 
manuscripts  from  outside  writers.  The 
court  ruled  that  as  a  publisher  of  a 
work  of  general  circulation  that  nei¬ 
ther  authors  nor  guarantees  the  con¬ 
tents,  Fodor’s  had  no  duty  to  warn 
readers  about  accuracy.  It  agreed  that  a 
publication  —  specifically  its  informa¬ 
tion  —  is  not  a  “product”  for  purposes 
of  a  suit  and  that  books  and  magazines 
cannot  be  rendered  “defective”  by  their 
contents. 

Similarly,  a  1991  California  decision 


about  a  reference  guide  to  collecting 
and  cooking  mushrooms  rejected  claims 
by  readers  who  became  critically  ill  af¬ 
ter  picking  and  eating  mushrooms.  The 
court  ruled  that  the  publisher  —  which 
neither  wrote  nor  edited  the  book  — 
had  no  duty  to  investigate  independent¬ 
ly  the  accuracy  of  its  texts,  nor  to  warn 
of  such  lack  of  investigation,  as  it  did 
not  guarantee  its  contents. 

Courts  have,  however,  ruled  that 
publishers  may  be  held  responsible  for 
personal  injuries  to  readers  in  the  nar¬ 
row  situation  of  aeronautical  charts. 
Some  courts  applying  the  law  of  Cali¬ 
fornia,  Colorado  and  Nevada  have 
held  that  charts  graphically  depicting 
geographical  features  or  instrument  ap¬ 
proach  information  for  pilots  may  be 
considered  “products.” 

Nevertheless,  courts  have  refused  to 
extend  the  reasoning  applicable  to 
these  technical  publications  to  the 
broader  claims  regarding  ideas  and  ex¬ 
pressions  in  popular  periodicals  and 
books. 

Although  the  courts  have  largely  re¬ 
jected  readers’  claims  against  publish¬ 
ers  for  personal  injuries,  there  is  no 
guarantee  that  future  decisions  will  fol¬ 
low  this  trend.  Those  courts  that  ruled 
that  publishers  have  no  duty  to  verify 
or  guarantee  the  accuracy  of  texts  sub¬ 
mitted  by  others  might  be  more  recep¬ 
tive  to  claims  if  the  author  were  an  em¬ 
ployee,  such  as  a  staff  writer.  Addition¬ 
ally,  if  a  plaintiff  can  convince  a  court 
that  a  technical  publication  merits 
“aeronautical  chart”  treatment,  recov¬ 
ery  may  be  more  likely. 

Finally,  the  frequent  inclination  to 
give  a  clearly  injured  person  his  or  her 
“day  in  court”  may  allow  such  claims 
eventually  to  be  presented  to  a  poten¬ 
tially  sympathetic  jury.  lEd?? 

Shop  Talk 

Continued  from  page  44 

announcements  only  from  official 
sources,  usually  a  university  or  college 
press  release.  About  27%  said  they  ac¬ 
cept  such  information  from  the  family 
by  telephone,  although  fewer  than  2% 
verify  an  announcement  with  the 
graduate’s  family. 

Names  of  officers  of  local  organiza¬ 
tions  are  accepted  in  writing  by  more 
than  90%  of  the  newspapers,  and 
about  24%  accept  such  news  over  the 
telephone.  A  little  more  than  6%  call 
the  newly  elected  or  appointed  officer 
to  verify  his  or  her  position.  The  small¬ 
er  dailies  in  the  survey  accept  an¬ 


nouncements  by  telephone. 

More  than  two-thirds  of  the  editors 
reported  accepting  news  about  individ¬ 
ual  honors,  awards  and  recognitions 
only  in  writing  from  an  official  source, 
primarily  the  organization  presenting 
the  award.  About  8%  said  staffers  call 
the  recipient  for  verification. 

Sixty-two  percent  of  the  newspapers 
require  identification  of  an  individual 
who  submits  a  photograph,  and  about 
9%  reported  the  policy  of  calling  the 
subject  to  verify  the  photograph. 
Newspapers  that  accept  outside  pho¬ 
tographs  said  they  occasionally  make 
case-by-case  judgments. 

Overall,  about  3%  of  the  dailies  re¬ 
ported  bogus  information  had  been 
printed  because  existing  verification 
procedures  were  not  followed. 

About  20%  of  the  editors  indicated 
in  comments  that  their  newspapers, 
most  with  low  to  mid-size  circulations, 
had  changed  verification  policies  be¬ 
cause  of  an  incident.  Another  10%  of 
the  city  editors  said  their  newsroom 
personnel  had  “caught”  bogus  data 
because  of  existing  procedures. 

The  most  consistent  problem  were  in 
papers  with  10,000  to  25,000  circula¬ 
tion — probably  too  large  for  staffers  to 
“know”  everybody  in  the  community 
and  therefore  leaving  them  unable  to 
“catch”  bogus  items. 

At  newspapers  under  10,000  circu¬ 
lation,  it  seems  that  many  editors  oper¬ 
ate  with  a  circulation  base  small 
enough  for  them  to  “sense”  question¬ 
able  items  and  intercept  false  informa¬ 
tion.  The  smallness  acts  as  a  protective 
measure. 

In  the  largest  papers,  fewer  person¬ 
al,  non-staff-originated  items  of  the 
type  studied  here  are  generally  pub¬ 
lished  or  given  news  prominence.  For 
example,  in  papers  above  100,000  cir¬ 
culation,  obituaries  are  chosen  more 
selectively,  and  obits  are  generally  pub¬ 
lished  for  their  news  value.  Dailies 
above  100,000  were  consistently  more 
likely  to  telephone  families  to  verify 
obituary  information. 

Overall,  the  data  indicate  that  most 
dailies  do  follow  their  procedures  in 
verifying  data,  yet  the  number  of  bogus 
articles  printed  is  probably  higher  than 
the  survey  indicates.  One  reason  is  that 
it  must  be  assumed  that  these  city  edi¬ 
tors  would  not  admit  to  being  hoaxed.  A 
second  reason  is  that  city  editors  would 
be  unlikely  to  report  incidents  of  bogus 
stories  before  their  tenure.  Thirdly,  the 
data  reported  by  city  editors  do  not  indi¬ 
cate  how  many  times  their  papers  have 
been  fooled.  BEffP 
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FEATURES  AVAILABLE 


ACCURATE  FORECASTS 


Precise,  Reliable  Price  Forecasts  on 
6,000  NYSE  +  AMEX  +  OTC  Stocks. 
FREE  TRIAL  by  touch-lone  phone.  Coll 
(408)  733-9341  or  (408)  746-0477. 


ASTROLOGY 


Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101. 


AUTOMOTIVE 


CAR  FEATURES  are  our  business: 
Columns  available  on  rood  tests,  car 
care,  auto  trivia,  auto  history. 
(313)  573-2755. 


ENTERTAINMENT 


WEEKLIES;  Hook  readers  on  lively 
Hollywood  gossip  column.  Camera- 
rear^.  Affordable.  (800)  533-0073. 


'IN  A  NUTSHELL' 

Because  life  is  too  important  to  be 
taken  seriously.  Award-winning,  700- 
word  weekly  humor  column,  syndicated 
5  years.  Free  samples,  rates.  Barbara 
Naness,  1 1 9  Washington  Ave.,  Staten 
Island,  NY  10314,  (718)  698-6979 


Love  is  the  only  force  capable  af 
transforming  an  enemy  into  a  friend. 

Martin  Luther  King 


INVESTORS  WANTED 


FAST  GROWING  Sacramento  county 
bi-weekly  publication  seeks  partner/ 
investor  for  50K  currently  grossing 
14K  per  month.  Projecting  gross 
$360,000  with  a  30%  profit.  Call 
(916)  362-2731. 


MAGAZINES  FOR  SALE 


ALL  REASONABLE  OFFERS  CONSID¬ 
ERED.  A  profitable  5  year  old  estab¬ 
lished  monthly  magazine  on  Amelia 
Island,  FL  Owner  nnancing.  Sandson 
Inc.,  (904)  277-8012. 

Established  So.  Calif,  magazine. 
Must  sell  due  to  illness.  $32,500. 
2202  Sunset  Blvd.,  San  Diego,  CA 
92103. 


NEWSPAPER  APPRAISERS 


APPRAISERS  &  BROKERS 
Appraisals  for  estates,  partnerships, 
taxes,  loans,  divorce,  minority 
buyouts.  Reasonable  fees.  C.  Peter 
Jorgensen,  Media  Consultants  &  Asso¬ 
ciates,  Box  C,  Boston,  MA  02174. 
(617)  643-1863. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
occurocy  and  detail.  Established  reason- 
oble  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


EXPERIENCED  APPRAISERS 
For  estates,  tax,  stack,  asset, 
depreciation,  insurance,  bank,  part¬ 
ners,  ESOP,  other. 
BOUTHO-CRIBB  &  ASSOCIATES 
Robert  N,  Bolitho, 

Box  3008,  Palm  Beach, 

FL  33480,  (407)  820-8530 
John  T.  Cribb,  1  Annette,  Bozeman, 
MT  59715,  (406)  586-6621 

NEWSPAPER  BROKERS 

MICHAEL  D.  UNDSEY 
3465  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illus¬ 
trated).  Great  for  weekend  section  or 
entertainment  pages.  Camera  ready. 
Star  photos.  Our  18th  year.  Cineman 
Syndicate,  7  Charles  Court,  Middletown, 
NY  10940;  (914)  692-4572.  Fax  (914) 
692-8311. 


PUZZLE  FEATURES  SYNDICATE 
Crossword  Puzzles 
Phone  (909)  926-4843. 

WORD  SEARCH  &  CROSSWORD 
Daily-Weekly-Monthly 
SHANTA  (914)  939-2111 
Suppliers  to  national  and  regional 
publications.  Camera  Ready! 
On  Time!  Very  Reasonable  Rates! 


SENIOR  HEALTH 


'SENIOR  CLINIC.'  America's 
ONLY  doctor  written  column  on  Senior 
Health.  10  years  in  Rochester  (NY) 
Democrat  &  Chronicle.  Weekly,  600 
words.  Samples,  rates.  Frank  Macln- 
nis,  M.D.  HFM  Literary  Enterprises, 
#104-3283  Casorso  Road,  Kelowna, 
British  Columbia,  Canada  VI W  3L6. 
(604)  868-8603 


SYNDICATION  SERVICES 


FREE  TRIAL  1  (800)-PUNCHIN 
Travel  Theater  Restaurant  Wine 
Computer.  Reviews,  Columns,  Features 


Kindness  is  a  language  the  deaf  can 
hear  and  the  dumb  can  understand. 

Seneca 


NEWSPAPER  BROKERS 


625  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Dick  Smilh-Soulh/SE-(601)  627-7906 
D.  Claussen-MWest-(414)  272-6173 
Geoff  Edwards-East-(703)  750-8675 
Bob  Derr-SEast-(919)  626-7630 
Bruce  Lanlz-CANADA-(519)  631-5709 


BILL  AMHHEW  COMPANY  conducts 
professional,  confidential  negotia¬ 
tions  (or  sale  and  purchase  of  highest 
quality  daily  and  weekly  newspapers  in 
the  country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-3053 

or  write  Box  3364,  Clearwater  Beach,  FL 
34630.  No  obligation  of  course. 


BOUTHO-CRIBB 
&  Associates 

Our  Firm  Established  in  1923 
Bob  Bolitho  -  (407)  820-8530 
Box  3008,  Palm  Beach,  FL  33480 
John  T.  Cribb  -  (406)  586-6621 
1  Annette,  Bozeman,  MT  59715 
Newspaper  -  Shopper  -  Specialty 

BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
9210  Thornton  Rd.-Ste.  3 
Stockton,  CA  95209  (209)  952-0852 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  *  Brokers 
(407)  368-4352 
123  NW  13th  St.,  Suite  214-8 
Boca  Raton,  FL  33432 


C.  PETER  JORGENSEN 
A  Regional  Broker  representing  papers 
in  the  Northeast  with  personal  service. 
Call  (or  a  brochure  and  proposal  before 
listing  your  p)aper.  4  Water  Street, 
Boston,  MA  02174.  (617)  643-1863. 


NEWSPAPER  BROKERS 


Fournier  Media  Service  Inc. 
Appraisal»Brokerage»Consulting 
John  L.  Fournier  Jr. 

PO  Box  750,  Prosser,  WA  99350 
Office  (509)  786-4470 

JAMES  W.  HALL,  JR. 
Newspaper 

Soles,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 

JM&A.  Established  1983 
Merger  &  Acquisition 
(614)  889-9747 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
Lon  W.  Williams 


MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(909)  626-6440  FAX  (909)  624-8852 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
PO  Box  3308 
Merrifield,  VA  27116-3308 
Ph.  703-846-8410  Fax  703-846-8406 

Ria<Et^aHER”MEDi^d 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 

Whitesmith  Publication  Services 
Rod  Whitesmitfi,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


HAWAII-Community  monthly  news¬ 
paper,  prafitable  $299,000.  Bruce 
Wright,  Media  Consultant.  (209)  952- 
0852  or  (916)  684-3987  (home). 

EXCELLENT  opportunity  to  pick  up  high¬ 
ly  desirable  15  year  establish^  free 
weekly.  Southern  CA  beach  town. 
Owner  retiring.  (805)  642-6334. 


NEWSPAPERS  FOR  SALE 


CANADA-CANADA 
We  have  several  super  weekly  situa¬ 
tions.  Make  sore  you're  in  our  active 
Buyer's  Files.  Contact:  Bruce  Lantz, 
W.B.  Grimes,  (519)  631-5709. 


FOR  SALE:  Award  winning  Portuguese 
language  weekly  newspaper.  Published 
continuously  since  1888.  Owner  will 
remain  as  consultant.  Office  can  relo¬ 
cate.  Call  (510)  685-8224.  Broker. 


GROUP  OF  4  WEEKLY  NEWSPAPERS, 
46,600  circulation,  1.5  million 
Gross.  5  Unit  Goss  Community  Press 
located  in  fastest  growing  market  in 
Washington  State  2.4  million  (206) 
425-4322. 

NEW  HAMPSHIRE,  established  paper 
will  do  $225,000  this  year.  Asking 
$145,000  as  personal  circumstances 
force  unanticipated  sale.  You  need 
$100,000  to  cover  down  payment  and 
provide  2  months  working  capital.  Great 
opportunity  to  buy  a  growing  newspa¬ 
per  at  a  low  price. 

DAILY  NEWSPAPER  in  high-income, 
attractive  suburban  area  in  New  Eng¬ 
land.  Established  over  80  years.  Details 
to  pre-qualified  buyers  only.  Call  first. 

VIRGIN  ISLANDS,  niche  paper 
doing  $500,000  which  can  be  bought 
on  a  long-term  deal  by  someone  with 
experience  to  serve  as  general  man¬ 
ager  and  $125,000  to  buy  equity  in¬ 
terest. 

NEW  JERSEY.  Long-established  paper, 
2nd  class  paid  circ.,  legal  notices. 
Nice  suburban  area,  asking 
$150,000. 

Telephone  first.  C.  Peter  Jorgensen, 
Media  Consultants  &  Associates, 
222  Berkeley  St.,  S.  1450  Box  54, 
Boston,  MA  02116.  (617)  536-1900. 

NEWSPAPERS  lor  sale,  $15K  to  $1 
million.  Some  financing,  free  list. 
Daily,  weekly.  Bill  Berger,  Asso¬ 
ciated  Texas  Newspapers,  Inc.,  1801 
Exposition,  Austin,  TX  78703  (512) 
476-3950. 
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NEWSPAPERS  FOR  SALE 


SCHMOOZING  ESSENTIAL... to  ov/n 
this  profitable  LaJolla  social  news¬ 
paper,  ranked  as  #1  social  paper  in  San 
Diego.  Est.  in  1987,  welcomed  at  all 
social  events.  Priced  far  quick  sale. 
Contact  Ethan  Schwartz  (602) 
840-4977,  PO  Box  10072,  Phoenix,  AZ 
85064-0072. 


NEWSPAPERS  FOR  SALE 


GENERAL  MANAGER 
Weekly  Business  paper  seeks  invest¬ 
ing  partner  to  ultimately  take  over. 
Gross  sales  $500K.  Outright  pur¬ 
chase  or  some  financing  available.  Reply 
to  Box  6442,  Editor  &  Publisher. 


It  is  later  than  you  think. 

Sundial  inscription 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


AGFA  RPS  6100  Daylite  camera. 

Like  new  condition.  $6,000. 
Wesco  Graphics  (510)  443-2400 

SQUeeze  Lens  mfg.  since  1968 
Fine  tune  process  camera  lens 
alignment,  focus  &  calibration 
H.  Cadbom  CKOptical 
310/372-0372 

COLOR  SCANNING 

EQUIPMENT  FOR  SALE 
Owensboro  Publishing  Company 
FOB  Owensboro,  Kentucky 

COLOR  SCANNING  EQUIPMENT 

1  -  Scitex  Response  300 
HP  Single  Trac 
1  Magnetic  Tape  Unit 
1  Interface  to  Royal  Zenith  210L 

1  -  Royal  Zenith  210L  Laser  Dot  Gener¬ 
ated  Scanner 
Selectable  screen  ranges 
Mounting  device  with  4  drums 

System  is  in  excellent  operating 
coTKlition 

1  -  Royal  Zenith  4050  Scanner 
3  drums 

screens:  100  single 

133  single  &  split 
160  single  &  split 
two-1 10  singles 
two- 100  split 

Punch 

Mounting  device 

Scanner  is  in  working  condition. 

Interested  Parties  Should  Contact; 
Terri  Kenitzer 

Phone  502-926-0123  EXT  202 
Central  Time 

COMPLffER  TERMINALS 

COMPLETE  MYCRO-TEK  SYSTEM.  Ele¬ 
ven  MC  12800  VDT's  in  good  condi¬ 
tion.  Six  AT's  in  excellent  condition  plus 
controllers  and  60  MB  hard  drives. 
Spare  parts  also  available.  One  Compu- 
graphic  8600  typesetter  in  good 
condition  plus  one  for  spore  parts. 
Additional  Mycro-Tek  equipment 
available  at  other  Freedom  News¬ 
papers.  Call  John  Graham,  Sun  Journal, 
New  Bern,  NC  (919)  638-8101. 


1990  MULLER-MARTINI  227S  7  INTO 
1  INSERTER  AVAILABLE  9/15/93. 
INCLUDES  WARRANTY.  CALL 
MIDAMERICA  GRAPHICS  AT  (800) 
356-4886. 


NEWSPAPERS  WANTED 


WE  ARE  owner/operators  of  more  than 
200  daily  and  weekly  newspapers  in 
the  U.S.  We  are  a^ressively  seek¬ 
ing  accmisitions.  Circulation  5,000 
to  25,000.  All  correspondence 
and  discussions  are  confidential. 
Contact 

Kenneth  W.  Cope 
Executive  Vice-President 
American  Publishing  Co. 

1006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 
FAX  (417)  451-6408 


PERSONALS 


POSTMAN  needs  shop  steward  to  deliver 
idea  how  to  increase  advertising  of 
Post  Georm  McDonald  Allied  Print¬ 
ing  Trade  Council.  Please  help.  PO  Box 
969,  New  York,  NY  10008. 


PUBLICATIONS  FOR  SALE 


PROFITABLE  series  NM  lifestyle 
products  catalogs  -  food,  furniture, 
fashion.  Santa  Fe.  (505)  471-4549. 


FAX  YOUR  AD  TO 
(212)929-1259 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1668  or  (214)  869-2844. 

CUSTOM  DESIGNED 
MAILROOM  SYSTEMS 
Floor  and/or  overhead  conveyors,  stack¬ 
ers,  strappers,  labelers  and  inserters. 
Used  refi'rbished  and  new  equipment 
available.  Design,  consulting  and 
installations  all  at  warranteed 
discount  prices. 

Call  MidAmerica  Graphics 
at  (800)  356-4886 

EQUIPmYnT  for  SALE 
Owensboro  Publishing  Company 
FOB  Owensboro,  Kentucky 
MAILROOM  EQUIPMENT 

1  -  Signode  Strapper 
Model:  M12CC 
Purchased  1987 

1  -  IDAB  Stacker 

1  -  Paper  Man  Quarterfolder 
Model  81QF 

1  -  Mailing  Machine 
Stepper  Assoc.  Inc. 

MrxJel  81  OF 

With  Model  1250H  Reader 

Interested  Parties  Should  Contact: 
Terri  Kenitzer 

Phone:  502-926-0123  EXT  202 
Central  Time 

MAGNACRAFT  LABELER  (3-UP  -  4-UP  - 
5-UP)  Model  #1530  -  $3,500.  Contact 
Bill  Brown  at  (301)  953-7202. 


3  Muller-Martini  5-1  227S 

Inserters 

4  Ferag  single  gripper  conveyors 
200'  long  each 

Signode  MLN-2A 
Signode  MLEE 

1  Stepper  tying  &  inserting  machines 
1987 

2  Cheshire  quarter  folders 
and  labeling  machines 

Northeast  Industries  (213) 
256-4791 

PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe  ALTA  GRAPHICS,  INC. 
(404)  428-581 7  FAX  (404)  590-7267 


MAILROOM 


MAILROOM 

Kansa  Model  320  2  into  1  inserter, 
can  be  seen  running.  $14,000. 

Bunn  tying  machines  l-$800, 

1 -$1,000. 

Wesco  Graphics  (510)  443-2400 

QUIPP  DOCK 
DISTRIBUTION  SYSTEM 
6  Truck  Loading  Positions-Exc.  Cond. 
Muller  Mow  227E  Inserter 
Bill  Kanipe  ALTA  GRAPHICS,  INC. 
(404)428-5817  Fox  (404)  590-7267 

REMANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equipment 
warranty.  Replacement  parts  and 
accessories. 

VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 

Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886 

REAAANUFACTURED  HOPPER 
EXCHANGE 

All  types.  Increased  performance.  No 
loss  of  production.  Costs  savings. 
VALLEY  REAAANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 

USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  or  (800)  741-1937 


1980  NEWS  KING  with  4  stacked 
units,  KJ6  (older,  40  HP  drive,  low 
usage,  must  sell.  (913)  362-8901. 

ADD-ON  UNITS: 

•  Urbanite,  (1)  1100  series,  (2) 
1200  series,  (1)  500  series,  (1) 
1200  series  3  color,  (1)  600 
series  3  color 

•  Community,  (1)  SC- 1978  mfg,  (2) 
Community  1971 

•  Harris  N-845,  22  3/4'  (1974) 

BELL-CAMP,  INC. 

Tel:  (201)  492-8877 
Fox;  (201)  492-9777 

COLOR  KING  PRESS 
5  unit  installed  new  1988.  Brush  damp 
central  lubrication.  Cross  perf,  D.P. 
Wesco  Graphics  (510)  443-2400 

FAIRCHILD  COLOR  KING  PRESS 
4  Units  with  Rollstands,  rebuilt 
Folder.  Training  available  at  our 
site.  Call  (508)  632-8000 

Far  More  Information 

HARRIS  VI 5A  4  units  w/brush  damp 
H.D.  JF-15  folder,  can  be  seen  running. 
Wesco  Graphics  (510)  443-2400 

METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)552-1528  FAX  (404)552-2669 


GOSS  COMMUNITY 

Add  to  your  Goss  Community  Press 
line  for  a  fraction  of  new  cost.  The 
Orient  Press,  manufactured  in  India, 
100%  compatible,  now  available  in  the 
U.S.  21  3/4,  22  and  22  3/4  inch 
cutoff,  30,000  IPH  speed. 

Single  color  Mono  unit  $40,000 
Three  cdor  Satellite  $75,000 

Four  High  $173,000 

All  prices  F.O.B.  New  Delhi.  Duty  free, 
one  year  warranty. 

Write  or  call  (or  brochure: 
Western  Web  Sales 
PO  Box  61 1 
Atwood,  CA  90630 
(714)  970-9036  FAX  (714)  693-7297 


MAN-Roland  Folders 
160  pages  -  double  out  -  22-3/4 
with  3  high  former  &  angle  bars 
Only  7  years  old 

8  Unit  Hoe  Colormotic  Press 
4  color  humps  -  3/2  folder  &  balloon 
8  40”  or  42-  RTPs 

Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 

Press  drives  (or  24  units 
60  HP  G.E.  drives 
Only  7  years  old 

Northeast  Industries  (213) 
256-4791 

WANTED  TO  BUY 

CAa  us  —  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(404)  428-5817  FAX  (404)  590-7267 

IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Travis  Ferguson  (800) 
356-4886  or  Fax  (816)  887-2762. 

ATTENTION 

ADVERTISERS! 

E6?P'S  offices  will  be 
closed  on  Monday, 
September  6  in 
observance  of  Labor 
Day.  Please  make  a 
note  of  this  when 
placing  your  ad. 
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INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


FRANK  P.  MASTROMARINO 
Newspaper  Circubtion  Consultant 
PO  Box  478  Crosswicks,  NJ  08515 
(609)  298-7294 


CIRCULATION  SERVICES 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkom  (616)  4^-6ol  1 

ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telenrarketing  Specialists 
1  (800)  247-2338 

TELEAiV^RKETING  PROFESSIONALS 
‘The  paper  people'  specializing  in 
upgrodes  and  stop  savers. 

Allan  Schreibman,  (313)  399-6100. 

KEVIN  S.  PAPPERT 
(313)  673-9533 

THE  CUSTOMER 
CONNECTION 

1-800-327-8463 


CIRCULATION  SERVICES 


LEM  MARKETING 
Crews.. .Turn-Key  &  Seminars 
(609)  822-3701 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATA  BASE  MARKETING 
1  (800)  776-6397 

SUBSCRIPTION  SALES  special¬ 
ists  in  our  twentieth  year.  DCA  Promo¬ 
tions  Inc.,  (216)  225-7440. 

SAVE  MONEY  ON  POSTAGE 
GET  ACCURATE  COST  ANALYSES 
It's  easy  with  our  3541  computer  prog¬ 
ram.  Use  with  Excel/ 1 23  Windows  soft¬ 
ware  to  determine  postage  accurately, 
project  effects  of  changes  in  page  count, 
amount  of  advertising  and  more!  USPS 
approved  printout.  MAC/IBM  compati¬ 
ble.  (We  carry  most  PS  Mail  State¬ 
ments).  Call  or  Write  for  informa¬ 
tion:  Peter  Rader,  PO  Box  252,  Green¬ 
wood  Lake,  NY  10925-0252,  (914) 
477-3212. 


CONSULTANTS 


39  specialists,  generalists  avail¬ 
able  nationwide.  No  obligation 
consultation.  American  Newspaper 
Consultants,  Ltd.,  (414)  272-6173. 

URBANITE  PROBLEMS?  20+  years  ex- 
perience,  printing,  maintenance,  trouble 
shooting.  Also  carey  reels,  3  knife 
trimmers.  References.  (803)  224-4113. 


MARKETING  SERVICES 


MARKETING  SERVICES 
Media  kits,  sales  promotion  and 
research  materials,  custom  maps,  copy 
writing  and  graphic  design  for  new^- 
pers.  Consulting  for  startups  and  niche 
publications. 

Call  Bob  Frame  at  (919)  286-4980. 

FAX  PUBLISHING  NEWiPAPERS/ 
MAGAZINES/FAX  PUBUSHERS/SYNDI- 
CATORS:  Sell  your  stories,  columns,  spe¬ 
cial  sections  or  reports  by  fox.  No  cost — 
share  in  profits.  Call  900  USA  FAX 
LINE  at  1-800-274-0013  for 
details. 


COMMUNITY 

NEWSPAPER  DESIGN 

"X  Future 

9612/351-0816 

360°  MARKETING  COMMUNICATIONS,  inc 

Stillwater,  Minnciota 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 

PRESSROOM  CLEANING 
PROBLEMS? 

Dirty  presses,  ceilings,  walls, 
beams?  Unsafe  floors,  catwalks  and 
ladderways?  Dirty  air  handling 
systems,  duct  work? 

Daijy  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOa  FREE  1(800)  657-2110 


NOW  ON  SALE 

1993 

Editor  &  Publisher 
International 
Year  Book 

To  order  your  copy  contact  E&P’s 
Qrculation  Department  at 
(212)  675-4380. 


ADMINISTRATIVE 


ADMINISTRATIVE 


INVESTIGATIVE  REPORTERS  AND  EDITORS  (IRE) 

AND  THE  UNIVERSITY  OF  MISSOURI 

The  leading  educational  association  of  journalists,  based  at  the  nation's 
first  journalism  school,  is  seeking  a  management  team  to  lead  IRE  into  the 
21st  century.  The  fastest-growing  organization  in  journalism,  IRE  offers  a 
host  of  services  to  the  profession  and  is  expanding  efforts  to  train  jour¬ 
nalists  in  the  use  of  computers  in  reporting.  If  you  have  proven  yourself 
as  a  journalist  and  manager,  we  want  to  near  from  you. 

TRAINING  DIRECTOR,  institute  for  computer-assisted  reporting.  This  is  pri¬ 
marily  a  traveling  position,  teaching  computer  assisted  reporting  in  news¬ 
rooms  and  classrooms.  The  training  director  will  be  involved  in  develop¬ 
ing  all  facets  of  the  institute's  educational  programs.  The  ideal  candidate 
will  hove  extensive  experience  in  computer-assisted  reporting;  demonstrated 
effectiveness  as  a  teacher  or  a  coach;  master's  degree  or  equivalent  com¬ 
bination  of  education  and  experience;  and  excellent  communication  skills. 
This  staff  position  could  be  suitable  for  a  professional  or  scholar  on  a 
leave  of  absence  or  sabbatical. 

ASSOCIATE  DIRECTOR/SYSTEMS,  institute  for  computer-assisted  reporting. 
This  associate  director  will  coordinate  technical  services  for  computer-as¬ 
sisted  reporting  and  help  develop  IRE's  educational  programs.  Direct  re¬ 
sponsibilities  include  launching  an  electronic  bulletin  board;  administering 
the  IRE  databases  and  network;  designing  educational  software;  writing 
technical  manuals;  and  advising  journalists  on  technical  issues.  The  ideal 
candidate  will  hove  a  bachelor's  degree  or  equivalent  combination  of  ed¬ 
ucation  or  experience;  journalism  experience;  teaching  experience;  expe¬ 
rience  in  problem-solving  with  various  hardware  and  software  environ¬ 
ments,  including  networks,  experience  with  computer-assisted  reporting; 
and  excellent  communication  skills. 

IRE  is  a  nonprofit  educational  association,  founded  in  1975,  with  4,500 
members  worldwide.  The  University  of  Missouri  is  one  of  the  Midwest's 
largest  educational  institutions.  It  is  in  Columbia,  a  city  of  65,000  halfway 
between  St.  Louis  and  Kansas  City,  chosen  by  Money  Magazine  as  one  of 
America's  most-livable  cities. 

As  affirmative  action/equal  opportunity  employers,  IRE  and  the  University 
of  Missouri  encourage  minorities,  women  and  persons  with  disabilities  to 
apply. 

Candidates  should  send  a  cover  letter,  resume  and  three  reference  letters 
to  Steve  Weinberg,  IRE/Joumalism  Search  Committee,  100  Neff  Hall, 
University  of  Missouri,  Columbia,  MO  65211.  A  review  of  applications 
will  begin  Oct.  1 . 


ADVERTISING 


AD  DIRECTOR  needed  for  two  -news- 
paper  operation  in  Lander,  Wyaming. 
This  is  a  challenging  opportunity  for  the 
right  professional.  Applicant  must 
have  experience  in  a  variety  of  ad 
promotions  and  possess  outstanding 
people  skills.  Besides  community  news- 
papering,  our  company  is  active  in  tour¬ 
ism  promotion  and  advertising,  both 
domestic  and  international.  Contact 
Publisher  Bill  Sniffin  at  (307)  332-2323 
or  fox  your  letter  to  (307)  332-9332. 

ADVERTISING  DIREaOR 

Growing  weekly  newspaper  group  in 
Zone  2  is  looking  for  an  experienced 
advertising  professional  to  manage  all 
sales  and  marketing  functions.  Our  fo¬ 
cus  is  on  expansion  through  franchise 
extension  and  new  product  development. 

Successful  candidates  will  have 
proven  abilities  in  the  following 
areas: 

-  telemarketing  and  outside  sales 
leadership 

sales  staff  training  and 
motivation 

-  development  of  research  and  marketing 
tools 

-  market  analysis 

-  strategic  planning 

-  creative  and  energetic  problem 
solving 

-  customer  service 

-  team  building 

We  are  looking  for  candidates  who  are 
getting  it  done  in  today's  rapidly 
changing  marketplace.  We  offer  a  work¬ 
ing  environment  free  of  ponderous  de¬ 
cision  making  and  report  overload, 
where  performance  is  the  only  thing 
that  counts. 

If  interested,  please  send  resume  and 
salary  requirements  to: 

Box  6502,  Editor  &  Publisher 


ADVERTISING 


ADVERTISING  OPERATIONS 
MANAGER 

Major  metropolitan  mid-west  newspaper 
is  seeking  a  creative,  hands-on  leader 
ta  direct  the  activities  of  its 
Advertising  Operations  Department. 

The  Advertising  Operations  Department 
is  responsible  for  the  processing  of 
advertising  material  into  a  form 
used  to  produce  negatives  for  printing. 
Highly  t^hnical  equipment  such  as  the 
Camex  Breeze,  Harris  Workstations, 
Scanners,  Macintoshes,  and  CSI 
terminals  are  used  in  the  production  of 
advertisements  and  creative  artwork. 
The  Advertising  Operations  Manager 
will  report  directly  to  the  Advertis¬ 
ing  Director  and  will  supervise 
approximately  90  employees  to  include 
managers,  supervisors,  clerical 
personnel,  and  artists  in  a  three  shift 
operation.  This  individual  will 
coordinate  the  daily  production  of  all 
advertising  material  with  the  needs  of 
the  sales  staffs. 

Minimum  qualifications  include  a 
Bachelor  degree  in  Business  or  a 
related  technical  area  plus  five  years 
of  experience  in  newspaper  pre-press 
operations.  Technical  knowledge  of  the 
production  equipment  is  a  must.  The  suc¬ 
cessful  candidate  must  be  a  strong  team 
leader  with  excellent  interpersonal 
skills  and  be  able  to  communicate  at 
all  levels  of  the  organization. 

We  offer  an  excellent  salary  and  an 
exceptional  benefits  package.  Qualified 
candidates  shauld  send  a  resume  along 
with  salary  history  and  current 
salary  requirements  to: 

Box  6457,  Editor  &  Publisher 
An  Equal  Opportunity  Employer 
M/F/D/V 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER 
Need  a  key  player  lor  tlie  team  of  one  of 
Michigan's  leading  weekly  papers  with 
a  TMC  product.  Should  fje  able  to  moti¬ 
vate  and  direct  sales  effort  of  a  talented 
staff;  provide  ideas,  organize  and 
possess  the  personality  skills  to 
work  effectively  in  a  competitive  mark¬ 
et.  Salary,  commission  and  fringe 
benefits  available  as  part  of  a  growing 
independent  group.  Send  resumes,  refer¬ 
ences  and  salary  requirements  to  Box 
6503,  Editor  &  Publisher. 

A  new,  dynamic  free  circulation  publi¬ 
cation  with  a  100,000-i-  circulation 
in  Zone  1  is  seeking  a  General  Manager. 
The  successful  candidate  will  be  a  know¬ 
ledgeable  leader,  with  excellent  com¬ 
munication  skills  and  proven  sales  abil¬ 
ity.  Duties  will  include  management 
or  a  sales  organization  with  some 
ersonal  account  responsibilities, 
xcellent  compensation  package  with 
nearly  unlimited  opportunity  for  growth. 
Please  send  resume  along  with  salary 
requirements  to  Denis  Mindak,  PO  Box 
912,  Providence,  Rl  02901-0912. 

ASSISTANT 

ADVERTISING  DIREQOR 
We  need  a  "take  charge'  professiorKil 
who  can  lead  1 6  sales  associates  into 
creative  sales  adventures  through  the 
balance  of  the  90' s.  In  partnership  with 
the  advertising  director,  this  posi¬ 
tion  will  require  an  organized,  sales 
results  oriented  person.  The  ideal 
candidate  will  possess  both  classi¬ 
fied  telephone  and  outside  sales  and  or 
management  success.  We  are  a  grow¬ 
ing  Northwestern  Ohio  48,000  circula¬ 
tion  daily,  with  tremendous  growth  is¬ 
sues  on  our  agenda. 

Salary,  benefits,  and  an  MBO,  plus 
working  in  the  number  one  retail  sales 
market  in  Ohio.  Please  send  resume  to 
Box  6497,  Editor  &  Publisher. 

ASSISTANT  ADVERTISING  DIREQOR: 
The  Herald,  a  13,000  circulation  daily 
located  in  Jasper,  Indiana  is  seeking  an 
Assistant  Advertising  Director/ 
Sales  Manager  who  will  be  responsible 
for  day-to-doy  management  of  the  adver- 
tising  and  ad  composition  depart¬ 
ments  and  will  assist  in  coordinat¬ 
ing  all  facets  of  retail,  classi¬ 
fied,  and  national  advertising  sales 
and  service.  The  successful  candidate 
will  hove  a  minimum  of  five  years  experi¬ 
ence  in  newspaper  advertising  sales 
and  management.  A  thorough  know¬ 
ledge  of  desk-top  publishing  systems  is 
a  pus.  The  Herald  offers  an  array  of 
benefits,  including  life  and  health 
insurance,  retirement  plan.  Sec.  125 
cafeteria  plan,  and  a  smoke-free  work 
environment.  Send  resume,  including 
references  and  salary  history,  in 
confidence  to: 

Dan  E.  Rumbach,  co-publisher 

THE  HERALD 

PO  Box  31 

Jasper,  IN  47547-0031 

CLASSIFIED  ADVERTISING  MANAGER 
for  community  newspaper  group 
in  Zone  3.  We  require  strong  manage¬ 
ment  skills,  telemarketing  training 
ability  and  motivational  experience 
to  supervise  staff  of  15.  Proven  track 
record  and  outstanding  references  a 
must.  Send  salary  requirements  and 
resume  to  Box  6501,  Editor  & 
Publisher. 


ADVERTISING 


DISPLAY  MANAGER 
Metro  paper  and  highly  desirable  market 
seeks  individual  to  lead  all  ROP 
sales  efforts  and  to  assist  the  Adver¬ 
tising  Director  in  developing 
strategy  and  executing  the  plan  in  the 
emerging  revenue  marketplace. 

Must  be  highly  motivated  for  excellence 
in  professionalism  and  leadership 
style  and  able  to  think  and  act 
creatively. 

Degree  and  proven  success  in  soles/ 
marketing  management  are  required. 
Advanced  degree  helpful.  In  return  we 
will  offer  outstanding  compensation  and 
benefits  with  a  bright  future  for  personal 
and  professional  growth.  Send  resume  to 
Box  6486,  Editor  &  Publisher. 

An  Equal  Opportunity  Employer. 


NATIONAL 
CLASSIFIED 
TELEMARKETING 
SALES  MANAGER 

Dow  Jones  &  Co.,  Inc., 
publisher  of  the  Wall  Street 
Journal  business  news  and 
information,  has  an  immediate 
opening  for  a  National 
Classified  Telemarketing 
Sales  Manager  in  the 
Classified  Advertisement 
Department,  at  our  Dallas 
office. 

Responsibilities  will  include 
supervising  the  national 
classified  sales  staff  in  the 
processing  of  classified 
advertisements  and  insertion 
orders.  The  candidate  will 
also  assist  the  director  in 
establishing  work  schedules, 
implement  telemarketing 
sales  procedures,  and  train 
telephone  and  telemarketing 
staff.  In  addition,  they  will 
assist  in  managing  the  flow  of 
classified  pages  electronically. 

Prior  classified  telemarketing 
sales  experience  required. 
Previous  management  expe¬ 
rience  and  college  preferred. 

We  offer  a  competitive  salary; 
excellent  benefits  and  op¬ 
portunities  for  advancement.  If 
your  qualifications  meet  the 
requirements  of  the  position, 
please  mail  your  resume  to: 

Classified  Department 
Attn:  National  Classified 
Telemarketing  Sales  Director 
Dept.  MG-EP 

Dow  Jones  &  Co.,  Inc. 

1 233  Regal  Row 
Dallas,  TX  75247 

Equal  Opportunity  Employer 


ADVERTISING 


CLASSIFIED  ADVERTISING 
MANAGER 

The  Wichita  Eagle  (a  Knight-Ridder 
newspaper)  is  seeking  an  experienced 
advertising  manager  to  direct  our 
34-person  classified  advertising 
department.  Duties  include  supervi¬ 
sion  of  telemarketing,  outside  sales 
and  support  staff.  A  successful  candi¬ 
date  would  hove  a  proven  record  as  a 
staff  motivator  with  excellent  communi¬ 
cations  and  people  management  skills. 
Previous  classified  management  exper¬ 
ience  is  required. 

We  offer  an  excellent  salary  and  benefit 
package  and,  most  importantly,  the 
opportunity  to  advance. 

Please  send  resume  and  salary  history 
to; 

Human  Resources  Department 
The  Wichita  Eagle 
PO  Box  820 
Wichita,  KS  67201 

AN  EQUAL  OPPORTUNITY  EMPLOYER 

RETAIL  ADVERTISING  MANAGER 
COME  WEST! 

16K  PM  6-clay  E&P  Zone  8  operation 
invites  applications  for  this 
responsible  position.  Present  manager 
ill.  Not  a  distress  place;  congenial 
staff.  Tell  all  including  salary 
history.  Your  reply  will  be  held  in 
strictest  confidence.  Write;  Person¬ 
nel,  Box  6490,  Editor  &  Publisher. 

RETAIL  AD  MANAGER 
We  are  a  growing  family-owned  108 
year  old  daily  in  the  beautiful  Rogue 
Valley  of  Southern  Oregon.  We  are  seek¬ 
ing  a  talented  hands-on  sales  manager  ta 
lead  and  motivate  a  progressive  ad 
department  including  seven  salespeople 
and  a  MacIntoshJsased  production 
staff. 

The  successful  candidate  should  be 
experienced  in  newspaper  sales  and 
hove  knowledge  of  effective  newspaper 
design  along  with  strong  motivational 
skills  and  the  ability  to  train. 

If  you  are  looking  for  a  career  at  a 
quality  community  newspaper  utiliz¬ 
ing  state  of  the  oris  technology  and  an 
innovative  approach  to  sales,  please 
send  resume  and  salary  requirements  ta: 

Advertising  Director 
Gronis  Pass  Daily  Courier 
PO  Box  1468 
Grants  Pass,  OR  97526 

TEXAS  DAILY  IN  40,000  clr^la- 
tion  size  range  is  taking  applica¬ 
tion  for  an  Advertising  Director. 
Newspaper  is  located  in  a  growing 
morket.  Please  send  resume  and  salary 
requirements  to  Box  6475,  Editor  & 
Publisher. 

WE  ARE  LOOKING  FOR  good  people  to 
install,  train  and  support  our  clas¬ 
sified  and  display  advertising 
software  packages  for  the  Moclntosh. 
Must  be  a  self-starter  with  at  least  2 
years  experience  in  a  newspaper  ad¬ 
vertising  environment.  Experience  in 
bookkeeping  is  a  plus.  Macintosh  knowl¬ 
edge  helpful,  but  not  a  must. 

Send  resume  and  cover  letter  ta; 

Vickie  Bair 

Baseview  Products,  Inc. 

538  N.  Division 
Ann  Arbor,  Ml  48104212 


ACADEMIC 


DEPARTMENT  CHAIR 
JOURNAUSM/BROADCASTING 
Florida  International  University's 
accredited  School  of  Journalism  and 
Mass  Communication  seeks  a  chair  for 
its  newly  formed  Journalism/ 
Broadcast  Department  with  350  majors, 
to  begin  anytime  between  now  and  Au¬ 
gust  1994.  The  university,  named  one 
of  'America's  best  colleges'  by  U.S. 
News  and  Wodd  Report  for  the  past 
five  years,  is  a  flourishing  state  univer¬ 
sity  with  nearly  25,000  students  on  two 
campuses  in  Miami. 

Identified  as  a  program  of  emphasis  by 
the  university's  senior  administra¬ 
tion,  FlU's  fast-growing  school  of 
journalism  has  nearly  700  majors  on 
the  undergraduate  arid  master's  degree 
level,  and  is  housed  on  a  beautiful, 
uncrowded  campus  on  Biscayne  Boy.  The 
school  also  operates  the  Central  Ameri¬ 
can  Journalism  Program,  the  largest 
international  journalism  program  of 
its  kind,  to  train  journalists  in 
Central  America,  and  runs  the  Insti¬ 
tute  for  Public  Opinion  Research,  which 
conducts  massive  statewide  opinion 
polls.  Among  grants  attracted  by  facul- 
tv  during  1W2-93  were  $75,CXX)  from 
the  Freedom  Forum  and  $600,000  from 
the  Knight  Foundation  (for  a  3-year  pi¬ 
lot  project  in  the  teaching  of  writing). 
The  school  is  strongly  committed  to 
students  who  plan  serious  careers  in 
journalism,  and  it  stresses  teaching 
and  writing  excellence. 

The  individual  selected  for  this 
1 2-month,  associate-level  position 
should  hove  a  professional  record  of 
outstanding  achievement  and  a  minimum 
of  five  years  of  substantial  academic 
experience,  or  on  outstanding  record  of 
academic  experience  coupled  with 
substantial  professional  creden¬ 
tials;  and  will  also  show  a  strong 
desire  to  build  a  truly  great  program, 
a  willingness  to  innovate  and  the  abil¬ 
ity  ta  lead  a  faculty  of  strong-minded 
professionals,  especially  in  develop¬ 
ing  graduate  programs.  Knowledge  of 
Spanish  a  plus.  Ph.D.  preferred, 
master's  required.  Minorities  and 
women  especially  encouraged  to  apply. 
Salary  competitive.  Cover  letter,  resume, 
writing  samples,  evidence  of 
professional/ creative/ scholarly  work 
and  three  letters  of  recommendation  to: 
Kevin  Hall,  Chair,  Search  Committee, 
School  of  Journalism  and  Mass 
Communication,  Florida  Internation¬ 
al  University,  North  Miami  Campus, 
North  Miami,  FL  33181,  FAX:  (305) 
956-5203.  DEADUNE:  ^tember  16, 
1 993.  Florida  International  Univer¬ 
sity  is  an  equal  opportunity/equal 
access/affirmative  action  institution. 

ART/EDITORIAL 

COMPUTER  TRAINER:  Nationwide 
Computer  Training  firm  specializ¬ 
ing  in  newspapers  seeks  several  train¬ 
ers  experienced  in  electronic  publisfr 
ing  hardware  and  software.  Quark 
XPress,  Freehand,  Photoshop,  AP  Leaf 
Desk,  etc.  Must  hove  solid  understand¬ 
ing  of  electronic  publishing  process  and 
ability  to  train  others.  Daily  newspaper 
editing,  photo,  layout,  or  graphics 
experience  essential,  pagination  experi¬ 
ence  useful.  Travel  required,  attrac¬ 
tive  salary.  Resume,  list  of  software 
experience,  samples  of  computer-gener¬ 
ated  work,  salary  requirements  to  Box 
6498,  Editor  &  Publisher. 
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EDITORIAL 


EDITORIAL 


HELP  WANTED 


ART/GRAPHICS 


EDITORIAL 


CREATIVE  SERVICES  MANAGER. 
Position  open  for  a  working  manager  of  a 
small  art  deportment  that  serves  both 
news  and  advertising  departments.  Ex¬ 
perience  with  newspaper  ad  Icwouts, 
special  sections  and  news  fronts 
layouts  and  news  graphics  a  must. 
Candidate  must  be  equally  versatile 
with  computer  art  as  with  board  art. 
Candidate  needs  to  have  manage¬ 
ment  experience.  We  are  a  medium  size 
daily  paper  located  in  the  South  East. 
Company  offers  good  salary  and  ben¬ 
efit  package.  Send  resume  and  salary 
requirements  to  Box  6466,  Editor  & 
Publisher.  Zone  Chart  area  3. 

UNPAID~7nTERNSHIPS  available 
in  Editor  &  Publisher's  Graphics/ 
Art  Department.  Zone  2  applicants  only. 
Please  send  letters,  resumes  to  Box 
6089,  Editor  &  Publisher.  No  phone 
calls,  please. 

CIRCULATION 

13,000  DAILY  NEWSPAPER  with 
52,000  TMC  program  and  four  weeklies 
is  seeking  a  circulation  manager. 
College  town  and  core  market.  Salary 
commensurate  with  experience. 
Preference  to  skills  in  communication, 
promotion.  DSI  system  a  plus.  Send 
Resume  to  Bob  Shaffer,  Business 
Marxjger,  The  Alliance  Review,  40  S. 
Linden,  PO  Box  2180,  Alliance,  OH 
44601. 

37,000  plus  Texas  Daily  is  taking 
applications  for  a  Circulation 
Sales  &  promotion  Manager.  News¬ 
paper  is  located  in  a  growing  market. 
Please  send  resume  and  sabry  require¬ 
ments  to  Box  6480,  Editor  &  Publisher. 

CIRCULATION  FULFILLMENT 
MANAGER 

Top-quolity  poid-circulation  weekly 
newspaper  in  Washington,  DC  seeks  an 
articulate,  energetic,  customer-oriented 
manager  to  oversee  subscriber 
base  and  build  the  best  in-house 
bifillment  and  database  operation  in 
our  field.  Applicant  must  have  a 
passion  for  service  and  accurate,  on- 
time  delivery,  along  with  vision  to 
seek  out  new  areas  for  growth,  in  both 
print  and  on-line  media.  Extensive  cam- 
puter  background  necessary.  Experience 
in  accounting  and  with  audited  publica¬ 
tions  highly  desirable.  Competitive 
salary  with  excellent  performance 
bonus.  Top  benefits  package,  401 -K. 
Send  resume  and  salary  requirements 
to  Box  6500,  Editor  &  Publisner. 

HANDS-ON  CIRCULATION  MANAGER 
for  9,000  Mississippi  daily.  Salary 
$20,000  to  $25,000  plus  good  bene¬ 
fits.  Good  hunting,  fishing.  Tim  Kalich, 
Greenwood  Commonwealth,  (601 )  453- 
5312. 

SINGLE  COPY 

SALES  MANAGER 

The  Daily  Camera,  a  35,000 
daily/45,000  Sunday,  Knight- 
Ridder  newspaper  located  in  Boulder, 
CO  is  seeking  a  Single  Copy  Sales 
Manager.  Applicants  should  have  a 
proven  track  record  in  newspaper  sin¬ 
gle  copy  sales  and  have  manage- 
ment/supeivisory  experience.  Please 
send  your  resume  with  cover  letter,  in¬ 
cluding  salary  history  and  references  to 
Joseph  Knight,  Circulation  Director,  Daily 
Camera,  1048  PeaH  Street,  Boulder,  CO 
80302. 


2  CREATIVE  COPY  EDITORS  needed  for 
a  9  person  copy  desk  at  52,000  AM 
daily.  Competitive  pay  and  benefits 
package.  Excellent  location  and  quality 
of  life.  Send  resume,  samples  of  your 
best  work  to  Scott  Toole,  News  Editor, 
The  Express-Times,  PO  Box  391,  Eas¬ 
ton,  PA  18044-0391. 

30,000-circulation  Mon. -Sat.  news¬ 
paper  in  Salem,  Mass,  seeks  news 
editor  to  oversee  eight-person  copy  desk. 
Copy-editing  and  design  experience 
essential;  knowledge  of  pagination  (we 
are  currently  operating  with  Hastech 
system)  preferable;  experience  with 
Macintosh  and  AP  Leafdesk  would  be 
helpful.  Contact  Nelson  Benton,  ME, 
Salem  Evening  News,  155  Washington 
St.,  Salem,  MA  01970.  Tel.  (508) 
744-0600.  Fax  (508)  744-1010. 

AGGRESSIVE  GENERAL  ASSIGNMENT 
REPORTER  (or  50,000  circulation  daily 
in  western  Pennsylvania.  Send 
resume,  clips  and  salary  reguirements 
to  Box  6499,  Editor  &  Publisher. 

ASSISTANT  COPY  DESK  CHIEF 
needed  (or  mid-size  daily  newspaper  in 
West  Texas.  Experience  required.  Pagi¬ 
nation  and  graphics  experience  a  plus. 
Send  resumes  and  layout  samples  to 
Kim  Kirkham,  News  Editor,  The  Odessa 
American,  PO  Box  2952,  Odessa,  TX 
79760-2952. 

^SISTANT  FEATURES  EDITOR 

Chance  of  a  lifetime  for  energetic 
reporter  or  recent  grad  looking  to  break 
into  editing  on  some  of  the  best  beats 
in  journafism.  We're  a  60,000-cir- 
cufotion  Mondoy-Saturdoy  paper  in  the 
New  Jersey-New  York  metro  area  looking 
for  someone  to  oversee  pages  dedi¬ 
cated  to  entertainment,  kids,  religion, 
health  and  community.  While  we  see 
ourselves  as  a  community  paper,  we 
expect  candidates  to  be  idea  machines 
teetering  on  the  cutting  edge  of  culture 
and  sub-culture.  Excelfent  eye  for  copy 
reading  a  must.  Organization,  problem¬ 
solving  and  a  penchant  (or  detail  are 
high  on  our  checklist  of  qualities  we 
seek.  An  already  responsible  position, 
the  job  will  grow  with  the  right  person. 
Write  to  Box  6493,  Editor  &  Publisher. 

ASSISTANT  CITY  EDITOR 

Growing,  innovative  Gulf  Coast 
daily  ne^s  aggressive,  take-charge 
assistant  city  editor  to  help  with 
transition  to  universal  desk,  pagi¬ 
nation.  Some  writing  required.  3-5 
years  experience.  Knowledge  of  Mac¬ 
intosh  and  Quark  necessary.  Send  cover 
letter,  resume,  clips  to  Box  6507,  Editor 
&  Publisher. 

AWARD  WINNING  CHAIN  of  weekly 
newspapers  in  Queens,  NY  seeks  self¬ 
starter  to  report  local  news.  Great 
opportunity  in  metro  newspaper  envi¬ 
ronment.  Send  resume  and  clips  to  Ste¬ 
ven  Blank,  Queens  Publishing  Corp., 
4102  Bell  Boulevard,  Bayside,  NY 
11361. 

COPY  EDITOR  —  Thoughtful,  level¬ 
headed  perfectionist  needed  to  help  edit 
and  manage  newsroom  of  Pulitzer-win¬ 
ning  30,000  daily.  Cutting-edge 
technalogy.  Write  Jim  Kevlin,  Editor,  The 
REPUBUCAN,  Box  209,  Pottsville  PA 
17901. 


BOOK  ACQUISITION  EDITOR 
Kalmboch  Publishing  Co.  is  seeking  a 
Book  Acquisition  Editor  to  assist 
in  the  development  of  its  Greenberg  foy 
train  collector  guides  and  hobby  books 
for  toy  train  operators.  This  posi¬ 
tion  requires  substantial  knowledge  of 
toy  trains  and  a  demonstrated  record  of 
success  in  creative  or  technical 
writing  and  copy  editing.  Word 
processing  experience  is  also 
required;  Macintosh  familiarity 
preferred.  Our  smoke-free  corporate 
office  is  located  in  a  beautiful  suburb 
of  Milwaukee,  Wl.  We  offer  an  excellent 
benefit  package  which  includes  401 K, 
profit  sharing,  and  relocation 
assistance.  Qualified  candidates 
should  submit  a  resume  and  cover  letter 
detailing  hobby  interests  and  salary 
requirements  to:  Human  Resources, 
Dept.  GPC-2,  KAIMBACH  PUBLISHING 
CO.,  21027  Crossroads  Circle,  PO 
Box  1612,  Waukesha,  Wl  53187.  EOE 
M/F. 

CITY  DESK  EDITOR 

We  need  an  editor  to  handle  local  copy 
and  anchor  a  City  Desk-Copy  Desk 
complex  on  a  45,000  daily  in  Northwest 
Missouri.  Three  years  editing  experi¬ 
ence  minimum.  Send  resume  with  letter 
outlining  your  strengths,  local  news 
philosof^y  and  references  to  George  J. 
Lockwood,  Executive  Editor,  News- 
Press,  St.  Joseph,  MO  64502. 

COPY  EDITOR  sought  by  aggressive, 
fast-paced  Zone  2  doily.  Must  have 
ability  to  write  headlines  that  sing 
and  edit  copy  in  conformance  with  AP 
style.  Resume,  clips  to  Box  6435, 
Editor  &  Publisher. 

COPY  EDITOR  that  excels  in  headlines, 
design  and  editing  wanted  at  The 
Daily  Item  in  Sunbury,  PA.  2  years 
experience  on  daily  preferred. 

GENERAL  ASSIGNMENT  REPORTER  for 
community  bureau  coverage.  Daily 
experience  preferred.  Successful  candi¬ 
date  will  hove  a  passion  for  local  news 
coverage  and  know  how  to  translate  local 
trends  into  regional  stories  of 
interest. 

PHOTOGRAPHER  to  cover  four-county 
region.  Strong  in  sports.  Doily  experi¬ 
ence  preferred. 

Send  resume,  clips  for  the  above  posi¬ 
tions  to  Editorial  Search  Committee, 
The  Daily  Item,  200  Market  St., 
Sunbury,  PA  17801. 

COPY/lAYOUT  EDITOR 
Versatile,  creative  copy  editor  sought 
for  fast-paced  desk  at  60,000  circula¬ 
tion  New  Jersey-New  York  metro  area 
daily.  Strong  background  in  handling 
local  news  and  lifestyle  copy  and  writ¬ 
ing  accurate,  lively  headlines  is 
essential.  Applicants  must  show  an 
ability  to  design  pages  on  deadline, 
and  be  able  to  step  into  any  desk  slot. 
Opportunity  for  advancement.  Send 
resume  and  tear  sheets  to  Box  6478, 
Editor  &  Publisher. 

GOVERNMENT  AFFAIRS  REPORTER 
sought  for  top  Washington  state  weekly 
in  seaside  town.  Spot  news,  photo 
skills  helpful.  We  want  the  best.  Send 
letter,  resume,  clips  to:  Scott 
Wilson,  Editor,  Port  Townsend  Leader, 
PO  Box  552,  Port  Townsend,  WA 
98368. 


DEPUTY  FEATURES  EDITOR 
Creative  self-starter  skilled  in 
attracting  "at  risk"  readers.  Help 
design  new  features  and  keep  the  de¬ 
partment  running  smoothly.  Requires  ex¬ 
cellent  supervisory,  editing  and  page  de¬ 
sign  skills.  Send  resume,  tear  weets, 
statement  of  features/entertainment 
section  philosophy  to:  Susan  Miller, 
President  &  Editor,  The  Monterey  Coun¬ 
ty  Herald,  PO  Box  271 ,  Monterey,  CA 
93942. 

DESIGN  EDITOR 

The  Standard-Examiner,  a  growing, 
aggressive  58,000-circufation  daily 
in  Ogden,  Utah,  seeks  an  Sll 
experienced  design  journalist  to  help 
coordinate  its  immediate  evolution 
to  pagination  and  take  charge  of  design 
and  copy  editing  operations.  Leader¬ 
ship,  management  skills  and  ability 
to  orgonize  doily  presentation  of 
story,  photo  art  and  graphic  elements 
are  musts.  Send  resume  and  work  som- 
ples  to  Mark  Shenefelt,  City  Editor, 
Standard-Examiner,  PO  Box  951, 
Ogden,  UT  84402. 

EDITOR  at  Aspen  (CO)  Daily  News.  The 
top  writing-editing-leadership  post. 
Enterprise/investigative  background 
preferred.  (415)  777-3356.  8-11  am 
PDT  or  PO  Box  DD,  Aspen,  CO  81612. 

EDITOR 

Come  to  work  (or  Council  Bluffs,  Iowa. 
Deliver  the  news  (all  of  it)  to  this 
southwest  Iowa  Community  everyday 
Sunday-Saturday.  Deliver  it  fresh 
with  clarity  and  readability.  Design  it 
(or  sharpness  and  impact  and  (or  use¬ 
fulness  by  ALL  of  our  readers.  Work  for 
our  Reporters  and  Photographers  to 
make  them  better.  Work  with  our  Editors 
to  make  this  possible.  Come  to  work  for 
Council  Bluffs  as  Managing  Editor  of 
The  Daily  Nonpareil  and  help  us  de¬ 
liver  what  every  community  wants  and 
deserves.  A  great  community  newspo- 
per.  Send  Resume  to:  Joseph  Craig,  The 
Daily  Nonpareil,  117  Pearl  Street, 
Council  Bluffs,  lA  51503. 

EDITORIAL  PAGE  EDITOR 
The  Mail  Tribune,  a  30,000  circula¬ 
tion  doily  newspaper  in  southern  Ore¬ 
gon,  seeks  an  editor  to  carry  on  a  tradi¬ 
tion  of  excellence  in  writing  editor¬ 
ials  and  providing  a  forum  for  voices 
from  throughout  our  communities  and  the 
nation.  Responsible  for  all  aspects  of 
the  editorial  and  op-edit  pages  and 
serves  as  a  member  of  the  newsroom's 
top  management  team.  Minimum  eight 
years  experience,  with  some  opinion 
writing  background  preferred.  Send 
cover  letter,  resume  arid  clips  to:  Gina 
Meyer,  Human  Resources  Director,  The 
Mail  Tribune,  PO  Box  1 1 08,  Medford, 
OR  97501 .  Deadline:  Sept.  1 5. 

ENTRY  TO  SENIOR  JOBS  in  Joumal- 
ism,  writing.  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positians).  Full¬ 
time,  temporary,  internships  and  free¬ 
lance.  For  free  newsletter  call  (310) 
326-2661. 

EXPERIENCED  EDITOR  to  edit  award 
winning  small  daily  newspaper  in 
Arkansas.  Must  hove  Macintosh/Quark, 
pagination  experience,  a  successful 
track  record,  and  able  to  lead  news  team. 
Competitive  salary,  benefits  package. 
Send  resume',  clippings,  cover  letter 
to;  David  Mosesso,  Paragould  Daily 
Press,  PO  Box  38,  Paragould,  AR 
72451 . 
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EDITORIAL  WRITER:  The  Capital 
Times,  a  locally-owned  daily  newspaper 
in  Madison,  Wisconsin,  is  look¬ 
ing  for  an  assistant  editorial  page 
editor.  Our  editorial  philosophy 
grows  out  of  Wisconsin's  Progres¬ 
sive  tradition  and  is  on  the  liberal 
side  of  contemporary  politics.  Our 
editorial  section  is  a  two-person 
operation,  so  this  job  involves  the 
whole  range  of  editorial  page  functions, 
including  writing  and  layout.  We  are 
looking  for  someone  who  has  at  least  two 
years  experience  in  newspaper  or  public 
affairs  work,  with  some  past  opinion¬ 
writing  experience  preferred.  Please 
send  a  resume,  opinion-writing  samples, 
references  and  a  cover  letter  briefly 
describing  what  qualities  you  would 
bring  to  our  editorial  section.  The 
application  deadline  is  Sept.  15, 
1993.  Contact:  Phil  Haslanger,  Asso¬ 
ciate  Editor,  The  Capitol  Times,  PO 
Box  8060,  Madison,  Wl  53708. 

EDITORS  &  WRITERS  WANTED^ 
Monthly  bulletin  lists  200-)-  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  PO  Box 
40550,  5136  MacArthur,  Washington, 

DC  20016;  (703)  506-4400. 

EoffOR 

The  L.A.  WEEKLY,  the  nation's  largest 
circulation  urban  newsweekly,  is 
recruiting  far  the  position  of  editor. 
We're  seeking  an  adventurous,  progres¬ 
sive  individual.  Minimum  3  years 
experience  as  an  editor  at  a  metropoli¬ 
tan  newsweekly  desirable.  Minimum  3 
years  experience  as  an  editor  in  the 
publishing  industry  required.  Alter¬ 
native  journalism  highly  desirable. 
Broad  knowledge  of  the  arts,  news, 
culture  and  politics  required.  Effective 
supervisory  experience  required.  We  j  ' 
offer  an  environment  that  is  friendly  and  ' 
non-corporate.  For  consideration  please  ' 
submit  your  resume,  including  salary  ' 
history  &  requirements,  and  references  ^ 
to:  L.A.  WEEKLY,  Attn:  Administra- 
Hon,  PO  Box  29905,  L.A.,  CA  90029. 

No  phone  calls,  please.  We  are  an  EOE 
employer  and  encourage  diversity  in  our  , 
work  force. 

FEATURES  EDITOR 

Gannett's  first  newspaper  (35,000 
daily/50,000  Sunday),  in  scenic, 
family-oriented  Finger  Lakes  area  of 
Upstate  New  York,  seeks  a  creative 
editor  who  can  bring  excitement  to  a 
features  section.  This  is  a  hands-on 
position  that  involves  planning, 
assigning,  editing  and  designing. 
Supervisory  experience  on  a  daily 
features  section  is  essential.  Send 
resume  and  a  recent  week's  features 
sections  to  Charles  Nutt,  Editor, 
Star-Gazette,  201  Baldwin  St.,  Elmira, 

NY  14901.  The  Star-Gazette  and  Gan¬ 
nett  are  equal  opportunity  employers. 

JOB  SHARING  —  COPY  EDITOR 
Knight-Ridder  Financial  News  seeks  a 
copy  editor  who  will  edit  and  rewrite 
financial,  commodity  and  exchange 
stories  3  days  a  week  in  a  job  sharing 
program.  Applicants  should  have  3-5 
years  news  editing  experience.  Send 
resume  (no  clips)  to  copy  chief,  Knight- 
Ridder  Financial  News,  30  S.  Wa«er 
Dr.,  Suite  1200,  Chicago,  IL 
60606. 

Editorfi?Publisher  •  August  28,  1993 


FITNESS  EDITOR 

Leading  publisher  of  health  and  fitness 
books  is  seeking  an  editor  for 
running,  bicycling  and  general  fitness 
books.  Must  hove  a  background  in  writ¬ 
ing  and  at  least  3  years  editing  experi¬ 
ence.  Basic  knowledge  of  and  interest 
in  fitness  and  sports  desired. 
Duties  include  acquiring  fitness 
titles,  working  with  authors,  line  and 
content  editing,  and  overseeing 
projects  and  meet  tight  deadlines. 
Must  be  willing  to  refocate.  Benefits 
include  free  fitness  center  and  runnir)g 
track,  subsidized  cafeterias,  401 K 
plan,  medical  and  dental  plan,  child 
care,  organized  activities  network 
and  much  more.  Situated  within  two 
hours  to  both  Manhattan  and  Philadel¬ 
phia.  Send  resume  to: 

Personnel  Department 
Rodale  Press,  Inc. 

33  E  Minor  Street 
Emmaus,  PA  18098 


GREAT  OPPORTUNITY 
FOR  JOURNALIST! 

This  is  the  perfect  opportunity  far  an 
intelligent,  serious  journalist  to 
move  from  general  business  writing  to 
hard-hitting  news  and  analysis  of  the 
most  political  and  economically 
volatile  industry  in  the  world.  An 
internationally  respected  oil  indus¬ 
try  publishing  group  in  Houston  is 
looking  to  fill  a  position  for 
Senior  Journalist.  Requirements 
include  a  minimum  of  five  years  at 
general  business  reporting  or  editing. 
We  will  train  you  extensively  in  oil 
industry  economics.  We  are  a  growing 
company  and  offer  full  medical,  dental 
and  life.  We  will  pay  salary  commensu¬ 
rate  with  experience  and  industry.  Send 
resume,  salary  history,  portfolio  of 
business  articles  to  Box  218476, 
Houston,  TX  77218-8476. 

lEG  SPONSORSHIP  REPORT,  the 
woHd's  foremost  event  marketing  publi¬ 
cation,  seeks  experienced,  aggressive 
reporter.  We  pay  top  dollar  for  the  busi¬ 
ness  reporting  skills  and  vision 
needed  to  lead  our  biweekly  newsletter  to 
the  next  level.  Send  resume,  clips,  refer¬ 
ences  and  salary  requirements  to 
Editorial  Director,  lEG,  213  W. 
Institute  Pi.,  #303,  Chicago,  IL 
60610. 

MANAGING  EDITOR  FOR  6-day 
12,000  PM  in  Zone  5.  Writing,  edit¬ 
ing,  and  layout  skills  required  for 
this  newsroom  team  ployer/leoder  posi¬ 
tion.  Reply  with  resume  to  Wes  Rowe, 
The  Courier-Times,  PO  Box  369,  New 
Castle,  IN  47362.  No  phone  calls. 

REPORTER  —  Serious  journalist  with 
commitment  to  fairness,  balance,  needed 
to  cover  challenging  city  hall  beat  on 
Pulitzer-winning  30,000  daily. 
Opportunity  far  in-depth  work.  Write 
Jim  Kevlin,  Editor,  The  REPUBLI¬ 
CAN,  Box  209,  Pottsville  PA  17901. 

REPORTER  far  growing  award-winning 
daily  in  New  York's  Finger  Lakes 
Region.  Superior  writing  skills, 
experience/strong  internship  a  must. 
Send  resume,  clips,  references  to  Bob 
Matson,  The  Daily  Messenger,  73  Buffa¬ 
lo  St.,  Canandaigua,  NY  14424. 


MANAGING  EDITOR/REPORTING  PHOTO  EDITOR 

The  Portland  Press  Herald  and  Maine 

Sunday  Telegram  hove  an  opportunity  Our  photo  editor  just  got  swallo\ved  up 
for  an  editor  with  well-developed  news  by  a  bigger  fish.  We  need  a  top-flight 
coverage  skills  and  the  ability  to  direct  professional  vrho  can  leod  our  staff  of 
and  inspire  an  award-winning  staff  of  nine  in  the  coveroge  of  an  exciting  and 
reporters  and  assignment  editors.  The  newsy  Big  Ten  college  town.  We  are  a 
successful  candicfote  will  work  as  Nikon-M«lntosh-Leaf  operation  where 
port  of  a  team  that  irKludes  the  editor  leadership  by  example  and  interaction 
and  the  managing  editar/operations.  with  all  departments  throughout  the 
We  have  been  a  New  England  building  are  vital  roles  far  our  new 
Newspaper  of  the  Year  three  years  in  photo  editor.  Previous  supervisory 

experience  a  must.  Send  resume,  per¬ 
sonal  porflolio  and  examples  of  pro¬ 
jects  you  hove  edited  by  Sept.  10  to: 

Ed  Petykiewicz,  Editor 
The  Ann  Arbor  News 
PO  Box  1147 

Ann  Arbor,  Ml  48106-1147 
^PORTER 

Knight-Ridder  newspaper  seeks  a  re¬ 
porter  far  its  Auburn,  Ala.  bureau. 
Looking  far  an  aggressive  reporter  with 
at  least  4  years  ot  experience  on  a  daily 
newspaper.  Send  letter  and  resume  to 
David  Dykes,  Metro  Editor,  Columbus 
Ledger  Enquirer,  PO  Box  711, 
Columbus,  GA  31902-0711. 

SLOT/LAYOUT  EDITOR 

The  Miami  Daily  Business  Review 
seeks  an  editor  to  draw  pages  and  super¬ 
vise  a  five-person  copy  desk.  The  abil¬ 
ity  to  design  vibrant  layouts  and  exer¬ 
cise  deft  management  is  a  must.  The 
Daily  Business  Review  is  a  scrappy 
five-day-week  tabloid  with  a  reputation 
for  ambitious,  quality  journalism. 

II  ,  r  Reply  to  Lynne,  Miami  Daily  Busi- 
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ing.  ExperierKed  reporters  only.  SPORTS  EDITOR 

letitive  salary.  Please  send  Are  you  a  creative,  high-energy,  detail- 

e  and  clips  to:  Dan  Perreten;  oriented  editor  with  supervisory  experi- 

'  City  Times;  970  W.  Montana;  ence  on  a  daily  sports  section? 
JO,  IL  60614.  Gannett's  first  newspaper  (AM,  35,000 

NiGFfrlDITOR  daily/50,000  Sunday),  in  scenic 

.  tamny’oriented  Finqer  Lakes  area  of 

oom  manoqemenf  experierKe  re-  '  k,  w  j  ^  i  l 

iiLJz:  ij  i  z  Upstate  New  York,  seeks  an  editor  who 

1.  Job  duties  include  page  layout,  i  ^  j  z-  z  j  j.  zL  l  i 
j.^  .A  •  ^  ^  'z-  nas  demonstrated  that  he  or  she  knows 

editing  with  pagination  system,  i  z..  z  zL  l  z  z  £  z_£t- 

®  zL  I_  L  D'li  bow  to  get  the  best  out  of  every  statter 
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.,  Editor,  The  Mesabi  Daily  News,  “I 

«  956,  Virginia,  MN  55792. 

_ 1 _ ? _ 1 _ teams,  auto  racing.  Class  A  baseball 

4P  TOP  1 0  sports  section  needs  a  and  college  hockey  are  our  key  sports, 
re  person  who  can  continue  the  Send  your  resume  and  a  recent  week's 
in's  rapid  improvement  in  a  sports  sections  to  Chades  Nutt,  Editor, 
hungry  town.  Our  new  assistant  Star-Gazette,  201  Baldwin  St.,  Elmi- 
editor  will  be  able  to  motivate  ra,  NY  14901.  The  Star-Gazette  and 
ers  and  editors,  take  charge  of  Gannett  are  equal  opportunity 
coverage  and  encourage  the  little  employers, 
that  make  the  section  wiine  daily.  civ~.dtc  crtir^ 

j  i*!  ♦.  ,  !•  OiNi/K  1 0  CL/I  I  v»/K 

sounds  like  you,  write  to  Charlie 

r,  PO  Box  4818,  Syracuse,  NY  Dispatch/Sundoy  News,  40K 

-J - PM/90K  S  in  southcentral  PA,  seeks  a 

RTER  —  Capital  city  newspaper  in  sports  editor  with  a  vision  for  all  a 
2  seeks  an  issues-oriented  repor-  PM  sports  section  can  be,  a  passion  for 
r  one  of  its  legislature  beats.  The  preps,  and  a  belief  in  coaching  in  the 
ssful  candidate  will  have  at  office  as  well  as  on  the  field.  Send 
Iwo  years'  experiecKe  at  a  daily  copies  of  your  current  section,  resume, 
xiper  and  thrive  in  a  fast-paced  and  letter  on  how  to  reach  readers  18 
mment.  Send  letter,  resume,  refer-  hours  after  the  game  to:  Deena  Gross, 
and  6  clips  to  Box  6505,  Editor  Managing  Editor,  The  York  Dispatch, 
disher.  PO  Box  2807,  York,  PA  17405. 
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Respond  to  Director  of  Human  Resour¬ 
ces,  The  Portland  Newspapers,  Box 
14^,  Portland,  AiAaine  04101. 

NEWS  EDITOR  with  strang  editing 
and  supervisory  skills  to  lead 
eight-persan  copy  desk  at  Knight- 
Ridder  daily.  Send  resume  and 
samples  to  Managing  Editor,  The  News, 
33  SE  Third,  St.,  Boca  Raton,  Fla. 
33432. 

NEWS  LAYOUT/COPY  EDITORS  need- 
ed  at  suburban  Metro  near  NYC  (cir- 
culatian  210,179  Sunday;  166,083 
daily).  Strong  editing,  layout  and 
headline-writing  skills  required; 
pagination  a  plus.  Minimum  one  year 
experience.  An  equal  opportunity  em¬ 
ployer.  Send  resume/clips  to  Laura 
Schwed,  Assistant  Managing  Editor, 
Gannett  Suburban  Newspapers,  1 
Gannett  Drive,  White  Plains,  NY  1 0^4. 

NEWS~REPORTER:Windy  CflyT  Times, 
Chicago's  award-winning  gay  and 
lesbian  newsweekly,  is  looking  for  a 
full-time  news  reporter.  The  position 
involves  covering  all  aspects  af 
Chicago's  gay  community,  from  city 
politics  to  in-depth  investigative 
reporting.  ExperierKed  reporters  only. 
Competitive  salary.  Please  send 
resume  and  clips  to:  Dan  Perreten; 
Windy  City  Times;  970  W.  Montana; 
Chicago,  IL  60614. 

NIGFfT  EDITOR 

Newsroom  management  experierKe  re¬ 
quired.  Job  duties  include  page  layout, 
copy  editing  with  pagination  system. 
Send  resume  with  references  to  Bill 
Hanna,  Editor,  The  Mesabi  Daily  News, 
PO  Box  956,  Virginia,  MN  55792. 

OUR  AP  TOP  1 0  sports  section  needs  a 
creative  person  who  can  continue  the 
section's  rapid  improvement  in  a 
sports  hungry  town.  Our  new  assistant 
sports  editor  will  be  able  to  motivate 
reporters  and  editors,  take  charge  of 
news  coverage  and  encourage  the  little 
things  that  make  the  section  ^ine  daily. 
If  that  sounds  like  you,  write  to  Charlie 
Hickey,  PO  Box  4818,  Syracuse,  NY 
13221. 

REPORTER  —  Capital  city  newspaper  in 
Zone  2  seeks  an  issues-oriented  repor¬ 
ter  for  one  of  its  legislature  beats.  The 
successful  candidate  will  have  at 
least  Iwo  years'  experierKe  at  a  daily 
newspaper  and  thrive  in  a  fast-paced 
environment.  Send  letter,  resume,  refer¬ 
ences  and  6  clips  to  Box  6505,  Editor 
&  Publisher. 


MAILROOM 


PRESSROOM 


HELP  WANTED 


EDITORIAL 


SPORTS  lAYOUT  EDITOR 

Qualified  candidates  must  hove  color 
experience  at  a  medium  to  major  daily 
newspaper.  Experience  on  a  Sports  Desk 
is  essential.  E.O.E.  M/F/Vet/Disabled. 
Send  resume  and  clips  to  Box  6394, 
Editor  &  Publisher. 

SPORTS  DESK 

Fulltime  for  Midwest  Mon-Saturday 
daily.  Previous  editing,  layout  and 
headline  experience  helpful.  Good  start¬ 
ing  salary  plus  benefits.  Send  resume 
and  clips  to  Joyce  McCullough,  News- 
Tribune,  426  Second  Street,  LaSalle, 
IL  61301  M/F  EOE. 


We're  looking  for  a  copy  editor  (or  the 
night  desk  of  a  125,000-circulation 
daily  In  the  Blue  Ridge  Mountains 
area  of  Southwest  Virginia.  We  want 
someone  who  can  work  collaboratively 
with  editors  and  reporters,  who  has  good 
layout  skills,  and  who  can  edit  local 
and  wire  copy.  Macintosh  experience  will 
be  considered  a  plus.  We  boast  a 
moderate  climate,  low  cost  of  living 
and  a  newspaper  that  is  among  the  lop  1 0 
in  metro  penetration.  Send  resume, 
clips,  tear  sheets  of  layouts,  and  twa- 
poge  autobiography  to  the  managing 
editor,  Roanoke  Times  &  World  News, 
PO  Box  2491 ,  Roanoke,  VA  24010.  An 
equal  opportunity  employer. 

The  trouble  with  life  is  that  there  are  so 
many  beautiful  women-and  so  little 
time. 

John  Barrymore 


_ EDITORIAL _ 

WRITER/ ANALYST  —  The  Ackerman 
Group,  the  country's  premier  terrorism 
and  political-stability,  risk-analysis  ser¬ 
vice,  is  expanding  and  seeks  the  right 
seasoned  pro.  Applicants  should  have 
a  brood  knowled^  of  woHd  affairs, 
preferably  experience  as  a  foreign  cor¬ 
respondent.  Writing  and  analytical  skills 
a  must,  Russian/East  European  or  Latin 
American  experience  (and  Spanish 
language)  a  major  plus.  Salary 
$60, 000-plus,  depending  on  skills 
and  experience.  Resume  and  writing 
samples  to;  The  Ackerman  Group,  1 666 
Kennedy  Causeway,  Suite  700,  Miami 
Beach,  FL  33141. 

MARKETING 


MAILER  FOR  LEAD  POSITION  at 
small  Seattle  daily.  Weeknights, 
5-11:30.  Set  up,  operate,  maintain 
Kirk-Rudy  inserter  and  Labeler.  2nd 
Class  postal  form  preparation.  Previ¬ 
ous  experience  required.  Job  opens  late 
Sept.  Resume  and  Salary  requirements 
to  DJC  Mailer,  Box  1 1 050,  Seattle, 
WA  98111.  EEO. 

PHOTOGRAPHY 

PHOTO  DEPARTMENT  MANAGER 
South  Texas'  leading  metropolitan 
newspaper  seeks  an  aggressive,  experi¬ 
enced  manager  for  its  award-winning 
18-member  photo  staff.  At  least  five 
years  experience  on  metropolitan 
newspaper  desired.  Should  be  well- 
versed  in  new  technology.  Resumes 
should  be  sent  to  Jay  Rogers,  Assistant 
Managing  Editor,  San  Antonio  Express- 
News,  PO  Box  2171,  San  Antonio  TX 
78297-2171,  no  later  than  Sept.  20. 

PRESSROOM 

PRESS  ROOM  MANAGER 

The  Dominion  Post,  a  7-dciy  morning 
publication,  in  Morgantown,  West 
Virginia  is  seeking  an  experienced 
manager  for  its  Press  Room  operations. 

Qualified  applicants  should  have 
5-10  years  offset  experience  on  Goss 
Urbanite  Presses,  managerial  experi¬ 
ence,  including  quality  control  and 
preventative  maintenance,  along  with 
people  skills  is  essential. 

This  position  reports  directly  to  the 
Production  Director. 

We  offer  a  competitive  salary.  Insur¬ 
ance,  pension  and  excellent  working 
environment  in  a  growing  community. 
Please  send  cover  letter,  resume,  salary 
history  and  salary  requirements  to: 

Ms.  Sharon  Mersing 
Personnel 

1251  Earl  L.  Core  Rd. 

Morgantown,  WV  26506-5896 

An  Equal  Opportunity  Employer 

PUBUC  RELATIONS 


ASSISTANT  PRESS  FOREMAN 
16,000  Daily  newspaper  in  central 
Illinois  seeks  highly  motivated 
person  with  Goss  Urbanite  daily  news¬ 
paper  backgraund.  Cameraroom  - 
Plateroom  -  Pressroom  -  Handling 
Newsprint.  Must  know  4-Color  stripping, 
plate  making  and  be  able  to  produce 
top  quality  4-Color.  Will  consider  Goss 
Community  experienced  person.  Great 
opportunity  for  right  person. 

Send  resume  to: 

PEKIN  DAILY  TIMES 
c/o  Bill  McClard 

PO  Box  430 
Pekin,  IL  61555 

PRESS/CAMERA  SUPERVISOR  needed 
for  10,000  daily  in  Zone  7.  Must  be 
experienced  operator  and  hove  good 
mechanical/repair  skills.  Hands-on 
position  where  you  will  do  it  all  and 
teach  others.  Salary  plus  good  bonus 
program  tied  to  waste  control  and 
productivity.  Serious  inquiries 
only;  immediate  opening.  Send  resume, 
references  and  wage  expectations  to 
Box  6494,  Editor  &  Publisher. 

PRESSROOM  SUPERINTENDENT 
Hands-on  supervisor  in  a  7  1/2  unit 
Urbanite  operation,  producing  a 
16-17,000  AM  7-day  newspaper  with 
commercial  printing.  Must  have  a  proven 
background  in  quality  reproduction 
and  maintenance.  Send  resume  to: 
Production  Director,  Portsmouth  Herald, 

1 1 1  Maplewocxl  Ave.,  Portsmouth,  NH 
03801. 

THE  YUMA  DAILY  SUN,  a  daily  news- 
paper  with  22,000-^  circulation,  is 
accepting  applications  for  a  pressman 
experienced  in  offset  printing.  Abili¬ 
ties  required  in  platemaking,  regis¬ 
tering  negatives  and  process  color. 
Must  be  able  to  work  nights  and  vreek- 
ends.  Excellent  benefits.  Submit  resume 
to  Personnel  Dept.,  The  Yuma  Daily  Sun, 
PO  Box  271 ,  Yuma,  AZ  85366.  EOE. 

PROMOTION 

PROMOTION  MANAGER  position 
available  with  leading  New  York  area 
trade  magazine.  You  will  be  involved  in 
the  creation  of  sales  presentations, 
brochures,  media  kits,  direct  mail 
promotions,  and  special  section 
soles  materials. 

A  minimum  of  3-5  years  of  newspaper, 
magazine,  or  ad  agency  experience 
required.  Strong  writing  skills  and 
a  good  eye  lor  design.  A  position  where 
you  can  make  a  difference.  Box  6489, 
Editor  &  Publisher. 

SALES 

SALES 

Move  to  sunny  Albuquerque 

A  weekly  180,000  circulation.  Alter¬ 
nate  Delivery  Service  seeking  sales 
professionals  to  sell  ROP-Print  & 
Deliver  &  Reprint  distribution  Send 
resume/salary  requirements: 

NEWS  EXPRESS 
3738  HAWKINS  NE  SUITE  B 
ALBUQUERQUE,  NM  87109 
or  Fax  to:  (505)  344-9024 
It  is  familiarity  with  life  that  makes  time 
speed  quickly.  When  every  day  is  a 
step  in  the  unknown,  as  for  children,  the 
days  are  long  with  gathering  of 
experience. 

George  Gissing 


TEXAS  DAILY  is  taking  applica¬ 
tions  for  Editor  for  our  planned  Span¬ 
ish  Language  Weekly.  Must  be  capable 
af  translation,  layout  and  editing  of  new 
product.  Small  staff  to  start.  Newspa¬ 
per  is  located  in  a  growing  market. 
Please  send  resume  and  salary  require¬ 
ments  to  Box  6479,  Editor  &  Publisher. 


THE  ALTERNATIVE  newsweekly  of  Fair- 
field  and  Westchester  counties  seeks 
an  experienced  editor  to  deliver 
cutting-edge  entertainment  coverage 
and  in-your-face  investigative  journal¬ 
ism  to  suburban  New  York.  Must  be  able 
to  manage  a  small  staff  and  an  even 
smaller  budget,  to  plan,  vrrite  and  copy 
edit.  Ideal  candidate  will  be  a  crass  be¬ 
tween  Allen  and  Ruth  Bader  Ginsberg. 
As  one  of  five  Advocate  newspapers  we 
offer  a  competitive  salary  and  benefits 
package.  Send  resume  and  vrriting  sam¬ 
ple  to:  Lawrence  Gibbons,  Publisher,  Tne 
Weekly,  1 80  Post  Road  East,  Westport, 

a  06880. 


UNPAID  INTERNSHIPS  available 
immediately  in  Editor  &  Publisher's 
Research  Department.  Zone  2 
applicants  only.  Send  letters,  resumes 
to  6089,  Editor  &  Publisher.  No  phone 
calls,  please. 


WANTED:  D.C.-or  NYC-based,  full¬ 
time  reporter  to  cover  multimedia 
applications  in  the  global  telecommu¬ 
nications  business  for  weekly  TV  news 
magazine.  Excellent  knowledge  of  com¬ 
puter,  TV  and  cable  required;  financial, 
techrxjlogy  knowledge  a  plus.  3-5  years 
newspaper  and/or  news  weekly  back¬ 
ground  preferable.  Send  resume/raw 
copy  samples/clips/ references  to  Box 
6482,  Editor  &  Publisher. 


MID  SIZE  TEXAS  DAILY  is  taking 
applications  for  a  Marketing/ 
Promotion  Manager.  Newspaper  is 
located  in  a  growing  market.  Please 
send  resume  and  salary  requirements  to 
Box  6481,  Editor  &  Publisher. 


MARKETING  DIRECTOR:  advanced 
degree  is  preferred  for  this  newly  created 
director  level  position  at  N.J.'s 
fastest  growing  daily  newspaper.  The 
person  we  seek  will  effectively  direct 
marketing  resources  towards  achieving 
corporate  strategic  initiatives. 
Our  diversified  newspaper  and  broad¬ 
cast  properties  will  challenge  the 
right  candidate  to  demonstrate 
initiative  and  creativity  in  furth¬ 
ering  grovrth  and  setting  the  pace  far 
increased  avenues  of  revenue.  Minimum 
1 0  years  related  experience  with  at  least 
5  years  in  management  capacity  may 
qualify  you  as  the  leader  of  our  market¬ 
ing  team.  Only  those  candidates  with 
multi-dimensional  marketing  back¬ 
grounds  will  be  considered.  Strong 
knowledge  of  media  resources  is 
requirecf  as  are  demonstrated 
interpersonal/leadership  skills.  Send  re¬ 
sume  and  cover  letter,  including 
salary  requirements  to  Box  6508, 
Editor  &  Publisher. 


PUBUC  RELATIONS 


PUBLIC  INFORMATION  SPECIALIST 


win  primarily  writa  news  ralaasea  and  aiUdea  baaad  on  RAND 
reaearch  ac^vltiea  and  davalopmanta.  Alao  develop  doae 
relatlonahipa  with  RAND  reaearch  ataff  and  monitor  work  In 
progreaa  for  material  uaeful  to  the  media;  maintain  contact  with 
the  working  preaa;  aaaiat  in  bnplemanti^  and  developing  the 
inatitutlon’a  public  information  efforta. 

Muat  have  extenalve,  profeaaional  newa  writing/reporting  or 
comparable  writing  experience  with  the  emphaaia  on  kidd, 
creative  preeentation  oi  oompiex  materiai.  Familiarity  with 
national  aecurity  and  domeatlc  policy  iaauae  neceaaary.  Public 
affaire  or  public  relationa  background  hdpful.  Ap^icatlona 
muat  be  accompanied  by  relevant  writing  aampiaa  and  aaiary 
hiatory.  Pieaae  aend  to  Kenneth  Logan: 

RAND 

1700  Main  Street 
P.O.  Box  2138 

Santa  Monica,  CA  90407*2138 
An  Equai  Opportunity  Affirmative  Action  Empioyer 
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CLASSIFIED  ADVERTISING  RATES 


Payment  must  accompany  all  Positions  Wanted  ads. 

Effective  January  1, 1993 


LINE  ADS 

1  week-S7,50  per  line 

2  weeks-S6.60  per  line,  per  issue. 

3  weeks-$5.75  per  line,  per  issue, 

4  weeks-$4.95  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-S3.95  per  line 

2  weeks-S3.25  per  line,  per  issue. 

3  weeks-$2.75  per  iine,  per  issue. 

4  weeks-  $2.55  per  line,  per  issue. 


Add  S8.(X3  per  insertion  for  tDox  sendee.  Add  $4,50  per  insertion  for  box  service. 
Count  os  an  additional  line  in  copy.  Count  os  an  additional  line  in  copy. 

Count  approximately  34  character$  and/or  space$  per  line. 
3  line$  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  iogos,  etc.,  on  ciossifled  ads  charged 
the  foliowing  rates  per  column  inch,  per  insertion:  1  time,  $90;  2  to  5  times,  $85; 
6  to  13  times.  $80;  14  to  26  times  $75;  27  to  52  times  $70. 


DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name _ 

Company _ 

Address _ 

City _ 

State _ 

Zip _ 

Phone _ 

Classification _ 

Authorized  Signature  _ 
Copy - 


POSITIONS  WANTED 


CIRCULATION 


CIRCULATION  PROFESSIONAL 
Self  motivated,  aggressive  revenue 
producer  over  25  years  experience  - 
Home  delivery  -  Single  copy  sales  at 
major  metropolitan  publication.  Seeking 
middle  management  position  with 
opportunity  for  odvarKement. 

Call  Joe  (516)  679-8549 

EDITORIAL 

AWARD-winning  business  writer  vrants 
to  put  her  sto^-breaking  skills  to 
work  for  100,000-plus  paper/ maga¬ 
zine.  B.A.  in  economics.  Can  sift  through 
finarKial  data  and  SEC  documents  to 
find  the  real  story.  Expertise  in  bank¬ 
ing,  real  estate,  insurance  and  busi¬ 
ness  law.  Sleuthing  skills  include 
public  document  and  data  base  re¬ 
search.  For  resume  and  clips  call  (310) 
305-1070. 

AWARD-WINNING  11 -year  pro  in 
travel,  features,  business.  Will 
vtrrile  or  edit  in  Zones  3,  4,  6.  Reply  to 
Box  6504,  Editor  &  Publisher. 

COPY  EDITOR  and  layout  man.  Big 
daily  experience.  PO  Box  190693, 
Mobile,  AL  36619. 

EXPATRIATE  WANTS  TO  REPATRIATE. 
Financial  journalist,  42,  after  12 
years  in  Europe,  seeks  post  in 
Rockies/Southwest  or  New  England.  BSJ 
(Florida),  MALD  (Fletcher).  Extensive 
wire  experience.  Daily  and  magazine 
background.  Fluent  Spanish.  Visiting 
States  October.  Tel:  Albion  Land, 
Madrid  (341)  351-1889.  Fax 

585-0049. 

HARDWORKING,  talented  Zone  9 
editor;  award-winning  reporter,  seeks 
new  challenge;  now  at  60,000  chain. 
Proven  leader,  teacher,  and  motivator; 
big  on  local  news,  problem-solving.  Let's 
talk;  You'll  hire  me.  Box  6476,  Editor 
&  Publisher. 

HAVE  EXPERIENCE,  ten  years'  clip¬ 
pings,  living  in  southern  England  one 
year.  Seeking  outlets  for  articles: 
travel,  living,  women's  issues,  etc., 
in  UK.  Contact  Jean  Webster,  41  Bock 
Lane,  Ceme  Abbas,  Dorset  DT2  7JW, 
U.K. 

SPORTS  WRITER  fras  4  years  recent 
vw>rk  in  high  school  and  college.  Depend¬ 
able  and  eager  for  Zones  2,  5,  9.  Call 
Kim  at  (602)  296-4631. 


_ EDITORIAL _ 

REPORTER  WANTS  to  break  new  ground 
(or  metro  daily  covering  gay  and  les¬ 
bian  issues  that  extend  beyond  aids  arxl 
activist  demonstrations.  Four  years 
daily  newspaper  experience  covering 
City  Hall  and  education  beats  could  be 
focused  on  an  area  newspapers  are 
failing  to  adequately  address.  Write  to 
Box  6487,  Editor  &  Publisher. 

SPORTS  WRITER,  with  three  years  experi¬ 
ence  in  coverage  of  high  school  and 
major  college  sports  (or  small  daily, 
seeks  position  in  mid-sized  daily 
sports  department.  Reply  to  Box  6488, 
Editor  &  Publisher. 

STATEHOUSE  REPORTER/EDITOR  seeks 
Chicago-area  move;  adept  at  local, 
state  politics;  business,  consumer, 
human-interest  features;  photography; 
layout.  Fluent  in  PR  ,  Media  Liaison, 
Ad  copy.  Eager  to  dig,  able  to  cope. 
Diane  (217)  524-0306,  668-2424. 

TIPOFFS!  —  Washington,  DC,  story 
LEADS  (spot  news,  features,  business) 
and/or  coverage  for  newspaper  of 
5,000  to  major  metro.  Ideas  you 
WON'T  see  elsewhere  crafted  to 
meet  your  needs  by  ex-Wash.  Post/ 
wire  service  reporter-editor.  FAX  inquiry 
to  (703)  799-8766  or  Editor,  Jenkins 
Hill  Publishing  Co.,  8416  W.  Blvd.  Dr., 
Alexandria,  VA  22308.  Try  it,  it's 
free  (at  first).  If  you  like  it,  we'll 
make  a  deal! 

FREELANCE 

PROOFREADER.  Fast,  accurate,  depend¬ 
able.  10  years  experience.  Excellent 
references.  Phone:  (509)  747-8603. 

PROPLJCnON/TECH 

BROAD  BASED  MANAGER  in  the  prin^ 
ing  and  publishing  industry.  Over  20 
years  management  experience.  Inter¬ 
ested  in  relocation  any  area.  Large  or 
medium  organizations.  Positions  include; 
Production  Manager,  Composing  Room 
Supervisor.  Experience  in  wage  negotia¬ 
tions.  Knowledge  Camex,  Macintosh 
and  other  software  packages.  Call  Neal 
(908)  422-9839  or  write  to  Box  6485, 
Editor  &  Publisher. 


No.  Of  Insertions: 


Amount  Enclosed:  $_ 


EditorS’Publisher 

11  West  19m  street.  NY.  NY  10011.  (212)675-4380.  F70<  (212)  929-1259. 
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UNEVEN  VERIFICATION  INVITES  HOAX 


MOST  U.S.  DAILY  newspapers  follow 
consistent  newsroom  procedures  to 
verify  non-staff  news  items  submitted 
for  publication,  yet  bogus  information 
continues  to  be  printed  despite  their 
safeguards,  a  recent  survey  indicates. 

The  mail  survey,  sent  to  a  random 
sample  of  274  U.S.  city  editors,  asked  if 
their  newspaper  had  encountered 
problems  with  11  categories  of  non¬ 
staff  news,  items  often  submitted  by 
sources  outside  the  newsroom. 

The  categories  were  letters  to  the 
editor,  obituaries,  births,  engagements 
and  photos,  weddings  and  wedding 
photos,  college  graduates,  community 
awards,  sports  results,  officers  of  com¬ 
munity  groups,  accident  reports  and 
photographs. 

The  questionnaire  also  asked  if  edi¬ 
tors  had  procedures  in  place  to  detect 
bogus  items  and  what  procedures  they 
followed  to  check  the  information. 

Recent  well-publicized  incidents 
have  demonstrated  that  from  time  to 
time,  hoaxers  succeed  in  duping  news¬ 
papers  into  printing  bogus  informa¬ 
tion. 

What  safeguards  are  in  place  to 
thwart  such  efforts?  And  which  of  the 
survey’s  11  categories  pose  the  most 
problems? 

The  187  newspapers  that  responded 
use  a  variety  of  verification  practices, 
depending  upon  the  category  of  infor¬ 
mation.  In  almost  every  category,  edi¬ 
tors  reported  incidents  in  which  indi¬ 
viduals  attempted  to  get  phony  articles 
printed.  In  some  cases,  they  succeeded. 

As  a  result  of  successful  or  unsuc¬ 
cessful  hoax  attempts,  some  editors 
said  their  newspapers  had  modified 
newsroom  verification  procedures. 

Letters  to  the  editor  posed  the  great¬ 
est  problem,  with  67%  of  the  city  edi¬ 
tors  saying  their  newspaper  had  re¬ 
ceived  bogus  letters  to  the  editor;  fully 
28%  reported  having  published  at  least 
one  phony  letter. 


(Bridges  is  a  journalism  professor  at 
East  Texas  State  University.  This  article 
appeared  earlier  in  Newspaper  Research 
Journal.) 
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To  verify  letters,  the  most  routine 
check  was  a  telephone  call  to  the  au¬ 
thor,  69%,  with  another  10%  of  the 
dailies  telephoning  the  author  some¬ 
times. 

About  15%  of  the  dailies,  particular¬ 
ly  smaller  ones,  said  they  verify  on  an 
“as-needed”  basis,  or  that  they  “know” 
their  local  readers  well  enough  to  rec¬ 
ognize  the  authors. 

Thirty-five  percent  of  the  editors  re¬ 
ported  having  received  bogus  obituar¬ 
ies,  and  16%  said  their  paper  had 
printed  a  false  obituary. 

To  verify  death  notices,  77%  of  the 
editors  indicated  that  they  accept  obit¬ 
uary  information  only  from  an  official 


announcements. 

About  15%  of  the  newspapers  rou¬ 
tinely  telephone  families  to  verify  en¬ 
gagement  and  wedding  announce¬ 
ments,  and  a  few  other  dailies  indicat¬ 
ed  that  they  verify  by  telephone  under 
special  conditions.  Only  3%  to  5%  of 
the  respondents  said  they  would  accept 
either  type  of  news  by  telephone. 

Law  enforcement  personnel  were  by 
far  the  primary  source  of  information 
about  accidents  for  about  two-thirds  of 
the  daily  newspapers.  Information  was 
received  on  paper  or  by  phone  from 
law  enforcement  agencies,  although 
about  40%  of  the  editors  said  they  ac¬ 
cept  only  written  reports  of  accidents. 


Fully  28%  reported  having  published  at  least  one 
phony  letter. 


community  source,  usually  the  mortu¬ 
ary  or  the  director  of  the  funeral  home. 
If  obituaries  come  from  other  “outside” 
sources,  12%  of  the  dailies  said  they 
verify  the  data  through  the  funeral 
home;  23%  accept  obituaries  by  tele¬ 
phone  from  the  family  of  the  deceased. 

Dailies  over  100,000  circulation 
were  more  likely  to  telephone  the  fam¬ 
ily  to  verify  obituaries,  36%.  Yet,  these 
dailies  were  more  likely  to  have  re¬ 
ceived  bogus  obits  than  newspapers 
under  10,000  circulation. 

Next  to  letters  and  local  obituaries, 
information  about  local  engagements 
posed  the  biggest  problem:  29%  of  the 
editors  reported  having  received  bogus 
engagement  announcements,  with 
13%  of  the  papers  having  printed 
them. 

Nearly  50%  of  the  editors  said  they 
require  engagement  and  wedding  in¬ 
formation  to  be  submitted  on  the 
newspaper’s  official  form;  another  15% 
indicated  that  they  have  forms  but  do 
not  require  their  use.  Smaller  dailies 
were  less  likely  to  have  printed  forms. 

Newspapers  between  10,000  and 
25,000  circulation  were  more  likely  to 
have  received  bogus  local  engagement 


Hospitals,  coroners  and  emergency 
medical  services  were  other  sources  for 
accident  information. 

Results  of  local  sports  events  are  ver¬ 
ified,  according  to  the  editors,  by  tele¬ 
phone  calls  to  team  representatives,  al¬ 
though  8%  said  they  require  that 
sports  results  be  submitted  in  writing. 
About  two-thirds  of  the  papers  accept¬ 
ed  sports  results  and  information  by 
telephone,  and  several  editors  admit¬ 
ted  that  bogus  sports  items  had  been 
printed. 

More  than  half,  or  56%,  of  the 
dailies  accept  only  written  birth  an¬ 
nouncements  from  an  official  commu¬ 
nity  source,  which  for  most  newspapers 
is  a  hospital.  An  additional  10%  of  the 
editors  reported  accepting  birth  infor¬ 
mation  from  the  family,  although  fewer 
than  2%  reported  calling  the  family  to 
verify  information.  No  daily  with  more 
than  50,000  circulation  accepted  birth 
announcements  from  families  by 
phone,  although  one-fourth  of  all  of 
the  total  respondents  said  they  did. 

More  than  half,  53%,  of  the  editors 
said  they  accepted  college  graduation 

(See  Shop  Talk  on  page  35) 
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y  Vdvertise  in  Editor  &  Publisher’s 
Color  in  Newspapers  section  ...  It  provides 


THE  EDITORIAL  CLIMATE  FOR  TELLING  THE  NEWSPAPER 


INDUSTRY  JUST  HOW  COLORFUL  YOUR  COMPANY  REALLY  IS. 


Publication  Date:  September  25, 1993 
Closing  Dates  Space:  September  10  Copy:  Sep'pember  15 


/  ^  ditor  6c  Publisher,  on  September  25th. 

will  once  again  focus  on  color  in  news¬ 
papers.  From  new  production  technologies  and 
state  of  the  art  equipment  to  the  use  of  color  in 
editorial  and  advertising,  this  section  educates 
readers  on  what’s  hot  and  what’s  not. 


To  reach  the  people  who  care  about 
what's  happening  in  newspapers,  advertise 
in  Editor  6c  Publisher.  To  place  an  advertisement 
in  the  Color  in  Newspapers  pullout  section, 
contact  your  local  sales  representative  or  Steven 
Towiisley,  at  212*675*4380  today.  The  Septeml)er 
25th  publication  date  is  coming,  so  act  now. 


Sales  Offices 


New  York 

212-()7.V4;t80 


Chicago 

.312-()4l-004l 


New  Orleans 
r)04-.38()-%73 


Los  Angeles 
213-382-().34() 


San  Francisco 
4l.v421-7Q.30 


$126,849,190,000 

ESTIMATED  1993  RETAIL  SALES 
EOR  NEW  ENGLAND 

Figures  from  E&P's  1993  Market  Guide  • 


New  England  -  where  healthy 
retail  sales  mean  profits  for 
smart  retailers  advertising  in  these 
New  England  newspapers: 

MAINE 

Bangor  Daily  News  (M) 

Maine  Weekend 
Sun-Joumal  (M) 

Sunday  Sun-Joumal  (S) 

Maine  Sunday  Telegram  (M) 

Portland  Press  Herald  (M) 


NEW  HAMPSHIRE 

Concord  Monitor  (M) 

Union  Leader  (M) 

Nashua  Telegraph  (M&S) 

New  Hampshire  Sunday  News  (S) 


MASSACHUSETTS 


CONNECTICUT 


RHODE  ISLAND 


Boston  Globe  (M&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 

Gardner  News  (E) 

The  Sun  (Lowell)  (E&S) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 

The  Standard  Times  (New  Bedford)  (E&S) 
Daily  Hampshire  Gazette  (Northampton)  (E) 
The  Patriot  Ledger  (Quincy)  (E) 

Union-News  (Springfield)  (AD) 

Republican  (Springfield)  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Telegram  &  Gazette  (Worcester)  (M&S) 


The  Advocate  (Stamford)  (AD&S) 
Connecticut  Post  (M&S) 

The  Day  (New  London)  (M&S) 
Greenwich  Time  (AD&S) 

Hartford  Courant  (M&S) 

The  Hour  (Norwalk)  (E) 
Record-Journal  (Meriden)  (M&S) 
New  Britain  Herald  (E) 

Waterbury  Republican-American  (M) 
The  Sunday  Republican  (S) 


The  Newport  Daily  News  (E) 
Providence  Journal-Bulletin  (M&E) 
The  Providence  Sunday  Journal  (S) 
The  Westerly  Sun  (E) 
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